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Consumers Union is a non-profit, membership organization 
set up to provide technical information on the comparative 
value of competing brands of consumers’ goods. Consumers 
Union is established under the membership corporation laws 
of the State of New York. 
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INTRODUCTION 


THE 1937 Buying Guide, Consumers Union's first. 

annual publication, is offered to CU members speci- 
fically for use in shopping. It is not intended for the book- 
shelf, but is especially designed to fit compactly into a 
pocket or a handbag. Carry it with you and use it while 
you are shopping. The index has been so compiled as to 
allow quick reference to all subjects mentioned. 

We urge every member to read carefully the three 
pages following. They contain information explaining and 
clarifying both the nature and the use of the book. 


Why the Buying Cuide is Confidential 


The Buying Guide, unlike the monthly Reports, which 
members may give or lend to anyone, is issued confi- 
dentially for the sole use of members and their families. 
This is done, not because CU wishes to restrict the use 
of the material, but for legal reasons arising from the fact 
that the Buying Guide is limited largely to listings of 
products. There is no space — as in the Reports — for 
explanation of the methods of test employed, nor for 
discussion of the numerous factors on which ratings are 


based. 
What the Ratings Mean 


In general, the rating of a product as Best Buy or Also 
Acceptable is based on both the quality and the price of 
the product as compared with the quality and the price 
of competing products. Specifically, the quality of a pro- 
duct rated Also Acceplable may be better than that of 
a product rated Best Buy, but the Best Buy will normally 
give greater return per dollar spent. 

In most cases, a product is rated Not Acceptable only 
when it is not worth buying at any price, either because 
of inferior quality or because it is potentially harmful. 








How Accurate are the Ratings 


This question was answered in the first issue of Con- 
sumers Unton Reports (May, 1936) and the answer is 
reprinted here: 

The ratings of products represent the best judgment 
of the technicians on the staff of Consumers Union or 
of consultants whose technical competence and freedom 
from commercial bias make their opinions of value to 
consumers. Ratings are based on laboratory tests, on 
carefully controlled tests under conditions of use, on the 
experience of a large number of persons with the products 
being studied, or on a combination of these factors. 

It should be understood, however, that the ratings, 
even when based on laboratory tests, represent in large 
measure opinions and not simply a compilation of scien- 
tific data. While it is possible, for example, to state with 
a fairly high degree of certainty that one bottle of milk 
contains more butterfat than another bottle, with most 
products judgments are not so simple. Thus, stockings 
may be carefully tested in the laboratory; but experts 
are far from being in agreement as to the value of such 
tests in determining how well a pair of stockings will wear. 

There is, too, the possibility of errors of technical find- 
ing and of fact. Such errors are made even in the most 
painstaking scientific work, and are unavoidable in the 
regular technical work of Consumers Union, which in- 
volves the handling of great masses of material in diverse 
fields. The technical staff gives its assurance to members 
of Consumers Union, however, that it will exercise the 
greatest care in testing and judging products, in checking 
data, and in preparing ratings. Where errors are found, 
corrections will be promptly made. 

Doubts may rise as to the value of advice which can 
be given only with such qualifications. Yet it is a far 
better guide to intelligent purchasing than any other 
ordinarily available to the consumer; it gives him far 
greater chance of getting good value for his money; it 
substitutes the best technical knowledge that can be made 
available for haphazard guessing; and it does give the 
consumer the satisfaction of having his buying choices 
determined by technical tests rather than by the clever- 
ness of an advertising copy writer or the ingenuity of a 
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manufacturer in making a shoddy product look like a 
good one. 


Changed Order of Listing 


With some products the order of listing differs from 
the order given in the original full report. The change 
is due to either new tests or other new data. Follow the 
order given in the Buying Guide rather than that given 
in a previous report (that is, previous to April, 1937). 


Quality Changes 


Remember that the quality of any product, whether 
it is a small private brand or a great nationally adver- 
tised brand, may change, and without any notification 
to the buyer. New yearly models may completely change 
relative ratings. See if there are more recent ratings of a 
product in the monthly Reports before making an important 
purchase. 


Prices 


The prices given in the following pages are, in the 
great majority of cases, those at which the samples tested 
were purchased. Since prices vary both from month to 
month and from one area to another, the prices given should 
be considered only as an approximate guide. 


Mail-Order Buying 


Some members have complained of the energy and 
space devoted to mail-order products. The explanation 
is simply that mail-order products are available every- 
where and that excellent buys are frequently to be found 
in the mail-order catalogs. Especially in the case of large 
purchases it is often worth while to take the trouble to 
order by mail. Members are urged to get Sears Roebuck 
and Montgomery Ward catalogs and to use them in buy- 
ing when products of these companies are listed as out- 
standing buys. 

It is by no means true, of course, that mail-order pro- 
ducts are always worth buying. In some cases (1936 
electric refrigerators, for example) the mail-order products 
were among the poorest of those tested. 
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In many cases products listed in the catalogs are not 
sold in the retail stores of the mail-order companies. 
Unless the salesman can prove that the product sold in 
the store is the same as the product you are looking for, 
though under a different name, insist on his ordering the 
product for you by mail. 


Government Publications 


Government publications which are free may be ob- 
tained from the department issuing them. Publications 
for which there is a charge are obtained from the Super- 
intendent of Documents, Government Printing Office, 
Washington, D. C. Remittance may be made by check, 
money order, document coupons, or currency (at sender’s 
risk), but nof by postage stamps. The most convenient 
method is to keep on hand a supply of 5-cen: document 
coupons, which may be bought from the Superintendent 
of Documents, 20 for $1. 


Labor Conditions 


As Consumers Union members know, labor conditions 
under which many products are manufactured are de- 
scribed in the monthly Reports, although these conditions 
do not affect the quality and price ratings. We had hoped 
to incorporate information on labor conditions in the 
Buying Guide. Largely because of the swift changes in 
labor relations now taking place in numerous industries, 
however, it was found impossible to include up-to-date 
and reliable labor data and to confine such information 
to the brief space available in this condensed guide. It 
is hoped that a means will be found for remedying this 
lack in the 1938 Buying Guide. 


This book set and printed by union labor. 
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NOTE 


On behalf of its members, Consumers Union expresses 
its gratitude to the more than one hundred technical con- 
sultants in university, government, and private labora- 
tories who conducted the investigations and aided in the 
preparation of the material on which this Buying Guide 
is based. 

Despite its small size—and partly because of it—the 
Buying Guide represents many months of painstaking 
work by the technical and editorial staffs of Consumers 
Union 


Endless care was expended, both by the staff and by 
consultants to assure the accuracy of the ratings and the 
recommendations. Nevertheless, it is inevitable that ad- 
ditional investigations and new data will bring to light 
some errors Ofpfact or of judgment. When such errors are 
found, they will be promptly corrected in the monthly 
Reports. 





Consumers Union of United States 


Arthur Kallet D. H. Palmer 
Director Technical Supervisor 
Buying Guide Editors 


H. M. Southworth Dexter Masters 








FOODS 


CANNED FRUITS AND 
VEGETABLES 


All ratings that follow are based on U. S. Government 
official gradings of samples bought at retail in 13 cities in 
various parts of the country within the past 9 months. For 
those products whose prices and qualities varied consider- 
ably in different parts of the country separate sectional 
ratings are given. 

The quality ratings refer only to such characteristics as 
tenderness, flavor, absence of defects, etc., and not to 
nutritive quality. Because of their variability, no prices are 
given. 

The brands of each commodity are listed alphabetically 
for quick reference in buying. Brands of good quality are 
printed in boldface type for ease of identification. 

An average of the grades found for different samples of 
each brand is used for rating. Where there was considerable 
variation, this is indicated in a footnote. 

Names of brands sold in only one store or chain of stores 
are given here: 


BRAND STorE LocaLity 

A&P A&P National 
Ann Page A&P National 
Asco American Stores Co. East 
Butler James Butler Grocery Co. East 
Clover Farm Clover Farm Stores Middle West 
Country Club Kroger Grocery & Baking 

Co. Middle West 
Ecco Economy Grocery Stores East 
Fi-na-st First National Stores East 
Freshpak The Grand Union Co. Fast 
Grand Union The Grand Union Co. East 
IGA International Grocers Al- 

liance National 
Tona A&P National 
Lily White R. H. Macy NYC (sells by 

mail) 

Red Label S. S. Pierce Boston (sells 


by mail) 
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ASPARAGUS 


ASPARAGUS 9 


Quality should not vary greatly with different types 
under the same brand name. Prices, however, will vary 
according to the cost of packing; i.e., soup cuts should be 
cheaper than tips, spears ungraded for size cheaper tha 
graded spears, and unpeeled cheaper than peeled. 

Ref.: CU Reports, March, 1937. 


BRAND 


Country Club 
Del Monte 
Ecco 

Fi-na*st 
Grand Union 
IGA 
Krasdale 
Libby’s 

Lily White 


Argo 

Bonny Lass 
Del Monte 
Hermitage 
Hills-Dale 


Argo 
Briardale 
Brimfull 
Clover Farm 
Del Monte 
Hills-Dale 
IGA 
Libby’s 


1 Guality variable. 
2 One can Substandard out of 3 tected. 








QUALITY 
RATING BRAND 
East 
Good Monarch 
Good Premier 
Good ! Red Label 
Good Richelieu 
Good Royal Scarlet 
Good S&W 
Good Sunbeam 
Good White Rose 
Medium 
South 
Poor Ladoga 
Poor Libby’s 
Good Monarch 
Good Premier 
Medium! | Sacramento 
Middle West 
Good Marco 
Poor Monarch 
Poor P&G 
Poor? Premier 
Medium Red & White 
Good Richelieu 
Good Sacramento 
Good' Solitaire 


QuALITY 
RATING 








BRAND 


Amocat 
Bayside 
Cal-best 
Century 
Del Monte 
Five Bros. 
Hills-Dale 
IGA 
Libby’s 
Mission 


BAKED BEANS 


QUALITY 
RATING 
W 

Medium 
Poor 
Poor 
Poor 
Medium! 
Poor 
Poor 
Medium 
Poor 
Good 


10 ASPARAGUS, BAKED BEANS 


BRAND 
‘est 


Monarch 
RC 

Red & White 
Rock Dell 
S&W 

Snow Peak 
T&M 
Trupak 

Valley Belt 





All brands listed contained pork. 


BRAND 


Ann Page 
Armour’s 


B&M 


Blue & White 
Campbell's 


Friend’s 
Heinz 
Heinz 


Libby's 


Lily White 


Monarch 
Phillips’ 


Red & White 


Ritter 


Van Camp’s 
White Rose 


1 Quality variable, 


SAUCE 


Tomato 
Tomato 
Plain 
Tomato 
Tomato 
Plain 
Tomato 
Plain 
Plain 
Plain 
Plain 
Tomato 
Plain 
Tomato 
Tomato 
Tomato 


QUALITY 
RATING 


Good 
Poor 
Good 
Medium 
Medium! 
Poor 
Poor 
Medium 
Poor 


QUALITY 
RATING 


Good 
Good 
Excellent 
Excellent 
Excellent 
Excellent 
Excellent 
Poor 
Poor! 
Excellent 
Poor 
Good' 
Excellent 
Good 
Good' 
Excellent 
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PEAS, SAUERKRAUT Il] 


PEAS 


Ref.: CU Reports, October, 1936. 


QuALITY QUALITY 
Branp RATING BRranp RATING 
East 
A&P Good Minnesota Valley Good 
Del Monte Good Phillips’ Poor 
Ecco Good | Princess Royal Good 
Grand Union Good | Reliable Medium 
Green Giant Good Royal Scarlet Good ' 
Iona Medium| S & W Good 
Libby’s Good Snider Good 
Lily of the Valley Good Webster's Poor 
Lily White Good | White Rose Good 
South 
A&P Poor Phillips’ Substandard 


Del Monte Medium 
Green Giant Substandard 


Reliable Medium 
Stokely’s Good 


Middle West 


Big M Medium 
Brimfull Medium 
Del Monte Medium 
Green Giant Medium 





IGA Medium 
Iona Substandard 
Kuner’s Medium 
West 

Blue & White Medium 

| Del Monte Good 
IGA Medium 
Libby’s Good 
Mission Medium 
SAUERKRAUT 


Marco Medium 
Monarch Medium 
Red & White Medium 
Richelieu Medium 
Solitaire Poor 

Stokely’s Good 

Monarch Medium 
Red & White Medium 
S& W Good 

Stokely’s Medium 


The following brands were all of satisfactory quality 
(Grade A). Purchase should be made on basis of price. 


Tona 
Libby’s 
Moneorch 

1 Quality variable. 


Premier 
Red & White 
White Rose 








12 TOMATO JUICE, A2RICOTS 
TOMATO JUICE 






Samples were of tomato juice, not tomato juice cocktail. 
Ref.: CU Reports, December, 1936. 


BraNnD 
Ann Page 
Beech Nut 
Butler 
Campbell's 


College Inn 


Del Monte 
Heinz 
Tona 


Kemp’s Sun- 


Rayed 
Libby’s 


APRICOTS 


QUALITY 
RATING 


Good 
Excellent 
Poor 
Good 
Good 


Excellent 
Poor! 





BRAND 
Lily White 
Phillips’ 


Red & White 


Richelieu 
Ritter 
Stokely’s 
Van Camp 
Webster 
Welch 
White Rose 


QUALITY 
RATING 

Excellent 
Poor 
Excellent 
Excellent 
Good 
Good 
Good 
Good 
Good 
Poor 


Quality is based on government score for color and con- 
dition of fruit and syrup, and the flavor of the fruit. Sugar 
content of syrup, which is part of government grades, is 
listed separately. Except for Royal Scarlet and Premier, 
whole and halved apricots within a brand were approxi- 
mately alike as to quality. 

Ref.: CU Reports, October, 1936. 
QuALITY 
RATING 


BranpD 


Del Monte 
Exquisite 
Freshpak 


Grand Union 


Tona 
Lily White 


Premier (whole) 
Premier (halved) 


Rose-Dale 


Royal Scarlet (whole) 
Royal Scarlet (halved) 


S& Ww 


White Rose 
1 Quality variable. 


Good 
Medium 
Medium 


Good 
Medium 


Good 
Good 


SuGaR 
CoNTENT 


High 
High 
Low 
Medium 
Very low 
High 
Medium 
Medium 
Very low 
Medium 
Medium 
High 
Medium 











«tail. 


LITY 
ING 
lent 


lent 
lent 











BRAND 


Del Monte 
Libby’s 
Premier 


Blue & White 
Brimfull 

IGA 

Iona 

Libby’s 

Red & White 
Richelieu 
Rose=Dale 


Blue & White 
Del Monte 
Libby’s 

Red & White 
S&W 


APRICOTS, CHERRIES 13 


QuALITY 


RATING 


South 


Good 
Substandard 
Medium 


Middle West 


Good 
Medium 
Good 
Medium 
Good 
Good 
Good 
Poor 


CHERRIES (ROYAL ANNE) 
Ref.: CU Reports, March, 1937. 


BRAND 


Briardale 
Brimfull 
Clover Farm 
Country Club 
Del Monte 
F&P 
Hermitage 
IGA 

Libby’s 

Lily White 
Monarch 





QUALITY 
RATING 


Good 
Good 
Medium 
Good 

Good 

Medium 
Good 

Medium 
Medium 
Good 
Good 





BRAND 


Premier 
Raycrest 


Red Label 
Richelieu 
Rock Dell 
Rose-Dale 


Sacramento 
Solitaire 
White Rose 





Red & White 


Royal Scarlet 





























Sucar 
ConTENT 


Medium 
Medium 
High 


Low 

Low 
Medium 
Low 
High 
Medium 
Very high 
Very low 


Medium 
Medium 
Medium 
Medium 
High 








14 GRAPEFRUIT JUICE, CATSUP 
GRAPEFRUIT JUICE 


All of the brands listed below were sweetened, except 
Kemp’s and Sun-Dine. 


QUALITY QUALITY 
Branp RATING BRAND RATING 
Del Monte Good Libby’s Good 
Dromedary Poor! Monarch Good 
Florida Gold Good Red & White Poor 
Kemp’s Sun-Rayed Sunbeam Good 
Good Sun-Dine Good 


TOMATO CATSUP (KETCHUP) 


Samples of the brands listed below were graded for color, 
consistency, flavor, and absence of defects by official 
graders of the U. S. Department of Agriculture. Scores 
of the brands listed ranged from 91 to 93 out of a possible 
100, which places them all in government grade A (highest). 
Ratings are therefore based on relative cost. Prices are for 
14 oz. bottles. 

Bottles should be kept tightly closed and preferably in 
a cool place when not in use. 


Best Buys 


Ann Page Grade A (A & P stores). 13c. 
Snider (Snider Packing Corp., Rochester). 12c. Graded 
slightly below average in flavor. 


Also Acceptable 


Van Camp’s (Van Camp’s, Inc., Indianapolis). 15c. 

Stokely’s (Stokely Bros. & Co., Indianapolis). 15c. 

Macy’s Lily White (R. H. Macy & Co., NYC). 17e. 

Beech Nut (Beech Nut Packing Co., Canajoharie, N. 
Y.). 19e. 

Heinz (H. J. Heinz Co., Pittsburgh). 19c. 


! Quality variable. 








I 





15 
FLOUR 


After it has been opened, flour should be stored in a 
covered container in a cool, dry place. White flour is seldom 
attacked by weevils; the insects prefer whole-wheat or 
buckwheat flour. 

Ref.: CU Reports, March, 1937. 


FAMILY FLOURS 
Best Buy 


Sunnyfield (A & P stores). 17c¢ for 3% lb. 5.5c per lb. dry 
flour. 
Also Acceptable 


Gold Medal (General Mills, Inc., Minneapolis). 2lc for 
314.lb. 6.7c per lb. dry flour. 

Hecker’s Superlative (Standard Milling Co., NYC). 23c 
for 3% lb. 7.5c per lb. dry flour. 

Pillsbury’s Best (Pillsbury Flour Mills, Minneapolis). 23c 
for 34 lb. 7.5e per lb. dry flour. 


Not Acceptable 


Pride of St. Louis (Distributed by James Butler Grocery 
Co., NYC). 19¢ for 3% lb. 6.2c per lb. dry flour. Poor 
mill grade. 


CAKE FLOURS 


Cake flours are not satisfactory for making yeast-raised 
goods. 
Best Buys 


Co-op Delicake (Distributed in eastern states by Eastern 
Cooperative Wholesale, NYC, which can supply ad- 
dresses of retail stores). 27c for 3% lb. 8.8c per lb. dry 
flour. 

Softasilk (General Mills, Inc., Minneapolis). 27c for 
234 Ib. 11.1c per lb. dry flour. 


Also Acceptable 


Macy’s Lily White (Distributed by R. H. Macy & Co., 
NYC). 24c for 2 lb. 13.5c per Ib. dry flour. 

Swans Down (General Foods, NYC). 3lc for 234 Ib. 12.9c 
per lb. dry flour. Coarse texture. 








16 FLOUR 
Also Acceptable—Cont’d 


Co-op Cake and Pastry Flour (see Co-op Delicake). 21c for 
3% lb. 6.8c per lb. dry flour. Excellent for biscuits, pies, 
etc., but not satisfactory where a fine texture is de- 
sired. May be substituted for a family flour, except 
where yeast is to be used. 

Sno-Sheen (Pillsbury Flour Mills Co., Minneapolis). 
29c for 234 lb. 12.0c per Ib. dry flour. 


SELF-RISING CAKE FLOUR 


This is cake flour to which baking powder has been 
added, so that no leavening agent is required. This type 
is not acceptable, particularly since the added baking 
powder is almost invariably of the alum type (see “Baking 
Powder,” CU Reports, November, 1936). In addition, 
these flours generally deteriorate upon standing, becoming 
musty and acquiring a stale odor. 


Not Acceptable 


Presto (Hecker-HO Co., Buffalo). 29c for 234 Ib. 12.0c 
per lb. dry flour. Slight excess of baking powder. 


PREPARED BISCUIT FLOURS 


These flours consist generally of flour, sugar, skim-milk 
powder, shortening, baking powder, and salt, requiring 
only milk or water to make a biscuit dough. From the 
health standpoint it would be desirable to limit their use, 
because the baking powder is generally of the alum type 
and the shortening is generally cottonseed oil hardened by 
treatment with hydrogen. Such shortening helps protect 
the flour against deterioration, but it can cause digestive 
difficulties. 

Acceptable 


Minitmix (Pillsbury Flour Mills Co., Minneapolis). 27¢ 
for 2% lb. 11.7¢ per lb. dry mix. 
Not Acceptable 


Bisquick (General Mills, Inc., Minneapolis). 3lc for 244 
Ib. 13.7¢ per lb. dry mix. Poor all around as compared 
to Minitmiz. 


















27¢ 
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FLOUR, BAKING POWDER 17 
PANCAKE FLOURS 


Best Buy 


Sunnyfield. 8c for 114 lb. 7.1c per lb. dry flour. Very light 
buckwheat. 
Also Acceptable 


CD Buckwheat (Distributed by Cooperative Distributors, 
Inc., NYC). 42c plus postage, for 5 lb. 9.5c per lb. dry 
flour exclusive of postage. Excellent flavor; good texture. 

Pillsbury’s. 10c for 114 lb. 8.8c per lb. dry flour. Good 
texture; flavor fair. 

Macy’s Lily White Buckwheat. 44c for 3 lb. 16.4c per lb. 
dry flour. Strong buckwheat flavor and good texture. 


Not Acceptable 


Aunt Jemima (Quaker Oats Co., Chicago). lle for 114 tb. 
9.7c per lb. dry flour. Flavor flat; texture loose and 


porous. 
BAKING POWDER 


There are three main types of baking powder: tartrate, 
phosphate, and alum (which contains sodium aluminum 
sulfate). In view of the possibility that the latter type is 
harmful (its sale is forbidden in some countries), and of 
the availability of the other types at low cost, no alum 
baking powder is recommended for use 

The effectiveness of a baking powder is determined by 
the amount of carbon dioxide it forms when it comes into 
contact with moisture and heat. The cost per ounce of the 
brands listed below therefore refers to the cost per ounce 
of carbon dioxide formed. 

Ref.: CU Reports, November, 1936. 


Best Buy 


Ann Page (A &P stores). 8 oz., 10c. Phosphate type. 
8.lc per oz. 
Also Acceptable 


Dr. Price’s (Standard Brands, Inc., NYC). 4 oz., 8c. 
Phosphate type. 13.9c per oz. 

Macy’s Lily White (R. H. Macy & Co., NYC). 6 oz., 
l6c. Tartrate type. 20.3c per oz. 












18 BAKING POWDER, CEREALS 
Also Acceptable—Cont’d 


Royal (Standard Brands, Inc., NYC). 6 oz., 18c. Tartrate 
type. 22.9c per oz. 

Schilling (A. Schilling & Co., San Francisco). 6 oz., 18c. 
Tartrate type. 23.8c per oz. 


Not Acceptable 


The following brands contained sodium aluminum sulfate. 


Clabber Girl (Hulman & Co., Terre Haute, Ind.). 10 oz., 
9c. 5.7c per oz. 

K-C (Jaques Manufacturing Co., Chicago). 10 oz., 9c. 
6.5¢ per oz. 


Davis (R. B. Davis Co., Hoboken). 6 0z., 9c. 9.6c per oz. 

Calumet (Calumet Baking Powder Co., Chicago). 16 oz., 
24c. 10.3c per oz. 

Watkins (The J. R. Watkins Co., Winona, Minn.). 16 oz., 
35c. 16.5¢ per oz. 


BREAKFAST CEREALS 


Cereals are useful primarily as a cheap source of energy. 
They are far from the indispensable items of diet that their 
advertising makes them out to be. 


Of the various whole-grain cereals, oatmeal ranks highest 
in general food value followed by wheat, corn meal, barley 
and rice. The whole-grain cereals are preferable to the re- 
fined, since the latter have lost with their bran much of 
their vitamin and mineral elements, which are especially 
needed in a cheap, high-starch diet. 

Sufficient cooking of breakfast cereals is highly desirable 
for both digestibility and flavor. Even the finely ground 
and partially cooked cereals will be improved if cooked at 
least two or three times longer than the minimum time 
stated on the label. 

For a discussion of cereals in terms of their laxative 
claims see page 64. 


Ref.: CU Reports, May, 1936. 























































CEREALS 19 
Type AND BRAND Cost PER Cost 
PACKAGE PEF Le. 
te Cereals for Infants 
Baby Ralston 23c 15c 
3c. Gerber’s Strained Cereal 10 36 
Barley 
Cream of Barley (unbranded) 12 16 
Corn 
le. Quaker Yellow Corn Meal 10 7 
z., Quaker Hominy Grits il 7 
Parched Hominy (\inbranded) ll 7 
de Pillsbury Hominy Grits 19 13 
F Kellogg’s Corn Flakes 07 16 
" Post Toasties 07 16 
. : Oats 
ys Quaker Oats 09 7 
. Quick Quaker Oats 09 7 
Rice 
Polished Rice in bulk 2 Ib. 13 7 
White House Rice 08 ll 
Heinz Rice Flakes 11 27 
Kellogg’s Rice Krispies 11 29 
Quaker Puffed Rice 10 40 
y- “ 
ir Wheat 
Hecker-HO Cream Farina 23 13 
st Cream of Wheat 23 13 
by Wheatworth Cereal 17 14 
e- Ralston Wheat Cereal 23 15 
of Shredded Wheat 12 16 
ly Wheatena 23 17 
Quaker Muffets 12 17 
le Quaker Crackles 09 21 
d Force Whole Wheat Flakes 11% 23 
at Wheaties 11% 23 
- Kellogg’s Krumbles 12 24 
Quaker Puffed Wheat 09 41 
re Misc. 
Grape Nuts 18 24 


Grape Nut Flakes 2 









20 CEREALS, MAPLE SYRUP 
Bran Cereals 


Bran cereals are listed here to complete the table. As 
pointed out on page 64, however, their regular use can 
injure the digestive tract. 


Cost PER Cost 

PACKAGE PER Lp. 
Kellogg’s All Bran 20 13 
Post’s Whole Bran 12 17 
Post’s Bran Flakes ll 18 
Kellogg’s Pep ll 18 


MAPLE SYRUP 


Much of the syrup sold at present is a mixture of 25 
percent maple syrup and 75 percent ordinary cane sugar 
syrup. If you buy this blend simply to save money, you 
can save even more by making your own (directions given 
below). This compound syrup does have the maple taste, 
but it may not satisfy one accustomed to pure maple syrup. 

If you can be content with imitations, an entirely 
synthetic syrup can be made at a cost of 12 cents a quart, 
using Mapleine, as indicated below. 

Ref.: CU Reports, Jan.-Feb., 1937, full edition. 


100% MAPLE SYRUPS 


Best Buys 
White Rose (Seeman Bros., Inc., NYC). 25c for 12 fl. oz. 
Cost per fl. oz., 2.1c. 
* CD (Cooperative Distributors, Inc., NYC). 79c a qt. plus 
postage. Cost per fl. oz., 2.5c. 


Also Acceptable 
Co-op (Vermont Maple Cooperative, Essex Juriction, 
Vt.). 2lc for 44 pt. Cost per fl. oz., 2.6c. 
Ann Page (A & P stores). 2lc for 4% pt. Cost per fl. oz., 
2.6. 
Macy’s Lily White (R. H. Macy & Co., NYC). 42c for 
16 fl. oz. Cost per fl. oz., 2.6c. 
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MAPLE SYRUP, COFFEE, ICE CREAM 21 
PART-CANE AND IMITATION MAPLE SYRUPS 


Acceptable 


Mapleine (Crescent Mfg. Co., Seattle.). Syrup is made 
by adding 4 cups of sugar and | teaspoonful of Mapleine 
(imitation maple flavor) to 2 cups of boiling water. 
Cost per qt., 12c; per fl. oz., 0.4c. 

Compound syrup made from 1% pt. maple syrup, 14 cups 
water, 3 cups cane sugar. Boil the sugar and water 
together, then add the maple syrup. Cost per fl. o0z., 
about 0.8c. 

Vermont Maid (Penick & Ford, Ltd., NYC). 25% maple, 
75% cane. 2lc for 12 fl. oz. Cost per fl. oz., 1.7e. 

Log Cabin (General Foods Corp., NYC). 25% maple, 
75% cane. 23c for 12 fl. oz. Cost per fl. oz., 1.9c. 


COFFEE 


For coffee at its best, purchase from a store which has 
a large turnover, buying freshly ground coffee sold in paper 
bags. If this is impossible, or if one intends to keep the 
coffee unused for some time, the vacuum-packed type 
should be bought. But investigation has shown that after 
a vacuum-packed tin is opened, the deterioration in flavor 
is more rapid than in the case of freshly ground coffee. 
Coffee deteriorates less if stored in the refrigerator. 

Methods of preparation can make or spoil good coffee. 
These are discussed on page 108. 


ICE CREAM 


No brand ratings of ice cream are given here; a test of 
a number of brands is planned for the future. 

Products such as frozen custard, not actually labeled 
“ice cream,”’ may be exempt from whatever standards do 
exist (all states have laws regulating the minimum 
butterfat content for ice cream) and are therefore apt 
to be of especially low quality. 

It is the usual practice of manufacturers to whip as much 
air as possible into ice cream, since it is usually sold by 
volume. Buy by weight where possible; otherwise compare 
at home the weights of various brands. Eighteen ounces 
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per quart (44 pounds per gallon) should be considered 
the minimum weight for ice cream. 

Another common practice is that of reworking left-over 
ice cream. Dark-colored varieties, such as chocolate, are 
most likely to be made of reworked stock. 


FRESH MILK 


Although a system of milk grading has not yet been 
universally adopted, there are two grades sold in most of the 
larger cities, generally designated as Grade A and Grade B. 

Examination of a large number of samples of the two 
grades in New York City has revealed that there is very 
little difference between them either in butterfat or in 
bacteria content. There is indication that this condition is 
true also in other parts of the country. 

It is not safe to drink unpasteurized milk. 

Ref.: CU Reports, May, 1936. 


CANNED EVAPORATED MILK 


Canned evaporated milk may be substituted for fresh 
milk if it is essential to keep the milk budget at the mini- 
mum or if wholesome fresh milk cannot be obtained. It is 
usually made by removing half of the water from fresh 
milk. Many people find canned milk, undiluted, a satis- 
factory substitute for cream with coffee and cereals. 

When diluted with an equal amount of water, evaporated 
milk has a food value comparable to that of fresh milk in 
almost every respect. It is likely that much of the vitamin 
C is lost in canning, but milk is an undependable source of 
this vitamin anyway. Irradiated canned milk is now being 
sold, and the comments concerning irradiated foods (page 
80) apply to this. 

Condensed milk, which contains sugar, is satisfactory 
for some uses, but unsweetened evaporated milk is pref- 
erable for infant feeding. 


COMMERCIAL PASTRIES 


In common with commercial bakers’ goods generally, a 
good part of commercial pastries is made with very poor 
ingredients. 
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Bacteria play their part in the contamination of com- 
mercial pastries. Several deaths and hundreds of cases of 
illness have been traced in recent years to poisoning by 
cream- and custard-filled goods: eclairs, cream cakes, 
cream puffs, etc. These pastries are especially unsafe during 
the summer months, and some localities, including San 
Francisco, have decreed that they may not be manu- 
factured or sold during that season. 


SALT 


The range of normal tolerance in regard to salt appears 
to be high and, except in unusual cases, the amount taken 
into the body is adequately regulated by taste. 

lodized salt has been introduced into the market on the 
theory that the iodine in it should make up for the de- 
ficiency of this element in the diets of many people living 
in the “goitre belts.” Recent reports show that the general 
use of iodized salt in such areas has greatly reduced the 
incidence of goitre. However, iodine taken in this way may 
do more harm than good in individual cases. lodized salt 
has been held responsible for many disturbances of the 
thyroid gland in individuals having a tendency toward 
certain types of goitre. Anyone with symptoms of goitre 
should seek medical advice before taking iodine in any form. 








24 
ALCOHOLIC BEVERAGES 


DOMESTIC WINES 


Domestic wines are sold under innumerable brand 
names. Because each producer’s line is approximately uni- 
form in quality, the producers are rated rather than the 
specific wines. 

Ref.: CU Reports, November, 1936. 

Acceptable 
K. Arakelian, Inc. 
Bisceglia Brothers. 
B. Cribari & Sons. 
Eastern Wine Corporation. 
Fruit Industries, Ltd. 
Geffen Industry, Inc. 
Italian-Swiss Colony. 
Shewan Jones, Inc. 
Taylor Wine Company. 


AMERICAN WHISKIES 


Read every word on all the labels on the bottle. The 
Federal Government requires manufacturers and dis- 
tributors to place information as to age and composition 
on the back label. 


Ref.: CU Reports, September, 1936. 
BLENDED WHISKEY 
Chicken Cock. $2.84 per quart. 
Calvert's ‘‘Reserve.”’ $2.76 per quart 
Paul Jones Four Star. $2.83 per quart. Straight rye blend. 
Green River. $1.92 per quart. 


Also Acceptable 
(In order of merit) 


Three Feathers Blue Label. $2.22 per quart. Blend. 
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WHISKIES, GINS 25 
Also Acceptable—Cont’d 


Three Feathers Silver Label. $2.76 per quart. Blend. 

Wilson “*That’s All”, $2.49 per quart. Blend. 

Calvert’s Special. $2.22 per quart. Blend. 

Town Tavern. $1.89 per quart. 

Crab Orchard. $1.89 per quart. 

Maywoode. $1.93 per quart. 

Colonel Dixon. $1.93 per quart. 

Wilken Family. $1.93 per quart. Blend. 

Belle of Nelson. $1.89 per quart. Blend. 

Shenandoah. $1.89 per quart. Identical with Belle of 
Nelson. 

Old Drum. $1.92 per quart. Blend. 

Kessler’s Private Blend. $1.92 per quart. Blend. 


Not Acceptable 
Blockdale American Type. 
Mill Creek. Straight rye. 
Hunter Baltimore. Blend. 
Seagram’s Five Crown. Blend. 
Seagram’s Seven Crown. Blend. 
Schenley’s Golden Wedding. Blend. 
Hiram Walker’s. Blend. 
Mayflower. 
Kessler’s Preferred. Blend. 


GINS 
‘The ideal British or American gin is an extremely pure 
grade of grain alcohol with juniper-base flavoring added in 


distillation. 
Ref.- CU Reports, November, 1936. 


Best Buys 


Gilbey’s. $1.39 per fifth. 
Anchor. $1.39 per fifth. 
Milshire. $1.39 per fifth. 
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Also Acceptable 
Gold Feathers. $1.29 per fifth. 
Gordon’ s. $1.59 per fifth. 


Not Acceptable 
The following are not acceptable because of poor or 
variable quality: 
Fleischmann’s. a 


Downing Street. 


Tudor Castle. k 
>? 

APPLE BRANDIES r 

Ref.: CU Reports, November, 1936. I 

is 

Best Buys r 


Old Mill Brand. $1.14 per pint. 


0 
Bramoor. $1.09 per pint. 9 
Also Acceptable 
Hildick Lyons, N. Y., distillation. “Black Label,” 98c¢ per 
pint; “White Label,” $1.39 per pint. , 


Not Acceptable 
Hildick Flemington, N. J., distillation. 
Three Star Laird’s. 
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TOILET GOODS 


ASTRINGENTS AND FACE LOTIONS 


Most of these products are essentially mixtures of 
alcohol and water, generally harmless, but of little value 
and exorbitantly priced. Some contain harmful ingredients 
such as carbolic acid. And to certain skins they are apt to 
be excessively drying. They do not have any permanent 
effect in “refining enlarged pores.’’ The temporary closing 
of the pores which they produce can be obtained much 
less expensively by applying cold water, ice, or inexpensive 
prepasations containing alcohol, such as witch hazel, bay 
rum, or lavender water. 

The ingredients of a bottle of astringent selling for 85c 
or $1 usually cost the manufacturer not more than 2 or 
3 cents. 

Not Acceptable 

The following contained carbolic acid: 


Ambrosia (Hinze Ambrosia, Inc., NYC). 

Deborah Monroe Deep Pore Cleanser (Deborah Mon- 
roe Laboratories). 

Dr. Marshall Face Lotion (T. Noonan and Sons). 

Nancy Lee Skin Freshener (Weigert Laboratories Co.). 

Pond’s Skin Freshener (Pond’s Extract Co.). 

Dr. Ellis Balm (The Fel Corp.). 

Farel Destin Acne Lotion (Hyman Products, Inc.). 

Harper Special Acne Lotion (Martha Matilda Harper, 
Inc.). Contained mercury as well as carbolic acid. 

Kew-Pee Antiseptic Lotion (Quality Products Co., 
Inc.). Contained mercury as well as carbolic acid. 


CREAMS 


Face creams may be divided into two classes: (1) cold 
or cleansing creams; (2) special purpose creams. The dis- 
tinction which once existed between cold cream and 
cleansing cream has been lost. The function of both of them 
is simply to remove dirt particles from the skin mechani- 
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cally, and to give a slight lubricating effect. They do not 
serve as a satisfactory substitute for soap and water for 
cleaning the normal skin. They are helpful, however, ir 
softening skin which tends to dry. 

Special purpose creams include those products claiming 
particular virtues for themselves as skin treatments, skin 
nourishers, “vitamin creams,” “hormone creams,” “all- 
purpose creams,’’ and so on. Claims of such products may 
be uniformly discounted. At best they function as ordinary 
cold creams or emollients stepped up in price. 

Many creams contain excessive amounts of water; for 
this reason cost per ounce dry weight is given. 

Ref.: CU Reports, April, 1937. 


COLD AND CLEANSING CREAMS 


Best Buys 
Belle Fleur (Belle Fleur Beauty Products, NYC). 25c a 


jar. Perfume fair. Cost per oz., 2.4c. 

Hollywood Extra Theatrical (Rabin Co., Hollywood, 
Cal.). 20c a jar. Perfume fair. Cost per oz., 3.7c. 

CD (Cooperative Distributors, NYC). 45c a jar, plus 
postage. Perfume fair. Cost per oz., 7.2c. 


Also Acceptable 
(In order of cost per oz., dry weight) 


Charmona (United Perfume Co., Boston, Mass.). 39c a 
jar. Perfume cheap. Cost per oz., 3.6c. 

Olive Oil Cream (The Lander Co., NYC). 10c a jar. 
Perfume fair. Slightly alkaline. Cost per oz. 6.Ac. 

Gladys Glad (Gladys Glad, Inc., NYC). 10c a jar. Per- 
fume cheap. Cost per 0z., 6.7c. 

Macy’s (R. H. Macy & Co., NYC). 49e a jar. Perfume fair. 
Slightly alkaline. Cost per oz. 7.7c. 

Max Factor’s Theatrical (Max Factor, Hollywood). 50c 
a jar. Perfume cheap. Cost per oz., 9.4c. 

Parke-Davis (Parke-Davis & Co., Detroit). 50c a jar. 
Perfume fair. Cost per 0z., 16.4c. 

Embassy (Embassy, Ltd., NYC). 20c a jar. Perfume fair. 

Slightly alkaline. Cost per oz. 16.7c. 
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Also Acceptable—Cont’d 


Lady Esther (Lady Esther Co., Evanston, IIl.). 7 >> a jar. 
Perfume fair. Cost per oz., 18.1c. 

Armand (Armand Co., Des Moines). 50c a jar. Perfume 
good. Cost per oz., 18.2c. 

Cashmere Bouquet (Colgate-Palmolive-Peet Co., Jersey 
City, N. J.). 10c a jar. Perfume fair. Cost per oz., 19.6c. 

Elmo (Elmo, Inc., Philadelphia). 56c a jar. Perfume fair. 
Cost per oz., 22.3c. 

Pond’s (Pond’s Extract Co., NYC). 55c a jar. Perfume 
cheap. Cost per oz., 22.4c. 

Daggett & Ramsdell (Daggett & Ramsdell, NYC). 65c a 
jar. Perfume fair. Cost per oz., 23.9¢c. 

Princess Pat (Princess Pat, Ltd., Chicago, IIl.). 50c a jar. 
Perfume cheap. Slightly alkaline. Cost per oz. 24.0c. 

Woodbury’s (John H. Woodbury, Inc., Cincinnati). 50c a 
jar. Perfume cheap. Cost per oz., 24.4c. 

Squibb (E. R. Squibb & Sons, NYC). 50c a jar. Perfume 
good. Cost per oz., 24.5c. 

Phillips’ Milk of Magnesia (Chas. H. Phillips Chemica] 
Co., NYC). 60c a jar. Perfume fair. Cost per oz., 
26.5c. 

Jonteel (Langlois, NYC). 50c a jar. Perfume fair. Cost per 
0z., 27.4c. 

Boncilla (Boncilla Laboratories, Indianapolis). 50c a jar. 
Perfume fair. Cost per oz., 28.1c. 

Marvelous (Richard Hucnut, NYC). 55c a jar. Perfume 
good. Cost per oz., 31.1c. 

Outdoor Girl Olive Oil (Crystal Laboratories, NYC). $1 
a jar. Sample tested was rancid. Contained lanolin. 
Cost per oz., 31.2c. 

Creme Roselle (Talbot Laboratories, Kew Gardens, N. 
Y.). 55c a jar. Perfume cheap. Contained lanolin. Cost 
per oz., 31.8. 

Mystic Peach (Rubbersan Products, Inc., NYC). 65c a 
jar. Perfume good. Cost per oz., 33.7c. 

Luxuria (Harriet Hubbard Ayer, Inc., NYC). 85c a jar. 
Perfume excellent. Contained lanolin. Cost per oz., 33.7c. 

Coty (Coty, Inc., NYC). $1 a jar. Perfume good. Cost per 
oz., 34.7c. 

Harriet Hubbard Ayer. 55c a jar. Perfume good. Cost 
per oz., 34.8c. 
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Also Acceptable—Cont’d 


Dorothy Gray (Dorothy Gray Salons, Inc., NYC). $1 a 
jar. Perfume fair. Contained lanolin. Cost per oz., 35.5c, 

Salon (Dorothy Gray). $1 a jar. Perfume good. Cost per 
oz., 36.2c. 

Three Flowers (Richard Hudnut). 55c a jar. Perfume fair. 
Cost per oz., 38.2c. 

Johnson’s Baby Cream (Johnson & Johnson, New 
Brunswick, N. J.). 50c a jar. Perfume fair. Cost per 
oz., 41.3e. 

Cara Nome (Langlois). $1 a jar. Perfume fair. Contained 
lanolin. Cost per oz., 43.5c. 

Ephraim (Jerome W. Ephraim, Inc., NYC). $1.25 a jar. 
Perfume excellent. Cost per oz., 43.7c. 

Yardley (Yardley, London, Eng.). $1 a jar. Perfume ex- 
cellent. Slightly alkaline. Cost per oz. 46.8c. 

Barbara Gould (Barbara Gould, NYC). $1 a jar. Per- 
fume fair. Contained lanolin. Cost per oz., 47.2c. 

Edna Wallace Hopper’s (Edna Wallace Hopper, Inc., 
NYC). 50c a jar. Perfume fair. Contained lanolin. Cost 
per oz., 51.6c. 

Venetian (Elizabeth Arden, NYC). $1.41 a jar. Perfume 
fair. Cost per oz., 55.7c. 

Pasteurized (Helena Rubinstein, Inc., NYC). $1 a jar. 
Odor, lanolin. Contained lanolin. Cost per oz., 57.5c. 


SPECIAL PURPOSE CREAMS 


Since these are offered for stated purposes, and in no in- 
stance justify their claims even remotely, none can be 
recommended. 


Not Acceptable 


Junis Facial (Pepsodent Co., Chicago). 65c a jar; 15e per 
oz. 

Ingram’s Milkweed (Bristol-Myers Co., NYC). $1 a jar; 
29c per oz. Contained excessive free alkali and bismuth, 
which acts as a skin bleach. 

Edna Wallace Hopper’s Special Restorative (Edna 
Wallace Hopper, NYC). $1 a jar; 35c per oz. 

Colonial Dames All Purpose (Colonial Dames, Holly- 

wood). $1 a jar; 38c per oz. 
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Not Acceptable—Cont’d 


Dioxogen (Oakland Chemical Co., NYC). 75c¢ a jar; 36« 
per oz. Contained some free hydrogen peroxide, which 
may act as a bleach. 

Mercolized Wax (Dearborn Supply Co., Chicago). $1 a 
jar; 47c per oz. 

Nadinola (National Toilet Co., Paris, Tenn.). 50c a jar; 
5le per oz. Contained large amount of bismuth. 

Ardena Velva (Elizabeth Arden). $1.41 a jar; 58c per oz. 

DuBarry Special Skin (Richard Hudnut). $2.50 a jar; 
70c per oz. 

Vita-Ray (The Vita Ray Corp., Lowell, Mass.). $3 a jar; 
80c per oz. Has been cited by Federal Trade Commission 
for false advertising. 

Barbara Gould Irradiated Skin. $2.25 a jar; 83c per oz. 

Phillips’ Milk of Magnesia Texture. 60c a jar; 92c 
per oz. 

Elorda Revitalizer (Daggett & Ramsdell). $3.50 a jar; 
$1.53 per oz. 


CUTICLE REMOVERS 


Cuticle removers consist of a strong alkali dissolved in 
glycerine and water, to which perfume may be added to 
make the product more appealing. Since the manufacturing 
processes are not always carefully controlled, commercial 
brands may at one time or another contain an excess of 
alkali, which may permanently damage the finger nails. 
In most cases they do no harm, but their use always in- 
volves some risk. 

Acceptable 


Cutex (Northam Warren, NYC). 10c for 1 fl. oz. bottle. 
Contained 1.8% potassium hydroxide. 


DENTIFRICES 


No toothpaste or powder can prevent decay, cure 
pyorrhea, whiten the teeth, disinfect the mouth, cure hali- 
tosis, or prevent “pink toothbrush.”” Most dentifrices lay 
claim to such powers; and the claims are uniformly false. 

A toothpaste or powder may make brushing more 
pleasant and serve as a slight mechanical aid to the tooth- 
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brush in removing food particles from the teeth. But, 
according to dental authorities, no toothpaste safe for 
daily use on the teeth can do more than this. 

All that can be demanded of a dentifrice therefore is 
that it be free of harmful ingredients, and that it be in- 
expensive. 

There is, as the American Dental Association has pointed 
out, “‘no essential difference in the cleansing properties of a 
tooth powder over a tooth paste.”” Powders are generally 
cheaper than pastes, however. 

The following are undesirable as ingredients of denti- 
frices for continued daily use: sodium perborate, sugar, 
starch, potassium chlorate, acids, borax, betanaphthol, 
orris root, and pumice or other harsh abrasives. 

“Doctor, What Dentifrice Do You Recommend?”’ (free, 
from Council on Dental Therapeutics, American Dental 
Association, Chicago) is an informative booklet on the 
subject. 

Ref.: CU Reports, October, 1936. 


TOOTH POWDERS 


Best Buys 


Salt or baking soda. Don’t use salt crystals on the brush; 
they can readily injure the gums. Dissolve a quarter- 
teaspoon of salt or baking soda, or both, in a glass of 
warm water, and dip the brush into the solution. 

Precipitated chalk, U.S.P., purchased in pound tins at the 
drugstore, 25c to 35c a lb. Use as an ordinary tooth 
powder. If you wish a flavor, mix in a few drops of oil- 
of-peppermint or oil-of-wintergreen (3-6 drops for each 
4 ounces of chalk). Cost per oz., about 2c. 

A standard formula recommended by the American Dental 
Association can be made to order by most pharmacists. 
Smoother and more pleasant-tasting than the flavored 
chalk listed above. Cost varies, but should be about 
85c a lb. Ask price in advance. Ask for: Dentifricium 
N. F. VI. 


Pebeco (Lehn & Fink, Bloomfield, N. J.). 2lc for 4%-oz. 
can. Differs from Pebeco toothpaste in that it contains 
no potassium chlorate. (See Pebeco and New Pebeco, 
under Toothpastes.) Cost per oz., 4.9c. 
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TOOTH POWDERS 33 
Best Buys—Cont’d 


Ward’s (Montgomery Ward). 17c plus postage for re- 
fillable 3'4-oz. can; 2lc plus postage for refill powder, 
7 oz. in cardboard container. Cost, exclusive of postage, 
per oz. in can of powder, 5c; per oz. of refill powder, 3c. 

CD (Cooperative Distributors, Inc., NYC). 22c plus 
postage for 4-oz. can. Cost, exclusive of postage, 5.5c 
per oz. 

Also Acceptable 
(In order of cost) 

Colgate (Colgate-Palmolive-Peet Co., Jersey City, N. J.). 
29¢ for 4'4-0z. can. Cost per 0z., 6.4c. 

Dentray (Dentray Co., NYC). 29¢ for 4'4-0z. can. Cost 
per 0z., 6.4c. 

Listerine (Lambert Pharmacal Co., St. Louis). 18¢ for 
214-0z. can. Cost per oz., 7.2c. 

Squibb (E. R. Squibb & Sons, NYC). 33c for 4" oz. can. 
Cost per oz., 7.3c. 


Not Acceptable 


Dr. Lyon’s (R. L. Watkins Co., NYC). Was excessively 
abrasive. 

Pepsodent (Pepsodent Co., Chicago). Excessively acid; 
might injure enamel. 

Sodium perborate, or any preparation claiming to contain 
it, or claiming to release oxygen bubbles in the mouth. 
Calox (McKesson & Robbins, Inc., NYC). Contained 

sodium perborate. Expensive. 

Zincora (Park Laboratories, NYC). Comments under 
Calor apply. 

Forhan’s (Forhan Co., Inc., New Brunswick, N. J.). Not 
beneficial to gums, as claimed. Price excessive. 

Vince (Vince Laboratories, NYC). Sodium perborate, 
colored and flavored, sold at a great mark-up in price. 
Astring-O-Sol (Frederick Stearns & Co., Detroit). Con- 

tained sodium perborate. 

Foresite Dental Preparation (Foresite Mfg. Co., 
Minneapolis). Contained 28% of pumice, extremely de- 
structive to tooth enamel. 

Lavita (Lavita Co., Waterloo, Iowa). Contained 84% 

pumice. A very harmful and grossly overpriced prep- 

aration. 
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TOOTHPASTES 
Best Buys 


Milk-I-Dent (F. W. Woolworth stores). 10c per tube. 
Cost per oz., dry weight, 6.2c. 

Wrigley’s Spearmint (Wrigley Pharmaceutical Co., 
Atlantic City). 10c a tube. Cost per oz., dry weight, 8c. 

Ward’s Milk of Magnesia (Montgomery Ward). “Giant” 
tube, 27c plus postage. Cost, exclusive of postage, per 
oz., dry weight, 8.7c. 

Milk of Magnesia Toothpaste (F. & W. Grand stores). 
10c per tube. Cost per oz., dry weight, 9.4c. 


Also Acceptable 

CD. 2\c per tube, plus postage. Cost, exclusive of postage, 
per oz., dry weight, 10.1c. 

Listerine (Lambert Pharmacal Co., St. Louis). 2le per 
tube. Cost per oz., dry weight, 14.5c. 

Iodent No. 1 and Iodent No. 2 (lodent Chemical Co., 
Detroit). 39c per tube, each. Cost per oz., dry weight, 
No. 1, 15.2c; No. 2, 15.8c. 


Not Acceptable 

Pepsodent. Excessively acid. There is some indication 
that this toothpaste may have harmful solvent action on 
the tooth enamel. 

Kolynos (Kolynos Co., New Haven, Conn.). Will not 
whiten teeth as claimed. Price excessive. 

Ipana (Bristol-Myers Co., NYC). Contained betanaphthol, 
a substance likely to irritate gums. Price excessive. 

Dr. McArthur’s Dental Massage (Professional Research 
Laboratories, Inc., Detroit). Price prohibitive. 

Dr. Strasska’s (Johann Strasska Laboratories, Los 
Angeles). On examination by a chemist of the American 
Dental Association, this dentifrice was found to contain 
a harmful abrasive. 

Kramer’s Original Charcoal Dental Cream (Modern 
Products, Inc., Jackson, Michigan). Charcoal content 
valueless and potentially harmful. 

S. T. 37 (Sharp & Dohme, Inc., Baltimore). Contained a 
small amount of hexylresorcinol (a much over-rated 
antiseptic) which is of no value in this use. Several cases 
of acute inflammation of the lips and mouth have been 

traced to this toothpaste. 
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Not Acceptable—Cont’d 


Forhan’s. 

Squibb Dental Cream (E. R. Squibb & Sons, NYC). 

Worcester Salt (Worcester Salt Co., NYC). 33c per tube. 
Exaggerated claims regarding benefits of salt objection- 
able. 


The following toothpastes contained potassium chlorate, 
a poison: 
Pebeco (Lehn and Fink, Bloomfield, N. J.). 
New Pebeco. 


The following toothpastes contained starch, which may 
promote decay: 


Bost (Wasey Products, Inc.). 

Dr. West’s (Weco Products Co., Chicago). 

Craig-Martin Milk of Magnesia (Craig-Martin, Chi- 
cago). 

Colgate Ribbon Dental Cream. 

Phillips’ Magnesia (Charles H. Phillips, NYC). 

Sears’ Milk of Magnesia. 

Pep-R-Mint Milk of Magnesia (Redd Chemical Co.. 
Newark, N. J.). 

New Mix (Gilmer Products Co., NYC). 


The following toothpastes were sold in lead tubes, which 
break easily, make the contents turn black, and may involve 
danger of poisoning: 

Royal Blue Milk of Magnesia. 
Sheray Milk of Magnesia. 

Dr. Sachs Milk of Magnesia. 
D. D. S. 

Vogue. 


CLEANERS FOR ARTIFICIAL TEETH 


A good toilet soap or chalk or baking soda and a 
suitable brush are the best equipment for this job. Many 
special cleansers for artificial dentures contain harmful 
abrasives. 











36 TEETH, DEPILATORIES 
TOOTH BLEACHES AND STAIN “EMOVERS 


No preparation can safely whiten teeth. Some prepara- 
tions which are not safe will whiten teeth, but even one 
application can cause irreparable damage to the tooth 
enamel. 

No preparation can safely remove tartar; it can be re- 
moved only by a dentist with the use of special instru- 
ments. Beware of preparations claiming to be especially 
effective in removing stains from the teeth. 


Not Acceptable 


Bleachodent, Elkay, Ex-Tartar, Tartaroff, Snovy- 
White, Taxi, Ransom & Randolph’s, Ex-cel, 
Wetherill Prophylaxis. 


TOOTHACHE WAXES AND DROPS 


These preparations commonly contain a corrosive poison 
such as phenol (carbolic acid). At least one death from 
carbolic poisoning resulting from the use of such a product 
has been reported. Furthermore, such preparations are apt 
to lead the user to postpone needed dental attention, with 
possible damaging consequences to teeth and health. 

If it is impossible to reach a dentist immediately, 
temporary relief may be had by applying to the cavity a 
bit of cotton dipped in oil-of-cloves. 


DEPILATORIES 


Only electrolysis (killing hair roots one by one with an 
electric needle) can permanently and safely remove un- 
wanted hair. Electrolysis is, however, expensive, tedious, 
somewhat painful, and if not skilfully handled may dis- 
figure the skin. It should be done only under the super- 
vision of a physician. 

X-ray treatment is dangerous and should never be used. 
Special “systems” or treatments may involve X-rays 
without so stating. 

Most depilatory creams or powders contain an alkaline 
sulfide, which dissolves the hair but unfortunately tends to 
dissolve the skin also; since they may seriously harm the 
skin, they are not recommended. (Sulfide depilatories may 
be recognized by their rotten-egg odor in hot water, al- 
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though perfume is usually added to disguise this odor.) 

No depilatory cream of unknown composition should 
ever be used, as it may contain exceedingly poisonous 
thallium compounds. No depilatory should ever be used 
on the eyebrows. If it touches the eyeball it may cause 
loss of sight. 

Pulling hair out with wax or rubbing it away with 
abrasives (pumice, etc.) may cause irritation and in- 
flammation, especially in persons with delicate and sensi- 
tive skin. Shaving is the least dangerous method. 

Unwanted hair, if dark, can be rendered less conspicuous 
by bleaching with hydrogen peroxide. Add 10 drops of 
household ammonia to an ounce of ordinary 3% hydrogen 
peroxide, and apply. 


Not Acceptable 
Crivin Cream. $10 for 6-0z. jar. Worthless as a de- 
pilatory. 
The following involved use of X-ray: 
Tricho System. 
Marton Method. 


The following contained sulfides: 
Carles, Croxon Powder, Delol, Delatone, De Miracle, 
De Wans, Dunn’s, Neet, Rapidol, Shavix, Snow, 
X-Bazin, Zip Cream. 


The following preparations were falsely advertised as harm- 
less and permanent: 
La Belle. 
Le Gay. 


EYELASH AND EYEBROW 
PREPARATIONS 


No dye should ever be used on the eyelashes or eyebrows. 
Loss of sight and even death has resulted from the use of a 
liquid eyelash preparation containing an aniline dye 
similar to paraphenylenediamine. Many widely sold hair 
and eyelash dyes have been found to contain either aniline 
dyes or pyrogallol and silver-nitrate, also harmful. 

Mascara or eyebrow pencils, which are essentially finely 
divided carbon in a fatty or waxy base, are relatively safe, 
although even these may occasionally cause irritation. 
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Acceptable 
Mascara. 
Eyebrow pencils. 


The following were reported to be harmless: 


Delicia Brow (stick black, liquid black, and liquid brown) 
Elise White Mascaro (stick black). 

Liquid Lash Lux (black). 

Masque (stick black). 

Maybelline (stick brown). 

Tangee (stick brown). 


Not Acceptable 


Roux Lash and Brow Tint (black). 
Ey-Tec. Contained a silver salt and pyrogallol. 
Perma-Coleur. Has caused poisoning. 


The following contained aniline dyes: 


Lash-Lure, Phantom Brow (liquid brown), Andre, 
Di-Lash, Loris, Louise Norris. 


The following contained silver nitrate: 
Dark Eyes, Coloura (black). 


Sale of the two following preparations was prohibited in 
New Hampshire by the State Board of Health: 


Luxury Lash and Brow Coloring. 
Hollywood Lash Dye. 


EYELASH “GROWERS” 


All “eyelash growers” are fakes; no known substance 
or preparation can make hair grow. 


Not Acceptable 


H. M. Eyelash and Eyebrow Grower. 
Kurlene Eyelash Grower. Contained mercury. 


HAIR DYES 


There is no such thing as a color restorer for the hair; 
so-called color restorers are usually dyes, and will impart 
the same color to all grey hair, regardless of what color it 
was formerly. It is unfortunate but true that no effective 
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hair dye is completely safe, and that no safe hair dye is 
very effective. If a dye must be used, the aniline dyes de- 
scribed below are probably the best choice provided that a 
skin test indicates the individual is not sensitive to the dye 
to be used. 

Hair dyes are of three main types: 

Metallic dyes (containing compounds of lead, silver, 
bismuth or other metals) are fairly effective, but more or 
less poisonous. 

Aniline dyes are very effective and not harmful to most 
people. But the consequences when used by a sensitive 
person are apt to be disastrous. Since sensitivity may de- 
velop after the use of a dye for some time, even though 
the user is not sensitive to begin with, it is advisable to 
have a skin test made hefore each new application. Never 
dye the hair while there is any cut or eruption on the scalp. 

Vegetable dyes, with the exception of pyrogallol (“pyro- 
gallic acid’’), are usually harmless but not very effective. 


Acceptable 


Henna. A vegetable dye harmless to most people. Pro- 
duces red tints only. Many commercial hennas contain 
added copper or iron salts which may be harmful. 

Henna San (Lehn & Fink, NYC). A pure henna dye. 

Progressive Clairol. ‘Essentially harmless” but only. 
temporary. 


The following aniline dyes are acceptable only if the pre- 
cautions stated above are carefully observed: 


Eau Sublime, Empress, Inecto, Instant Clairol, 
Nesteen, Paragon, Rapidol, Simplex. 


Not Acceptable 


Mrs. Potter’s Walnut Tint Hair Stain. Not made from 
walnuts, but contained paraphenylenediamine, an ani- 
line dye which may be seriously harmful to certain 
people. 

Tests conducted over the last several years have shown the 
following brands to be poisonous. No evidence has been re- 
ceived of changes in their composition, and we therefore 
recommend that they be avoided. 


Mrs. S. A. Allen’s World’s Hair Color Restorer. Con- 
tained lead. 
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Not Acceptable—Cont’d 


Barbo Compound. Contained lead. 

Bay Roma. Contained lead. 

Brownatone. Contained pyrogallol, copper and iron. 

Canute Water. Contained silver. 

Farr’s Gray Hair Restorer. Contained silver. 

Goldman’s Hair Color Restorer. Contained silver. 

Mary T. Goldman’s Quick Hair Color. Contained silve~ 
and pyrogallol. 

Grayban. Contained bismuth. 

Hay’s Hair Health. Contained lead. 

Hess Hair Milk. Contained lead. 

Instantaneous Hair Colorine. Contained pyrogallol 
and copper. 

Kolor-Bak. Contained lead. 

La Creole Hair Dressing. Contained lead. 

La Creole Hair Color Restorer. Contained silver. 

Lea’s Hair Tonic. Contained lead. 

Mystic Lotion Hair Restorer. Contained lead. 

Nada-Mas. Contained lead. 

Nourishine. Contained lead. 

Odell. Contained lead. 

Orlex Compound. Contained pyrogallol and copper. 

Parker’s Hair Balsam. Contained lead. 

Q-Ban Hair Color Restorer. Contained lead. 

Reva. Contained lead. 

Royal Hair Restorer. Contained silver. 

Walnutta. Contained pyrogallol, copper, and iron. 

Well’s Hair Balsam. Contained lead. 


HAIR TONICS 


No known substance, preparation, or treatment can 
grow hair. No sure preventive of baldness is known. Cer- 
tain drugs are useful in the treatment of dandruff, and since 
some baldness may be caused by dandruff, their application 
may be of some help as a preventive. 

No hair tonic of unknown composition should ever be 
used. Some contain arsenic or other harmful substances. 
Others contain drugs which may be useful when applied in 
proper amount, but which are actually present in quantity 
so high as to be harmful, or so lew as to be useless. 

If the hair is too dry (i.e., lacking in natural oil), a small 
amount of liquid petrolatum or a vegetable oil, such as 
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_ olive oil or castor oil, may be applied with the palms of the 


hands, and spread through the hair by brushing. Frequent 
wetting is undesirable. Nor should the use of oil lead te 
neglect of brushing. 

For Dandruff. Shampoo the hair once a week, or oftener 
if hair is not too dry. If hair is oily, use tincture of green 
soap, U.S.P., as a shampoo. Rinse hair thoroughly with 
water. , 

The following formula is recommended for dandruff by 
the magazine Health and Hygiene (it can be prepared by 
any pharmacist, and should cost from 60 to 70 cents—no 
more): 

Resorcinol, 2 drams (if hair is blond, use resorcinol 
monoacetate to avoid discoloration) 

Betanaphthol, 10 grains 

Oliye oil, 3 drams 

Alcohol (70%), 8 ounces. 

Apply each morning and night for at least one month, 
thoroughly moistening scalp and rubbing in with finger- 
tips. Do not be alarmed if a temporary increase in falling 
hair results. If too drying to hair, apply olive oil. But if the 
scalp becomes irritated from the use of the preparation 
{as evidenced by burning, redness, soreness, or swelling), 
use of the lotion should be discontinued at once. 

Treatments and Systems. Do not waste your money 
on fancy and expensive treatments or “systems” such as 
the Thomas System. You will save money in the end by 
going first to a reputable skin specialist and following his 
advice. 

Not Acceptable 


The following are but a few of the innumerable worthless 
or harmful hair tonics on the market: 


Danderine. Dandruff-dissolving claims unwarranted. 

Dander-Off. Contained arsenic. 

Formula 37 (Miogenic Laboratory, Department of 
Dermatology, Box 3003, Stanford University, Cal.). $15 
for 32 ounces. An outrageously priced fake trying to 
masquerade under the name of Stanford University, 
with which it has no connection. 

Glover’s Imperial Mange Medicine (H. Clay Glover 
Co., NYC). Contained creosote. 

Herpicide. Contained carbolic and salicylic acids. 
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Kreml Hair Tonic (R. B. Semler, Inc., NYC). Mainly 


alcohol, oil, and water. 

Liquid Arvon (R. L. Watkins Co., Cleveland). Contained 
arsenic, which was no doubt responsible for the many 
cases of dermatitis (skin inflammation) resulting from 
its use. 

Pro-Ker (Pro-Ker Laboratories, Inc., NYC). Cited by 
F.T.C. for “grossly exaggerated and false”’ representa- 
tions. 

Wildroot Hair Tonic (Wildroot Co., Buffalo, N. Y.). 
Contained arsenic. 


HAND LOTIONS 


Proprietary hand lotions are generally harmiess, except 
for the few containing carbolic acid or chemically related 
substances. It is, however, less expensive and at least as 
beneficial to use lanolin, cold cream, or a vegetable oil, 
such as olive oil. 

Ref.: CU Reports, January-February, 1937, and cor- 
rection, March, 1937. 


Best Buys 


Lanolin, hydrous (drug stores). Odor objectionable. (Pro- 
prietary products such as Squibb’s Toilet Lanolin are 


perfumed and less objectionable.) Apply on the wet skin. : 


Olive oil. 
Cold cream. (See page 28.) 
Also Acceptable 
(In order of increasing cost per fluid ounce) 


Kitchen Hand Lotion (Martha Adams, NYC). 29c. Con- 
tained 16 fl. oz. Cost per fl. oz., 1.8c. 

Lander’s Almond Benzoin Lotion (Lander Co., Inc., 
NYC). 10c. Contained 4 fl. oz. Cost per fl. o0z., 2.5e 

Macy’s Almond Lotion (R. H. Macy Co., NYC). 59. 
Contained 11.9 fl. oz. Cost per fl. oz., 5c. 

CD Hand Lotion (Cooperative Distributors, Inc., NYC). 
35c plus postage. Contained 6% fl. oz. Cost per fl. oz., 
exclusive of postage, 5.2c. 

Cashmere Bouquet Lotion (Colgate-Palmolive-Peet Co., 
Jersey City, N. J.). 10c. Contained 1.5 fl. oz. Cost per 

fl. oz., 6.7e. 
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Also Acceptable—Cont’d 


Mystic Lotion (Mystic Laboratories, Inc., NYC). 25c. 
Contained 2%4 fl. oz. Cost per fl. oz., 9.1e. 


| Ambrosia (Hinze Ambrosia, Inc., NYC). 10c. Contained 


1 fl. oz. Cost per fl. 0oz., 10c. Large size, 75c, contained 
314 fl. oz.; cost per fl. oz., 21.4c. 

Hinds Honey and Almond Cream (Lehn & Fink, 
Bloomfield, N. J.). 50c size contained 4 fl. oz.; 10c size, 
0.8 fl. oz. Cost per fl. oz. in each size, 12.5c. 

Barbara Gould Hand Lotion (Barbara Gould, Ltd., 
NYC). 50c. Contained 3%4 fl. oz. Cost per fl. oz., 13.3. 

Chamberlain’s Lotion (Chamberlain Laboratories, Des 
Moines, Iowa). 10c size contained %4 fl. oz.; 50c size, 
3%4 fl. oz. Cost per fl. oz., each size, 13.3c. 

Squibb Hand Lotion (E. R. Squibb & Sons, NYC). 50c. 
Contained 3 4 fl. oz. Cost per fl. 0z., 14.3c. 

Frostilla (Frostilla Co., Elmira, N. Y.). 50c. Contained 
3146 fl. oz. Cost per fl. oz., 14.3c. Small size, 10c, contained 
.65 fl. 0z.; cost per fl. oz., 15.4e. 

Coty Hand Lotion (Coty, Inc., NYC). 75c. Contained 
3.8 fl. oz. Cost per fl. oz., 19.7. 

Harriet Hubbard Ayer Hand Lotion (Harriet Hubbard 
Ayer, NYC). $1.19. Contained 6 fl. oz. Cost per fl. 
oz., 19.8c. 

Harriet Hubbard Ayer Almond Honey Cucumber 
Lotion. 85c. Contained 4 fl. oz. Cost per fl. oz., 21.1e. 

Valaze Hand Lotion (Helena Rubinstein, NYC). $1.00. 
Contained 4 fl. oz. Cost per fl. oz., 25c. 

Dorothy Gray Hand Lotion (Dorothy Gray Salons, 
NYC). $1.00. Contained 3.9 fl. oz. Cost per fl. 0z., 25.6c. 

Hand-o-Tonik (Elizabeth Arden, NYC). $1.00. Con- 
tained 3.5 fl. oz. Cost per fl. oz., 28.6c. 


Not Acceptabie 


Woodbury’s Almond-Rose Cream (John H. Wood- 
bury, Inc., Cincinnati). Contained salicylic acid, which, 
when applied to the skin, may cause local irritation. 

Jergens Lotion (Andrew Jergens Co., NYC). Contained 
resorcinol, which may have an irritating action on the 
skin. 

Hess Witch Hazel Cream (E. E. Hess Co., Brook, Ind.). 

Contained salicylic acid. 
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Not Acceptable—Cont’d 


Nepto Lotion (E. L. Patch Co., Boston, Mass.). Con- 
tained salicylic acid. 

Campana’s Italian Balm (Campana Corp., Batavia, IIl.). 
Contained carbolic acid, which may cause severe skin 
irritation. 


MOUTHWASHES 


Advertising claims to the contrary, mouthwashes cannot, 
except very partially and temporarily, disinfect the mouth. 
Neither will they prevent colds or cure halitosis. Chronic 
unpleasant breath, when not an imaginary affliction re- 
sulting from exposure to scare advertising, may be a symp- 
tom of serious disease conditions which should be treated 
by a physician. 

If it is desired to use a mouthwash, a solution made by 
adding a quarter-teaspoon of salt to half a glass of warm 
water is harmless, inexpensive, and as useful as any of the 
commercial preparations. If there is much mucus present, 
add a quarter-teaspoon of baking soda to the mixture. 


NAIL POLISH REMOVERS 


The commercial polish removers consist mainly of ethyl 
acetate or acetone. Enticingly bottled, they are sold fre- 
quently at a price about a hundred times the cost of the 
ingredients. Either ethyl acetate or acetone, purchased as 
such at a drug store, is just as satisfactory, and a great 
deal less expensive. If these solvents are too drying, a little 
castor oil (not more than 4%) may be added and the 
mixture stirred or shaken. 


PERSPIRATION SUPPRESSORS 
AND DEODORANTS 


Most perspiration suppressors are solutions of aluminum 
chloride. Concentrated solutions of this substance are 
irritating to the skin, and even dilute solutions will irritate 
some skins. A 10 to 15 percent solution is safe for most per- 
sons. Solutions stronger than 25 percent are likely to be 
too irritating. 
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Aluminum chloride solutions are harmful to fabrics. 
So care should be taken to allow the skin to dry after their 
use before replacing clothing. Do not apply them to the 
skin for at least two days after removing hair from it. 

A deodorant is, strictly speaking, a substance or treat- 
ment which will destroy or absorb odoriferous substances. 
The term is often misused, however, to apply to perspira- 
tion suppressors, antiseptics, or substances which cover up 
an objectionable odor with their own odor. 

The occurrence and seriousness of human “body odor” 
and the need for special deodorants has been greatly ex- 
aggerated by the scare advertising of Lifebuoy and other 
products. in the vast majority of cases regular bathing 
with water and any good soap (see page 53) is sufficient 
protection against “B.O.” 


PERSPIRATION SUPPRESSORS 


Best Buy 


Formaldehyde, 2% Solution (drug stores). 4-oz. bottle, 
about 20c. Sponge on affected parts, wipe dry, and apply 
ordinary talc. If this solution is found irritating, do not 
continue use. 


Also Acceptable 


Aluminum Chloride, 15% Solution (drug stores). 4-oz. 
bottle, about 25c. Apply to affected parts, let dry before 
allowing to touch clothing. If found irritating, dilute with 
water, or stop using. If not irritating but not effective, 
a 20% or 25% solution can be tried. 


The following contained aluminum chloride in less than 
25% solution: 
Instant Dew Deodorant (Marion Lambert, Inc., St. 
Louis). 
Hush Liquid Deodorant (Hush Co., Philadelphia). 
Souret Deodorant (Chicago Mail Order Co., Chicago). 
Martha Matilda Harper Deodorant (M. M. Harper, 


Inc.). 


Instant Odorono (Odorono Co., NYC). 
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Not Acceptable 


Ultra Dew Deodorant (Marion Lambert, Inc.). Con- 
tained more than 25% aluminum chloride. 

Heck Deodorant (Heck-Conard Co., Inc.). Contained 
50% aluminum chloride. 

Non-Spi (Nonspi Co., Kansas City, Mo.). Contained 3 
powerful astringents. Effective, but not considered en- 
tirely safe. Claims were false and misleading. 

Regular Odorono. Contained more than 25% aluminum 
chloride. 


DEODORANTS 
Best Buys 


Boric Acid, powdered. May be used with perfumed talcum 
powder if desired. 

Solution of baking soda in warm water. Use about 2 
or 3 teaspoonfuls to a glass. 


Also Acceptable 


Amolin (Norwich Pharmacal Co., Norwich, N. Y.). 2-oz. 
can, 32c. Consisted of perfumed boric acid. 


Not Acceptable 
Lifebuoy Soap. (See page 55.) 


FACE POWDERS 


Most face powders are grossly over-priced. But most of 
them are both safe for use and adequately effective in doing 
what they are supposed to do. Starch is the only unde- 
sirable ingredient you are now apt to find in a face powder. 
It tends to dry the skin, and may be irritating to some 
people who are sensitive to it. Face powders containing it 
should be avoided. 

Ref.: CU Reports, March, 1937. 


Best Buys 


Embassy (Embassy, Ltd., NYC). 20c a box. Excellent 
adherence and coverage. 11.6c per oz. 

Cashmere Bouquet (Colgate-Palmolive-Peet Co., Jersey 
City). 50c a box. Excellent adherence; coverage good. 

12.2c ; er oz. Small size, 10c a box; 14.le per oz. 
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Best Buys—Cont’d 


CD (Cooperative Distributors, Inc., NYC). 50c per box. 
Adherence and coverage good. 13.2c per oz. 


Also Acceptable 
(In order of increasing cost; but note comments) 


Bourjois Poudre Java (Bourjois, Inc., NYC). 50c a box. 
17.3c per oz. 

Lady Esther (Lady Esther Co., Evanston, Ill.). 50c a box. 
Coverage excellent. 18.2c per oz. Small size, 10c a box; 
27.8 per oz. . 

Kissproof (Kissproof, Inc., NYC). 10c a box. Excellent 
adherence. 18.9c per oz. 

Luxor (Luxor, Ltd., NYC). 50c a box. Excellent adher- 
ence. 19.4c per oz. 

Marvelous (Richard Hudnut, NYC). 55c a box. Excellent 
adherence. 20.7c per oz. 

Woodbury’s (John H. Woodbury, Inc., Cincinnati). 50c 
a box. Excellent coverage. 20.8c per oz. Small size, 10c 
a box; 23.2c per oz. 

Cheramy Poudre Joli Soir (Cheramy, NYC). 20c a box. 
21.0¢ per oz. 

Luxuria (Harriet Hubbard Ayer, NYC). $1 a box. Ex- 
cellent adherence. 24.6c per oz. 

Armand Cold Cream (The Armand Co., Des Moines). 
$1 a box. Coverage excellent. 25.2c per oz. 

Ybry (Ybry, Paris). 25c a box. Coverage and adherence 
good. 26.3c per oz. 

Max Factor (Max Factor and Co., Hollywood, Calif.). $1 
a box. Excellent coverage and good adherence. 26.5c per 
oz. 

Edna Wallace Hopper (Edna Wallace Hopper, Inc., 
Chicago). 10c a box. Adherence excellent. 28.6c per oz. 

April Showers (Cheramy). 75c a box. 30.4c per oz. Small 
size, 10c a box; 35.2c per oz. 

Outdoor Girt Olive Oil Powder (Crystal Corp., NYC). 
25c a box. 30.9c per oz. 

Tangee (George W. Luft Co., NYC). $1 a box. Adherence 
and coverage excellent. 31.2c per oz. Small size, 10c a 
box; 31.2c per oz. 

Daggett & Ramsdell (Daggett & Ramsdell, NYC). $l a 


box. 32.2¢ per oz. 
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Also Acceptable—Cont’d 


Princess Pat (Princess Pat, Ltd., Chicago). $1 a box. 
Unusually good coverage. 33.3c per oz. Small size, 10c 
a box; 37.7c per oz. 

Dorothy Gray Salon Powder (Dorothy Gray, NYC). $1 
a box. Poor coverage and adherence. 33.3c per oz. 

Pompeian Beauty Powder (Pompeian Co., Bloomfield, 
N. J.). 55 a box. Poor adherence. 34.0c per oz. 

Chiffon (Primrose House, NYC). $1 a box. Excellent 
coverage and adherence. 34.lc per oz. Small size, 10c a 
box; 27.2c per oz. 

Coty Poudre de Beaute (Coty, NYC). $1 a box. Ex- 
cellent coverage. 35.9c per oz. Small size, 10c a box; 
49.3c per oz. 

Dresma (Drezma, NYC). 10c a box. 40.0c per oz. 

Barbara Gould (Barbara Gould, NYC). $1 a box. Cover- 
age excellent. 42.lc per oz. 

Houbigant Quelques Fleurs (Houbigant, NYC). $1 a 
box. 42.2c per oz. 

Yardley English Complexion Powder (Yardley, Lon- 
don). $1 a box. Adherence excellent. 43.6c per oz. 

Evening in Paris (Bourjois, NYC). $1.10 a box. Excellent 
coverage. 44.0c per oz. 

Du Barry (Richard Hudnut). $2 a box. Excellent coverage. 
57.4c per oz. 

Prince Matchabelli (Prince Matchabelli, NYC). $2.50 
a box. Excellent adherence. 67.5c per oz. 


Not Acceptable, 
The following brands contained starch: 
Irresistible Face Lure. Contained corn starch. 
Gladys Glad. Contained rice starch. 
Pond’s. Contained rice starch. 
Djer Kiss. Contained corn starch. 
Helena Rubinstein. Contained rice starch. 
Poudre d’Illusion (Elizabeth Arden). Contained corn- 
starch. 


TALCUM POWDER 


Finely ground talc is the chief ingredient of good talcum 
powder. Zinc stearate, boric acid, perfumes and other sub- 
stances may also be present. 
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These powders, applied to the body, help to protect it 
from irritation and the rubbing of clothing. In applying 
powders to infants, care should be taken to prevent them 
from breathing the dust, and the powder can should never 
be left within the infant’s reach. Infants have died as a re- 
sult of their mothers’ failure to observe these precautions. 


ROUGE 


Most of the rouges on the market today are harmless 
except in the case of the few people sensitive to the dyes 
used in them. The best procedure is simply to select a 
rouge not too high in price, and satisfactory as to color. 
There is no reason to believe, as some people do, that the 
use of rouge tends to “clog the pores.” Provided the rouge 
is removed and the skin carefully cleansed after its use, it 
has no objectionable effects. 


SKIN BLEACHES AND FRECKLE 
REMOVERS 


Many preparations sold for bleaching purposes contain 
ammoniated mercury, which may permanently damage the 
skin and cause mercury poisoning. Bleaching with some 
mild surface bleach, such as hydrogen peroxide, while not 
so effective, is much safer. 


Not Acceptable 

The following were listed in the New York City Black List 
( Reports, Seplember, 1936) as containing mercury: Berry’s 
Freckle Ointment, Black & White Ointment, Clear- 
Tone, Gouraud Oriental Cream, Hubert’s Malvina, 
Kingsbery’s Freckle Lotion, Kintho Beauty Cream, 
Mr. McCorrison’s Famous Diamond Lotion, Othine 
Freckle Cream, Palmer’s Skin Whitener, Stillman’s 
Freckle Cream, Ruppert’s Face Bleach. 


SHAVING CREAMS, SOAPS AND 
LOTIONS 


The ratings below are based almost entirely on economy 
(exceptions are noted), as there is little if any difference in 
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the performance characteristics of the various brands. Nor 
can one type be said to work better than another, except as 
individual habit or prejudice enters the picture. It should 
be noted, however, that a common ingredient of lathering 
creams—coconut oil—is irritating to some skins. Listerine, 
Ingram’s and Ward’s are higher than average in coconut 
oil content; Squibb, Vaniva, Palmolive and Latherall are 
lower. 


The lathering type cream is definitely cheaper to use 
than the brushless. Cake soaps are cheapest of all. 
Comparative economy is indicated in terms of cost per 
ounce dry weight for the creams, cost per ounce nel, not 
dry, weight for the cakes, 
N Ref.: CU Reporis, March, 1937. 


LATHERING CREAMS 


Best Buy 


Latherall Bay Rum (F. W. Woolworth stores). 20c a 
tube. 11.5c per oz. dry soap. 


Also Acceptable 
(In order of increasing cost) 

Colgate Rapid-Shave (Colgate-Palmolive-Peet Co., 
Jersey City, N. J.). “40c tube,” 34c. 15.7c¢ per oz. dry 
soap. Small tube, 23.6c per oz. 

Squibb (E. R. Squibb & Sons, NYC). 19¢ a tube. 17.1c 
per oz. dry soap. 

Lifebuoy (Lever Bros. Co., Cambridge, Mass.). 21c a tube. 
17.2c¢ per oz. dry soap. 

Ward’s Cat. No.—4691 (Montgomery Ward). 17c a tube 
(12.9c per oz. dry soap) plus postage. 

Palmolive (Colgate-Palmolive-Peet Co.). “Giant size 
tube,” 34c. 18.5c per oz. dry soap. Small tube, 27.2c per 
oz. 

Mennen Lather Shave “plain” and Menthol Iced (The 
Mennen Co., Newark, N. J.). 35c a tube. 19.7¢ per oz. 
dry soap. 

Listerine (Lambert Pharmacal Co., St. Louis). 19c a tube. 
20.8¢ per oz. dry soap. 

Williams Luxury (J. B. Williams Co., Glastonbury, 
Conn.). “Double size” tube, 36c. 24.2c per oz. dry soap. 

“Large size” tube, 26.8¢ per oz. 


er 
ot 


SHAVING CREAMS 51 
Also Acceptable—Cont’d 


Ingram’s Concentrated (Bristol-Myers Co., NYC). 29c 
a tube. 29c per oz. dry soap. 
Sears’ Velvo Bay Rum Cat. No.—4902 (Sears, Roebuck). 
7c a tube (27.7¢ per oz. dry soap) plus postage. 
CD Olive Oil (Cooperative Distributors, Inc., NYC). 19¢ 
a tube. (28.5c per oz. dry soap) plus postage. 


Not Acceptable 


Vaniva (Vaniva Products Co., NYC). 50c a tube. Short 
weight. Price exorbitant. 60c per oz. dry soap. 


BRUSHLESS CREAMS 


Best Buy 
Latherless Bay Rum. 10c a tube. 10c per oz. dry weight. 


Also Acceptable 

(In order of increasing cost) 

Colgate. “40c tube,” 33c. 17.3c per oz. dry weight. But 
29%c per oz. in the 25c tube. 

Palmolive. “Giant 40c tube,” 33c. 17.7¢ per oz. dry 
weight. But 27.8c per oz. in the 25c tube. 

Barbasol (The Barbasol Co., Indianapolis). 8-oz. jar, 
47c. 18.le per oz. dry weight. But 22.2c per oz. in the 
“50c tube,” selling for 36c, and 31.8c per oz. in the 25c 
tube. 

Ward’s Cat. No.—6610 (Montgomery Ward). 8-oz. jar, 
29c (14.2c per oz. dry weight) plus postage. Cat. No.— 
4692, 4% oz. tube, 19c (15.5c per oz. dry weight) plus 
postage. 

Mollé (The Mollé Co., Bedford, Ohio). 8-oz. jar, 53c. 
19.7c per oz. dry weight. But 29c per oz. in the “giant 
tube” at 39c. 

CD. 8-oz. jar, 27c (15e per oz. dry weight) plus postage. 

Williams Glider. 3%c for “double size tube.” 24.le per 
oz. dry weight. 

Burma-Shave (Burma-Vita Co., Minneapolis). Pound 
jar, 77c. 24.4c per oz. dry weight. But 31.4c per oz. in 
the “35c tube” selling for 29c. 

Sears’ High Speed Cat. No.—4924 (Sears, Roebuck). 
27c (24.9¢ per oz. dry weight) plus postage for “giant 
tube.” 
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TABLET OR CAKE SOAPS 


Best Buys 
Sears’ Supreme Cat. No.—4915. 8 bars, 27c plus postage. 
2.02c per oz. net weight. 


Williams Barber Bars (available by mail from Mont- 
gomery Ward, Cat. No.—4090, if not elsewhere). 10 
bars, 40c (2.45c per oz. net weight) plus postage. 


Each of the following 3 brands cost 5c, and each had ezx- 
actly the same net weight, 1.69 oz., making the cost per oz. 
2.96c. 


Colgate Cup Soap. 
Palmolive Shave Tablet. 
Williams Mug Shaving Soap. 
Not Acceptable 


Ward’s Tablet Cat. No.—4248. Contained excessive 
filler. 


WOODEN SHAVING BOWLS 


Shaving soap purchased in this type of package costs 
from 4 to 13 times as much as ordinary cake shaving soap. 
Not Acceptable 

Ward’s Cat. No.—4249. Contained excessive filler. 


LIQUID SHAVING SOAPS 
Not Acceptable 


Conti Liquid Shave (Conti Products Corp., NYC). Con- 
tained free alkali. 


AFTER-SHAVE LOTIONS 
Best Buys 
Witch Hazel (4 oz. bottle, 10c at Woolworth stores; sold 
also by drugstores). Essentially a 14 percent solution of 
alcohol in water, with characteristic odor. 
Bay Rum (4 oz. bottle, 10c at Woolworth stores; sold also 
by drugstores). Essentially a 60 percent solution of 
alcohol in water, with characteristic odor. 
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Not Acceptable 


Preparations such as Aqua Velva, Mennen’s Skin 
Bracer, Colgate After-Shave Lotion, and Palmolive 
Lotion, while not harmful, are generally of no value except 
for the temporary tingling or cooling effect they produce, 
and they are considerably more expensive than witch hazel 
or bay rum. 


SAFETY RAZORS AND BLADES 


Tests have been started on a large number of brands of 
razors and blades, and a report on them will appear in the 
monthly Reports. 


: TOILET SOAPS 


Do not buy transparent soaps, medicated, “health,” or 
“antiseptic” soaps, tar soaps, or any costing more than 
10c for a cake of average size, or claiming to contain special 
ingredients such as glycerine, buttermilk, oatmeal, or 
vitamin D. Pure soap cannot be improved or made more 
beneficial by the addition of such ingredients. 

Economy can be increased by allowing soap to dry out 
for several weeks or months before use. (Do not try to dry 
with heat, however.) An open wire soap dish which per- 
mits the soap to dry rapidly after use will make it last 
longer—and more pleasant to use, as well. Suitable soap 
dishes can be purchased at 10c stores. 

Certain soaps of high purity may nevertheless be irri- 
tating to specially sensitive people; such people should try 
various “Best Buy” and “Also Acceptable” brands until 
they find one which is not irritating in their particular case. 
Soap can often be purchased advantageously in quantity 
at special sales. 

There has been a general increase in soap prices since 
issuance of the June, 1936 report, resulting in some changes 
in the ratings given below. 

Ref.: CU Reports, June, 1936. 


Best Buys 


Gondola Floating (F. W. Woolworth stores). 5c a cake. 
l6c per lb. dry soap. Of high purity and cheapest of all 
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soaps tested, but may lather poorly and develop cracks 
under certain conditions of use. 

CD White Floating (Cooperative Distributors, Inc., 
NYC). Cat. No.—5720, 5 41-oz. cakes, 19c; Cat. No.— 
5729, 5 10-0z. cakes, 41c; plus postage. 17c per lb. dry 
soap. Not a “Best Buy” if postage becomes a major 
item. 

Colgate Big Bath (Colrate-Palmolive-Peet, Jersey City, 

N. J.). 2 cakes for llc. 2lc per lb. dry soap. 


Also Acceptable 
(In order of cost per lb. dry soap) 

Williams Mt. Horob (J. B. Williams Co., Glastonbury, 
Mass.). 5c a cake. 22c per Ib. dry soap. 

CD Milled Cat. No.—5711 (Cooperative Distributors). 
12 4-0z. cakes, 60c plus postage. 23.6c per Ib. dry soap. 

Ivory Floating (Proctor & Gamble, Cincinnati). Medium 
size cake, 6c; large size, 10c. 23c per lb. dry soap. 

Charmis (Colgate-Palmolive-Peet). 2 cakes for lle. 24c 
per lb. dry soap. 

Orchis (Colgate-Palmolive-Peet). 2 cakes for llc. 24c per 
lb. dry soap. 

Colgate Gardenia (Colgate-Palmolive-Peet). 2 cakes for 
llc. 25c per lb. dry soap. 

Colgate’s Old Colonial Lavender (Colgate-Palmolive- 
Peet). 2 cakes for llc. 25c per lb. dry soap. 

Palmolive (Colgate-Palmolive-Peet). 2 cakes for llc. 
26c per Ib. dry soap. 

Lux (Lever Bros. Co., Cambridge, Mass.). 6c a cake. 26¢ 
per lb. dry soap. 

Camay (Proctor & Gamble). 2 cakes for llc. 3le per Ib. 
dry soap. 

Guest Ivory (Proctor & Gamble). 5c a cake. 3lc per lb. 
dry soap. 

Cashmere Bouquet (Colgate-Palmolive-Peet). 3 cakes 
for 25c. 39c per lb. dry soap. 


Jap Rose (Proctor & Gamble). 10c a cake. 47c per lb. dry 
soap. 
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Not Acceptable 


Samples of the following soaps failed to meet one or more 

federal specifications: 

Lifebuoy (Lever Bros. Co.). 

La Gloria Cold Cream (F. W. Woolworth stores). 

Princess Cologne (J. H. Stanley Co., NYC). 

Fairy Floating (Gold Dust Corp., NYC). 

Jergens Violet (Andrew Jergens Co., NYC). 

Sweetheart (Manhattan Soap Co., Inc., NYC). Quality 
has varied from very good to very bad. An undepend- 
able product. 

Woodbury’s Facial (John H. Woodbury, Inc., Cincin- 
nati). 

Cologne Bouquet (James Kirk & Co., Chicago). 
The following soaps were nol tested bul are “Not Ac- 

ceptable” for the reason stated: 

Cuticura (Potter Drug & Chem. Co., Boston). Medicinal 
claims unwarranted. 

Rexall Medicated (United Drug Co., Boston). Contains 
mercuric chloride, a poison which has no place in soap. 

Packer’s Tar (The Packer Mfg. Co., Inc., NYC). Con- 
tains irritating antiseptic ingredients which have no 
place in soap. Costs nearly $1.50 per pound of dry soap. 

CASTILE SOAPS 


Most “Castile” soaps on the market today are not 
genuine, and the purchase of even genuine Castile soaps is 
in general unnecessary and uneconomical. The following 
“Castile” soaps were tested and found to meet specifica- 
tions for milled toilet soaps, but CU has not tested the to 
see if they are genuine Castile: 


Milano Floating Castile (F. W. Woolworth stores). 5c 
a cake. 18c per lb. dry soap. 


Woodbury’s Castile (John H. Woodbury, Inc.). 10c a 
cake. 68c per lb. dry soap. 


Conti Castile (Conti Products Corp.). 10c a cake. 87c per 
lb. dry soap. 
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SUNBURN PREVENTIVES 


The products listed below were given actual exposure 
tests. 
Ref.: CU Reports, July, 1936. 


Best Buy 


Mulsitan (The R. L. Watkins Co., NYC). 29c for 1.8 oz. 
bottle. 


Also Acceptable 


CompLeTeE PROTECTION 

Dorothy Gray Sunburn Cream (Dorothy Gray, NYC). 
$1 for 3 oz. bottle. 

PartiAL PRoTEcTION 


Ardena Sun-Pruf Cream (Elizabeth Arden, NYC). $1 
for 3 oz. tube. 


Not Acceptable 
Norwich Sun Tan Oil (Norwich Phermacal Co., Norwich, 
N. Y.). 
Unguentine Skin Cream (Norwich Pharmacal Co.). 
Nor Dex (Norwich Pharmacal Co.). 
Plat Num Sun Tan Oil (Plat Num Laboratories, NYC) 


Mystic De Luxe Sun Tan Oil (Mystic Laboratories, Inc., 
NYC). 


Mystic Sun Tan Lotion. 
Sunfoe Lotion (Schieffelin & Co., NYC). 


Helena Rubinstein Sunproof Cream (Helena Rubin 
stein Laboratories, NYC). 


Helena Rubinstein Sun Tonic. 
Tan Oil (Miami Beach Co., Miami Beach, Fla.). 
Mor-Tan (Morton Laboratories, NYC). 


Noxzema Suntan Oil (Noxzema Chemical Co., Baltimore, 
Md.). 
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TOOTH BRUSHES 


A well designed tooth brush should have a straight 
handle and a small head, preferably with three rows of 
bristles and about six tufts to the row. The tufts should be 
uniform in height, at least half an inch long, and well 
fastened in the head of the brush. Bristles should be 
moderately stiff, but not so stiff as to scratch the gums. 
Brushes meeting these requirements can be bought cheaply. 
For best service purchase two brushes and use alternately. 

Ref.: CU Reports, June, 1936. 


Best Buys 


Ward's De Luxe Quality, Dentist’s Style, Cat. No.—3940 
(Montgomery Ward). 19c plus postage. 


Masso (Prophylactic Brush Co., Florence, Mass. Sold at 
Liggett drug stores). 25c. Better design than the tufted 
Prophylactic, but half the price. 


Takamine De Luxe (Takamine Corp., NYC). 2 for 49c at 
Liggett drug stores. Bamboo handle. Bristles not well 
anchored, but fairly durable when two brushes are used 
alternately. Apparently identical brushes were sold 
under the name Takamine Interdental at 2 for 38c by 
R. H. Macy & Co., NYC, which will fill mail orders. 


Also Acceptable 
(In approximate order of merit) 


CD Cat. No.—6301 (Cooperative Distributors, Inc., 
NYC). 30c, 3 for 80c, plus postage. Three rows of un- 
bleached bristles, widely spaced. Available only with 
“hard” bristles. Straight handle. 


Kleen-rite (Robert E. Miller, Inc., NYC. Sold at F. W. 


Woolworth and other stores). Refill type. 20c., refill 10c. 
Brush head somewhat short. Only two rows of bristles. 


Sears’ Approved, Professional Style, Cat. No.—4306 
(Sears, Roebuck). 29c plus postage Brush head some- 
what short. 
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Dr. Butler’s Peridental (John O. Butler Co., Chicago). 
50c. Only two rows of bristles. May be purchased with 


unbleached bristles, which are durable but may be too 
hard. 


CD Cat. No.—6303. 25c. Only two rows of bristles. 


Pycopé (Pycopé, Inc., Joplin, Mo.). 50c. Only two rows 
of bristles. 


Scientific 1005 (S. H. Kress stores). 10c. Only two rows 
of bristles. 


Takamine Certified. 2 for 30c at chain drug stores. 
Not so well designed as Takamine De Luze. Bristles 
short, tufts close together. Apparently identical brushes 
were sold under the names Takamine and Takamine 
Scientific, at R. H. Macy’s and elsewhere. 


Ward’s Economy Cat. No.—4619. 5 for 28c plus postage. 
Bamboo handle. Bristles poorly anchored, but fairly 
durable when two brushes are used alternately. Bristles 
short, tufts rather close together. 


Tefra (Tefra Co., Indianapolis, Ind.). Refill type. 25c, 
refills 15c. Brush head narrow. 


Clean-Be-Tween (Clean-Be-Tween Tooth Brush Co., 
NYC). Refill type. 60c, refills 25c. Brush head short. 


Not Acceptable 


CD Cat. No.—406. 35c. Four rows of bristles. Design con- 
sidered poor. 


Tek (Johnson & Johnson, New Brunswick, N. J.). 39c. 
Head too large and bristles too close together. 


Fuller (Fuller Brush Co., NYC). 45c or 3 for 99c. 
Head too long. 


Dr. West’s (Western Co., Chicago). 50c. Unsatisfactory 
shape. Head too large. 


Prophylactic Tufted. 50c. Head much too large. 
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DRUG AND MEDICAL 
ANTISEPTICS 


A good antiseptic should destroy virulent germs with a 
minimum of injury to the tissue. Few antiseptics meet this 
requirement, and even these are often used in concentra- 
tions so strong that they harm the tissues more than the 
germs. 

Tincture of iodine has long been considered an efficient 
antiseptic. It should be used in a concentration of 344% 
(half the strength usually sold in drug stores) or less and 
should be applied only once. Repeated application does not 
give additional protection, but may cause severe burn or 
injury. 

Aqueous solution of mercurochrome, which is the type 
sold in drug stores, is a poor antiseptic. The alcoholic so- 
lution, which surgeons generally employ if they use 
mercurochrome at all, is more efficient. Its antiseptic 
properties are probably due largely to the alcohol present. 

Pure ethyl, or grain, alcohol diluted with a little less than 
half its volume of water is fairly efficient. 

Tincture merthiolate, 1:1000 dilution, is efficient, but 
expensive. 

Tincture metaphen, 1:2000 dilution, is approved by some 
surgeons, but is not as efficient as tincture of iodine for 
household use. 

Hydrogen peroride is a poor antiseptic. It has value 
merely for the mechanical cleansing action of the foam 
produced. 

Herylresorcinol is one of the poorest antiseptics on the 
market. 

The mouthwash type of antiseptic is also ineffective. 
Some virulent germs will grow well in a solution containing - 
Listerine or most of the other commercial antiseptics. See 
page 44. 


Not Acceptable 


Absorbine Jr. 
Pepsodent. 
Listerine. 
Hexylresorcinol. 
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BURNS | a 

First degree burns in which the skin is red but not 
broken should be treated by first immersing the injured N 
part in cold water to relieve the pain and then applying a us 
compress soaked in a solution of bicarbonate of soda in st 
water (1 tablespoonful to a half glass of water). Any oily a 
substance such as cold cream, vaseline or olive oil will also e 
soothe. 1 

Second- and third-degree burns, in which the skin is 
broken and blistered, must be treated as open wounds, and d 
by a physician, because of the danger of infection. Do not c 
use any greasy substance that might carry in germs. t 
Tannic acid solution has replaced other preparations in ' 


the emergency treatment of severe burns. It should be pre- 

pared just before use by dissolving 4 teaspoonfuls of the 
powder in a glass of water. Sterile gauze soaked in this i 
solution should be laid over the burned area. In the ab- ) 
sence of tannic acid powder, use cocl, very strong tea (4 
teaspoonfuls of tea steeped for 15 minutes in a cup of ) 
boiling water.) 

Extensive burns must be treated in a hospital. 


COLDS 


The actual cause of colds has yet to be found, and all cold 
“remedies” must be appraised in the light of this fact. A 
few remedies give some relief, most are worthless, some are 
injurious, and a few are actually dangerous. The important 
point to remember is that there is no known cure for the 
common cold, and no known remedy which is more than a 
palliative. A discussion of some of the more important 
treatments available follows. 

Ref.: CU Reports, Jan.-Feb., 1937. 


Pills. The most widely used pill is aspirin. Bayer’s particu- 
larly has been advertised for this purpose. Actually, aspirin 
is of value only in reducing the fever or diminishing the 
aches and pains that sometimes accompany colds. Although 
aspirin is injurious to many people, it is safer to use for this 
purpose than are many of the other analgesics (pain re- 
lievers) offered. Grove’s Larative Bromo Quinine contains an- 
other substance which lowers fevers—acetanilid. Many 
people are sensitive to this substance, and a number of 
deaths have been traced to its use. Other cold pills generally 
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contain aspirin, acetanilid, or other related drugs, some- 
times in combination with laxatives. 


Nose Drops. There is a serious hazard connected with the 
use of nose drops. Those containing mineral oil have been 
shown to be a contributing factor in numerous recorded 
cases of lipoid pneumonia resulting in the death of many 
children. See CU Reports for December, 1936 and March, 
1937 for a full discussion of this subject. 

While it is true that some of the nose drop preparations 
do give temporary relief, none of them will either prevent a 
cold or shorten its duration. Even those which do net con- 
tain mineral oil may be hazardous. Nose drops of the men- 
thol type should never be used, particularly for children, 
because of the possibility of toxic effects of the menthol. 

The indiscriminate use of nasal oils and solutions may 
favor the spread of infection to the sinuses and ears. 
Ephedrine is useful in shrinking the mucous membrane of 
the nose, which becomes swollen during a cold, but if it is 
employed it should be used in a 1% water solution rather 
than in oil solution. Two or 3 drops every 4 hours may be 
applied. The effect, however, is brief, and may be followed 
by increased congestion. Silver preparations such as 
argyrol or neosilvol do not relieve colds. They are fre- 
quently destructive to tissue and if used too often may 
cause argyrism (a blue discoloration of the skin). 


Inhalants. Benzedrine is the most recently developed of 
the inhalant drugs. It is effective in shrinking the mucous 
membranes, and investigations, while not yet completely 
conclusive, indicate that the drug is not toxic when used 
strictly according to instructions. Like menthol, it is with- 
out value as a cure or preventive. 


Mouthwashes. See page 44. 


Ointments. Neither Vick’s Vaporub nor any other oint- 
ment applied to the skin can prevent or cure colds. Such 
ointments cannot “penetrate the skin.’’ They may diminish 
a sense of soreness in the chest. 


Alkalies. The notion that colds are either caused or ac- 
companied by increased acidity has led to the recommenda- 
tion of various alkalies for their relief. Increased acidity of 
the blood and tissues occurs only in serious conditions such 
as diabetes and nephritis. Alkalies are neutralized by the 
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acid normally present in the stomach and have no in- 
fluence whatever on the course of a cold. 

Vitamins. See page 78. 

Laxatives. Since laxatives have been advertised for almost 
every other purpose, it is not surprising that they should 
be applied to the treatment of colds. Clinical studies have 
shown that they have no value for this purpose, either be- 
fore or during a cold. 


Miscellaneous treatments. Soaps, tonics, special foods, 
and sunlamps have been advertised for the cure of colds. 
These are, without exception, worthless for this purpose, 
and their use leads to a false sense of security which may 
be dangerous. 

W HAT TO DO: Rest in bed is desirable when possible, 
and hot baths or other means of inducing perspiration may 
prove helpful. Children’s colds are more serious than those 
of adults and should, whenever possible, be treated by a 
physician. 

An effective cold preventive has not yet been produced. 
The cold vaccines at present available help only a very 
small proportion of those susceptible to frequent colds. 


Acceptable 
(For temporary relief of nasal congestion) 
Benzedrine Inhalant. Used in accordance with direc- 
tions. 
1% water solution of ephedrine or ephedrine sul- 
fate. 
Not Acceptable 


The products listed below are a few of the better-known 
ones offered for the treatment of colds. They are rated 
“Not Acceptable” on the basis of their advertising claims, 
which are extensive, and their effectiveness in curing or 
preventing a cold, which is nil. 


PILLS Silver Col. 

Bayer Aspirin. Campho Lyptus. 
Bromo Quinine. Hiil’s Nose Drops. 
NOSE DROPS Mistol. 
Pineoleum. 666 Nose Drops. 


Rexall Nasal Spray. Vick’s Va-Tro-Nol. 


n- 
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Not Acceptable—Cont’d 


INHALANTS OINTMENTS 
Thermohale. Penetro. 
Venida Mentho- Vicks Vaporub. 
kerchief. Musterole. 
Vapex. Mentholatum. 
ALKALIES 
MOUTHWASHES Alka-Seltzer. 
Listerine. LAXATIVES 
Lavoris. Ex-Lax. 
Pepsodent. Bromo Quinine. 
Astring-O-Sol. Sal Hepatica. 
. CONSTIPATION 


Intestinal activity varies widely with individuals; one 
person may have a normal evacuation every 2 days, and 
another 2 or 3 times daily. Many preparations are ad- 
vertised for relief of constipation, but unquestionably the 
evils of the ailment are not nearly so great as are those of 
most remedies advertised for its cure. Most of the ad- 
vertised laxatives do not name the active agent, but in 
raany cases this is easily recognizable from the form of the 
product. 


Phenolphthalein. Laxatives containing this ingredient 
are generally sold in the form of chocolate or candy pills. 
Because of the ease with which they can be taken, and their 
lack of “medicine” taste, they are frequently given to 
children. But many people manifest a particular sensi- 
tivity to phenolphthalein; severe illness, and even death, 
have been traced to its use. The pleasant taste of the 
“chocolate” laxatives often leads children to eat large 
quantities of them, with consequent disastrous results. The 
following laxatives contained phenolphthalein: 


Asper Lax. Feenamint. 
Boal’s Rolls. Cascarets. 
Phenolax. Nutlax. 
Ex-Lax. 


Salts. There is a general impression that the saline laxa- 
tives are harmless. It is known by the medical profession, 
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however, that saline laxatives may be responsible for many 
distressing symptoms. The constipation may be made worse 
so that progressively greater quantities of salt are required. 
Severe inflammation of the intestines has been observed 
after the taking of salt cathartics. Persons with spastic con- 
stipation are particularly liable to suffer ill effects from 
salts such as citrate of magnesia or epsom salts. In addi- 
tion, all salts are habit forming, and the cathartic habit is 
almost as difficult to break as the morphine habit. The 
following were found to be saline laxatives: 


Crazy Water Crystals. Pluto Water. 

Texas Mineral Crystals. Sleepy Salts. 

Texstar Mineral Water Warm Spring Crystals. 
Crystals. _Sal Hepatica. 


Marlin Mineral Crystals. Kruschen Salts. 


Senna. This drug has a violent cathartic effect, and should 
never be administered except on the advice of a physician. 
Many of the much-advertised children’s laxatives contain 
senna, despite the fact that it is known to be dangerous to 
those who are sensitive to it. The following brands con- 
tained senna: 

California Syrup of Figs. Fletcher’s Castoria. 


“Bulk.” Bran and other forms of roughage are frequently 
advertised as non-drug laxatives. But it is estimated that 
only about a third of the people eating bran can do so over 
a period of time without harmful results; in most people, 
irritation in some part of the intestinal tract results from 
its use. 

Bulk is frequently taken in the form of agar-agar, 
psyllium seed, or some preparation containing them. These 
bulk-forming laxatives should be taken only with plenty ot 
water. The following were bulk-type laxatives: 


ROUGHAGE 


Kellogg’s All Bran. Kellogg’s Pep. 
Post’s Bran Flakes. Post’s Whole Bran. 


BULK-TYPE LAXATIVES 
Psyllium Seed. Serutan. 
Agar- Agar. Saraka (contained 
Edrolax. phenolphthalein also). 
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WHAT TO DO. Any persistent change in the character 
and frequency of bowel movement in an adult who has 
previously had regular and satisfactory evacuations calls for 
medical investigation, since some cases of constipation are 
caused by tumors or other organic disorders of the intes- 
tine. 

In many cases, constipation is caused simply by long 
neglect of the impulse to evacuation. For such cases, water 
or oil enemas every morning may be effective. The exact 
mode of administering enemas is best obtained from a 
physician. After a few weeks a normal habit may be re- 
established so that the enemas can be discontinued. 

If the diet is low in roughage, addition of raw fruits and 
vegetables and laxative fruits such as stewed prunes and 
figs may help. Outdoor exercise is often an excellent aid to 
regular elimination. 

For occasional constipation, cascara sagrada, either in 
the form of aromatic fluid extract (2 to 4 teaspoonfuls at 
night) or extract (1 or 2 tablets of 5 grains each) is effective 
and fairly safe. Milk of Magnesia (1 or 2 tablespoonfuls) is 
also good for occasional use. Mineral oil, which acts as a 
lubricant, is often found effective. It is best taken just 
before retiring. It can be injurious if taken close to meal- 
time. 


COUGHS 


There are about 35 conditions in which coughing is the 
chief or only symptom. Many of the causes of coughing are 
serious and failure to receive treatment may have serious 
results. ‘ 

Practically all of the proprietary remedies attempt to give 
relief by suppressing the cough. But in many instances the 
cough is necessary to remove foreign material from the 
respiratory tract, and its suppression is dangerous If the 
cough has no useful function it should be suppressed not 
by patent medicines but by a doctor’s prescription. 

A short, dry cough, such as sometimes accompanies a 
cold, may be relieved somewhat by sucking cough drops or 
any other candy drops. These are valuable not because of 
the medication which they may contain, but rather because 
the sucking helps to relieve the dryness. 

For the dry cough in which secretions are brought up 
with great difficulty, drinking large amounts of water or 
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fruit juice is helpful. In addition, steam may be inhaled at 
intervals (for periods of about 5 minutes every 2 hours). 

If a cough persists for more than a week or two, a phy- 
sician should be consulted. 

EYES 

There is no need for any of the special, high-priced eye 
washes sold in the drug stores. If an eyewash is desired, a 
solution of boric acid (1 teaspoonful in a glass of water) is as 
satisfactory as any sold. An eye cup may be used, care 
being taken to sterilize it frequently in boiling water. 

A stye may be treated at home by applying to the eye a 
small cloth or thick gauze wrung out in hot boric-acid 
solution (1 teaspoonful to 1 glass of boiled water). If the 


collection of pus does not spontaneously discharge itself, 
medical aid should be sought. 


FEET 


Improper care of the feet is responsible for many dis- 
turbances in other parts of the body. Numerous instances 
of “arthritis” of the bones, hips and sacro-iliac joints, and 
of spinal disease, have been found to be caused by im- 
proper function of the feet. (See page 91 for a discussion 
of shoes.) 


Bunions. Can be cured only by operation. Advertised 
remedies—pads, arch supports, specially built shoes—are 
worthless, and may damage the muscles and bones in the 
foot. 


Corns. Are produced by the pressure of improperly fitted 
shoes. It is essential first to remove the cause of the pres- 
sure. Then apply the following treatment: Soak the feet in 
warm water about 15 minutes; dry thoroughly, and apply 
to the surface of the corn one or two drops of 10% salicylic 
acid in collodion (proprietary corn removers are usually of 
similar composition); wear a corn plaster over this. If the 
corn does not lift out after a few days of such treatment, a 
podiatrist or physician should be consulted. Because of the 
risk of infection, corns should never be removed by cutting, 
Perspiring Feet. Perspiration may be diminished by 
washing the feet about twice daily, and liberally sprinkling 
them, especially between the toes, with a dusting powdes 
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(bismuth formic iodide or kaolin powder). In severe cases, 
the feet may be swabbed with a 15% solution of aluminum 
chloride in water. 


“ Athlete’s Foot’’. A ringworm infection on the skin of the 
feet. It is caused by a microscopic fungus, and is trans- 
missible from one person to another. 

In many schools and colleges infections have been pre- 
vented, to a large extent, by requiring pupils to step into 
a freshly prepared 1% solution of sodium hypochlorite 
(changed every 3 days) on their way to and from the swim- 
ming pool and gymnasium. Cleanliness of the feet, par- 
ticularly between the toes, is essential to any treatment. 
For early mild cases where there is slight scaling and ooz- 
ing, washing the toes with cotton soaked in Lugol’s Solu- 
tion twjce daily may help. Chronic and severe cases require 
medical care. 

In most cases, treatment should be kept up for a long 
time after cure has apparently been obtained, since the 
organisms will often stay in the skin cells and cause an- 
other outbreak. It is essential that socks which come into 
contact with the infected areas be sterilized by boiling, 
so that the wearer does not re-infect himself. The inside of 
shoes should, if possible, be disinfected with a formaldehyde 
solution (1 part 40% formaldehyde to 5 parts water). 
After this treatment, they should be aired well for at least 
a day before use. 

Not Acceptable 
Absorbine, Jr. 
Listerine. 
Pepsodent Antiseptic. 
Other commercial preparations advertised for the cure of 
“athlete's foot.” 


“FEMININE HYGIENE” 


No commercial preparations—liquids, powders, foams, 
tablets, suppositories, or jellies—can by themselves be 
relied upon for the “feminine hygiene” (meaning, actually, 
contraception) for which they are advertised. Many of 
them, such as Lysol and Zonite, are injurious, the former 
having caused several deaths. There are, furthermore, no 
medical preparations which in themselves have any value 
in the treatment of leucorrhea (a white vaginal discharge). 
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Leucorrhea is not a disease, but a symptom, the cause of 
which must be known before any form of treatment is used. 

The douche preparations advertised for their ‘‘cleansing” 
value should certainly not be bought. Regular washing of 
the vaginal canal is not only unnecessary, but may be 
harmful. A douche should be employed only for the treat- 
ment of a specific condition, the determination of which 
should be left to a doctor. 

“Daintiness” depends on sufficiently frequent bathing 
and clean clothing, not on douching. 


FIRST AID 


Excellent booklets on first aid may be obtained free from 
the Prudential Insurance Co., Newark, N. J., or the 
Metropolitan Life Insurance Co., NYC. A more detailed 
manual is available from the American Red Cross. Wash- 
ington, D. C., for 60c. 


INDIGESTION 


The term indigestion covers a multitude of symptoms, 
which have different causes, and therefore require different 
remedies. 

Indigestion may be caused by organic disease of some 
part of the digestive tract (stomach ulcer, appendicitis, 
disease of the gall bladder), or by some disease entirely 
outside the digestive tract (scarlet fever, cold, tubercu- 
losis). A temporary poisoning, such as may result from 
alcohol, may be another cause. 

Fear, pain, anger, and the like can have a profound in- 
fluence on the digestive tract. Foods which are perfectly 
digestible when eaten under ordinary conditions, can cause 
severe indigestion when eaten under emotional stress. 

Spastic constipation may be associated with this type of 
nervous indigestion. For this condition roughage must be 
avoided and a smooth diet followed. The removal of the 
nervous stress is generally necessary for successful treat- 
ment. Although roughage may be of use in correcting 
constipation in some people, the mechanical irritation 
produced by it causes distressing and sometimes serious 
symptoms in others. 

Indigestion may result from faulty diet, such as an excess 
of starches. There is no foundation for the belief that cer- 
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tain food combinations such as starches and meats, or even 
pickles and ice cream, are responsible for indigestion. 
Foods that can be eaten alone without discomfort can be 
eaten in combination with each other. 

Some people are hypersensitive to specific foods such as 
milk, eggs, or berries, and eating even small quantities of 
them may bring on symptoms of severe indigestion. A doc- 
tor can diagnose this type of indigestion by placing the 
patient on an “elimination diet’ to determine the par- 
ticular food to blame. 

For occasional mild heartburn or belching, drinking a 
mixture of a half teaspoonful of baking soda in a half glass 
of water may give relief. A drop of essence of peppermint 
may be added to the solution to give it a more pleasant 
taste, Medical aid should be sought if no relief is obtained 
or if the symptoms recur. 

Many proprietary indigestion cures contain an analgesic. 
They should never be used, since some of the drugs they con- 
tain are dangerous or habit-forming or may even aggravate 
the indigestion. Laxatives and cathartics should never be 
taken for an attack of acute indigestion. The attack may be 
due to acute appendicitis, and a laxative or cathartic may 
cause rupture of the appendix, and peritonitis. 


Not Acceptable 


The following products cannot be relied upon in cases of 
indigestion, and in some cases their repeated use may be 
harmful: 


Alka Seltzer. Crotzer’s Bromo Mint. 
Bromo Seltzer. Bisodol. 
Bell-Ans. Sal Hepatica. 
Tums. 
INSOMNIA 


Insomnia (sleeplessness) occurs in many ailments. 
Chronic maladies such as arteriosclerosis (hardening of the 
arteries) and heart disease cause insomnia because not 
enough blood is carried to the brain. Toxic insomnia re- 
sults from excessive indulgence in or unusual sensitivity to 
coffee, alcohol, or tobacco. Coffee, tea, or Coca-Cola should 
not be drunk by those readily affected, for 3 or 4 hours be- 
fore bedtime. 
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Insomnia due to physical illness responds to treatment 
of the underlying disease. Temporary nervous insomnia is 
relieved by physical and mental relaxation. A warm bath 
or a hot drink may have a sedative effect and promote sleep. 
Ovalline and other food nostrums are of value only as hot 
drinks, and money spent on them is largely wasted. Drugs 
to induce sleep should never be taken without the advice 
of a physician because, although they are often effective, 
they may also be habit-forming or poisonous. 


Not Acceptable 


Luminal; Allonal and other barbituric acid derivatives; 
triple bromide tablets and solutions; Chloral hydrate; 
Bromural and other urea derivatives. 


MEDICINE CABINET 


The following items should be sufficient for the average 
household medicine chest: 


Tincture of iodine. 344% solution; keep in a glass- or 
rubber-stoppered l-oz. bottle for not more than 1 year. 
Boric acid powder. Make up solution as needed (1 tea- 
spoonful to a glass of boiled water). 
Alcohol. A 60% solution of grain alcohol is preferable to 
rubbing alcohol. 
Tannic acid pewder, 4 oz. 
Petrolatum (vaseline), 1 jar. 
Baking soda (cheapest at grocery). 
Mineral oil. 
Aspirin. 
Aromatic spirits of ammonia, 1 oz. 
Clinical thermometer. 
Hot water bottle with syringe attachments. 
First aid dressings: 
Adhesive bandage (e.g., Band-Aid). 
Gauze bandage. 
Sterile gauze dressing. 
Adhesive tape. 
Absorbent cotton. 
Scissors. 
Tweezers. 
Dental floss. 
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The medicine chest should be kept out of the reach of 
children. All bottles in it should be tightly stoppered and 
carefully labeled, not only as to contents, but as to the use 
and the dosage of the medicine they contain. The chest 
should be given frequent and thorough going-over. Old 
prescriptions should be discarded when they are no longer 
needed. 

The following references are both informative and reliable 
on the subject of the medicine chest and its contents: 

The Home Medicine Cabinet. By Rachel Lynn Palmer 
(Consumers’ Project, U. S. Dep't of Labor, Washington, 
D. C.). Free on request. 

The Family Medicine Chest. By Mary E. Stebbins (Cir- 
cular 230, Missouri Agricultural Experiment Service, 
Univ. of Missouri, Columbia, Mo.). 


F OBESITY CURES 


Stoutness is considered a predisposing factor to many 
serious illnesses. But the products offered under the general 
heading of obesity cures represent no remedy for the con- 
dition. Some are effective, but are invariably dangerous to 
use; others are of themselves without effect but depend 
upon a rigid diet which they prescribe to accomplish their 
end. 


Thyroid Compounds. Thyroid can be effective. It can 
also have very dangerous consequences. Even so, ad- 
vertisers have not hesitated to place products containing it 
on the market for self-medication. Several deaths have 
been reported from overdoses of such remedies, and au- 
thorities are becoming corvinced that they are too danger- 
ous to be sold on the open market. 

Dinitrophenol. This drug has the effect of so increasing 
the rate of metabolism that excess fat is literally burned 
off. It is even more dangerous than thyroid extract, and is 
used by physicians only rarely. Many instances of blind- 
ness and death have been traced to the use of dinitrophenol. 


Laxatives and Cathartics. Such products require that 
the user take a large dose after meals. That procedure not 
only interferes with the immediate absorption of food, but 
eventually so unsets the digestive system that it refuses to 
accept food at all. The desired weight reduction may be one 
result; serious intestinal disturbances may be another. 
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Food Nostrums. Food products advertised as cures for 
obesity are uniformly valueless for this purpose. As the 
directions accompanying them make clear, rigid diets must 
be followed to achieve the desired effect. And these diets 
are necessarily designed without thought of their effect 
upon the individual user. Many instances of malnutrition, 
vitamin deficiency, and general physical breakdown have 
resulted from the application of unscientific diet schemes. 








Mechanical Appliances. Rubber belts and brassieres will 
not cause loss of fat. Electric vibrators are also futile. 
Rowing and other exercising machines are of value only 
when used in combination with a suitable diet. Exercise 
routines must be suited to individual requirements. 


External Applications. No substance applied to the skin 
surface can possibly be effective in the treatment of obesity. 
Nostrums advertised to do this depend, like the food nos- 
trums, upon the maintenance of a rigid diet, combined with 
exercise, to achieve any effectiveness. The physician can, 
as indicated from physical examination, prescribe a rou- 
tine of exercise and diet that will generally reduce weight, 
and not leave the patient exhausted, subject continuously 
to a starved sensation, or a prey to other diseases. 


Not Acceptable 





LAXATIVES 
Jad Salts. Figuroids. 
Kruschen Salts. Bon Kora. 
Slends Reducing Gum. Fayro. 

THYROID COMPOUNDS 
Silph Chewing Gum. Re-Duce-Oids. 
Marmola. Rengo Fruit. 
Faid. 

DINITROPHENOL. 


All preparations containing this drug are extremely dan- 
gerous and should be avoided. 


FOOD NOSTRUMS 


Stardom’s Hollywood Welch Grape Juice. 
Diet. Ry-Krisp. 
Dietene. Sylvette. 
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EXTERNAL APPLICATIONS 


Lesser Slim Figure Bath. Arden’s Slenderline 
Fayro. Reducer. 
Reducing belts and brassieres. 


PAIN 


Pain is a symptom of a disease or d‘sorder. Effective re- 
lief of pain demands treatment of the ailment causing it. 

Simple measures for the relief of pain which may be ap- 
plied at home include rest first of all. Hot or cold applica- 
tions and massage are also helpful in many instances. Of 
the drugs advertised for the relief of pain, aspirin is the only 
one which can be used in comparative safety. 

There are some people who are hypersensitive to aspirin 
(as indicated by nausea, vomiting, heartburn, skin erup- 
tions, and other symptoms). Any of these symptoms after 
aspirin has been taken indicate that ils use must be dis- 
continued al once. Persons suffering from asthma, hayfever, 
or vasomotor rhinitis should never take aspirin, since severe 
and even fatal reactions have been reported from use under 
these conditions. 

For the average person, a 5-grain tablet every 3 or 4 
hours may have a relieving effect. Large doses (10 tablets 
or more a day) are dangerous to anyone, since they place 
a great strain on the heart and circulatory system. 

Almost all brands of aspirin are alike. The cheap variety 
is as effective as the expensive. 

Analgesic (pain-killing) compounds contain amidopyrine, 
acetanilid, phenacetin, cinchophen, or similar drugs. They 
should never be used except upon a physician's prescrip- 
tion. And a physician should, of course, be consulted in the 
event of any severe or protracted pain. 

Headache. Headache is a symptom of many diseases, 
some of them serious. Occasional headaches, due to 
temporary conditions such as fatigue or a “cold,” may re- 
spond to treatment with aspirin—1l or 2 tablets every 4 
hours. An ice cap placed on the head may be helpful. 
Dysmenorrhea. Mild menstrual pains are frequently re- 
lieved by rest, a warm bath (see page 75), and application 
cf a hot-water bottle or ice bag (whichever proves better) 
to the lower abdomen. An aspirin tablet every three hours 
may be helpful. 
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Toothache. A toothache requires immediate dental at- 
tention, but until this is available, some relief can be ob- 
tained. Rinse the mouth with warm water and pack the 
cavity with a small wad of absorbent cotton soaked in 
oil-of-cloves. A hot-water bottle may be applied to the 
cheek, and 1 or 2 aspirin tablets taken. 

Earache. Earache requires immediate medical care, since 
it may be a symptom of pus in the middle ear or of mas- 
toiditis. Considerable relief from pain may be obtained 
from a hot-water bottle or a heat lamp (see page 75). No 
ear drops should ever be used unless prescribed. 


Not Acceptable 
ACETANILID, ETC. 


Ammonal Tablets. Feminex. 
Anacin. Felsol. 
B. C. for Headaches Capudine. 

and Neuralgia. Kohler’s Antidote. 
Bromo Selzer. Yum for Headache. 
AMIDOPYRINE 
Amidol. Midol. 
Hexin. Pyramidon. 
Kalms. Seequit. 
Lydia Pinkham’s Tablets. 
CINCHOPHEN 
Atophan Tablets. Farastan. 
Renton’s Hydrocine. Weldona. 


PHYSICAL THERAPY 


The judicious use of physical therapy can relieve many 
ailments. Its value is, however, limited, and the public has 
been misled by much misinformation given out by manu- 
facturers of physical therapy equipment. 


INFRA-RED RAYS AND HEAT 


Infra-red rays are nothing more nor less than heat rays. 
In the devices used, this may or may not be accompanied 
by the production of light. Heat may be obtained as well 
from the more familiar and less expensive hot water bottle, 
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hot wet packs, poultices and hot-water baths. The type 
used depends upon whether local or general application is 
desired. 

Hot baths are valuable for the relief of museular pain 
which follows prolonged exposure, or for painful menstrua- 
tion (hot tub baths are not harmful during menstruation). 
The temperature of such a bath should not be above 105° 
Fahrenheit, and the duration not more than 20 minutes. 
It is frequently advisable to place a cold wet towel around 
the nead during a hot bath. Hot baths should not be taken 
hy elderly people or those with heart trouble, except under 
a doctor’s supervision. 

Local applications of heat are valuable in the treatment 
of arthritis, backache, bruises, and sprains of joints or 
muscles. There are no special virtues in expensive “‘infra- 
red machines.” An inexpensive heat lamp is good enough. 
And a hot-water bottle or electric pad is an effective source 
of heat for direct application. 


DIATHERMY 


The heat produced in the use of diathermy is generated 
within the body by the application of high-frequency elec- 
tric current. Because of the depth of penetration, it is used 
by physicians for treatment of pain and certain other con- 
ditions in deep-seated structures. The application of 
diathermy has many inherent dangers, and it must never be 
used for self-treatment. Do not buy or rent diathermy ap- 
paratus for use at home. 


ULTRA-VIOLET RAYS 


The number of ailments for which ultra-violet radiation 
may be used with benefit is not nearly so great as is fre- 
quently supposed. It is definitely known that ultra-violet 
ray exposure will nol 

1) permanently lower blood pressure 

2) prevent or relieve colds 

3) cure anemia 

4) prevent or cure baldness 

5) stimulate metabolism 

6) increase mental activity. 


Ultra-violet may be beneficial for the cure and preven- 
tion of rickets, the treatment of some particular types of 
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tuberculosis, and the healing of sluggish wounds. It must, 
however, be applied under medical supervision. Even very 
short exposure to ultra-violet rays may produce, in some 
people, severe burns and conjunctivitis (inflammation of 
the eyes). Repeated exposure may lead to degenerative 
changes, or even to cancer of the skin. 

No ultra-violet lamp can be recommended for home 
use. Those which actually produce ultra-violet light are 
dangerous; the others, which give off few or no ultra- 
violet rays, are entirely useless. 


SKIN DISORDERS 
ACNE 


Acne is a skin disorder occurring chiefly in adolescence. 
Its exact cause is not known. Mild cases may be benefited 
by frequent use of hot water and mild soap and application 
twice daily of a simple lotion such as Lotio Alba (obtainable 
at any drug store). Severe cases require the care of a 
dermatologist. 


ECZEMA 


The term “eczema” has been used to cover a multitude 
of skin disorders. It is actually a disease of the skin having 
many causes and manifesting itself in the form of red, itch- 
ing, and discharging sores, spread over large areas. 

The condition is a serious one, and can be treated only by 
a competent dermatologist. Eczema may be aggravated or 
made chronic by wrong treatment, especially by the em- 
ployment of patent medicines. For temporary relief of the 
itching, a solution of boric acid (or a 50% alcohol solution) 
may be dabbed on and allowed to evaporate. 


POISON IVY 


The best measure for the prevention of ivy poisoning 
consists in learning to recognize the plant, so that it can 
be avoided. In the early fall, when the danger of poisoning 
is greatest, the poison-ivy vine has characteristic shiny, 
dark green leaves with three leaflets, and reddish stems. 

Use of a yellow laundry soap (e.g., Fels- Naptha or 
Kirkman’s Borar) under a shower immediately after ex- 
posure frequently prevents the development of further 
consequences. If the poison has penetrated the skin, the 
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application of calomine lotion or wet boric acid dressings 
will relieve some of the itching. Doctors have had consider- 
able success with the use of hypodermic injections of con- 
centrated poison ivy extract, for both prevention and 
treatment. 


SUNBURN 


Light-skinned people should avoid long initial exposure 
to sunlight. Tolerance can be developed in most people by 
gradually increasing the duration of exposure. 

Sunburn should be treated in the same manner as or- 
moary burns (see page 60). There is no need to buy 
proprietary sunburn remedies. Severe sunburn may be 
accompanied by nausea and faintness, which may be 
combated by drinking several glasses of salt water (a tea- 
spoonful to a pint of cold water). Shock or severe blis- 
tering, which often accompany more prolonged exposure, 
require emergency treatment by a physician. 


SORE THROAT 


A child who has a sore throat should whenever possible be 
attended by a physician since the soreness may be caused 
by a serious infection such as diphtheria, scarlet fever, or 
rheumatic fever. 

The pain of an inflamed throat can be relieved consider- 
ably by taking hot drinks frequently. Either milk or tea 
may be used; the addition of butter or honey confers no 
additional virtue. An ice collar or a cold wet compress may 
be kept around the neck for 15 or 20 minutes, with a rest 
period of a half hour between applications. A hot salt-water 
gargle (a half teaspoonful of salt to a glass of hot water) 
every hour or so may give comfort. “Antiseptic’’ gargles 
are of practically no value. 

Inexpert swabbing of the throat with argyrol or other 
preparations is not only useless, but frequently harmful, 
since it may spread infection. If the sore throat is ac- 
companied by fever, rest in bed is imperative. And if it 
continues for long, a physician must be consulted. 


TONICS 


Physicians prescribe tonics only as supplements to other 
treatment. Proprietary tonics are, without exception, 
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either worthless or harmful. If they have any effect, they 
either mask the symptoms and give a false sense of se- 
curity to the patient or cause irritation of the stomach and 
intestines. There are no known tonics specific for the ail 
ments of women. 

Not Acceptable 


Lydia Pinkham’s Shapeley’s Vegetable 
Vegetable Compound. Prescription. 

Cardin. Peruna. 

Prunidia. Tanlac. 

Bradfield’s Female Fleischmann’s Yeast. 
Regulator. Tastyeast. 

Tall’s Female Tonic. Tronized Yeast. 


VENEREAL DISEASES 

No patent medicines should be used for the treatment of 
either gonorrhea or syphilis. 

The best known prophylactic proprietary ointments for 
syphilis are Andron, Sanilube, and Squibb. These consist 
essentially of 33% calomel ointment. While calomel oint- 
ment has been proven effective in the prevention of syphilis, 
it is not recognized as an efficient prophylactic against 
gonorrhea. Information about details of effective prophy- 
laxis against venereal disease may be obtained from one’s 
physician. The U. S. Public Health Service publishes a 
useful booklet on the means of preventing venereal infec- 


tion. 
VITAMINS 


A well balanced diet containing milk, meat, and fresh 
vegetables and fruit will furnish the growing child or adult 
with all the vitamins essential to good health. A poorly 
balanced diet composed largely of starches produces vita- 
min deficiency at any age. Infants who do not get plenty of 
sunlight, especially during the winter months, require 
larger amounts of certain vitamins than are normally con- 
tained in their diet, so that supplementary feeding with 
cod-liver oil is necessary. 

There is no good scientific evidence that an adult needs 
to supplement a normal diet with vitamin concentrates. 
Taking an excess of vitamins in any form does not prevent 
or relieve coughs, colds, influenza, nervousness, or skin 
diseases. 
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Vitamin A is found in the diet primarily in milk, cream, 
butter and eggs, and many vegetables. Its exact functions 
are not known, but the effects of its deficiency are well 
established. A marked deficiency over a long period of time 
leads to a characteristic eye disease, xerophthalmia; lesser 
deficiency may cause “‘night-blindness.”’ 

There is evidence that vitamin A helps to establish the 
resistance of the body to infections, but this is true only 
when body reserves of the vitamin have been exhausted, 
and the intake of vitamin A is insufficient. Adding vitamin 
A to a diet already adequate in this vitamin does not in- 
crease resistance. Vitamin concentrates or cough medicines 
containing vitamin A do nol prevent or cure colds, grippe, 
influenza, or other infections. 

Cod-liver oil is an effective and the cheapest source of 
both this vitamin and vitamin D. Emulsions and malt 
preparations should be avoided, for they may interfere 
with digestion. Two teaspoonfuls daily of cod-liver oil will 
provide for the infant at least 6250 units of vitamin A and 
625 units of vitamin D. More is unnecessary. 


Vitamin B is actually two distinct vitamins, both of them 
found in whole-grain cereals, yeast, and liver. Deficiency 
of vitamin B: leads to beri-beri, seldom found in the 
United States. Deficiency of vitamin Bz (or G) causes 
pellagra, a disease which affects several hundred thousand 
mainourished Americans, particularly in the southern part 
of the country. When supplementary vitamin B is required, 
physicians prescribe yeast (brewer's yeast, not Fleisch- 
mann’s) or liver extract. 


Vitamin C is found in greatest concentration in lemon, 
lime, orange, and grapefruit juice, and somewhat less in 
tomato juice. The juice of one orange, one-half grapefruit, 
one-half lemon or lime, or about four ounces of tomato 
juice, daily furnishes an adequate amount to the child and 
adult. Vitamin C is necessary for the prevention of scurvy, 
and perhaps contributes to the normal development of teeth. 


Vitamin D is found in very small quantities in some foods 
containing vitamin A. In addition, the body is able to pro- 
duce its own vitamin D with the aid of sunshine or some 
other form of ultra-violet irradiation. Deficiency of vita- 
min D leads to rickets and tetany in infants and osteo- 
malacia (softening of the bones) in adults. 
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A cheap and reliable source of vitamin D is cod-liver oil. 
Dosage is described in the paragraph above on vitamin A. 
If the infant or young child cannot take cod-liver oil, a 
concentrated preparation in the form of tablets, capsules, 
or drops (such as viosterol) may be prescribed by a phy- 
sician. Viosterol is a rich but expensive source of vitamin 
D, but it contains no vitamin A. Vitamin D, or irradiated, 
milk contains 10 to 20 times as much vitamin D as ordinary 
milk, but is not to be relied upon exclusively for the pre- 
vention or cure of rickets. The exact amount of vitamin D 
required by an adult is unknown, but a diet containing 
milk, eggs, and butter furnishes enough. 

Vitamin E. The effects and therapeutic value of vitamin 
E have not been conclusively established. 


Vitamin F. The existence or identity of a vitamin F has 
not been proven, although cosmetic-trade magazines are 
full of its wonders. 


COD-LIVER OIL 
Acceptable 
Abbott's (Abbott Laboratories, North Chicago, IIl.). 


Mead’s Newfoundland (Mead Johnson & Co., Evans- 
ville, Ind.). 


Nason’s Palatable (Tailby Nason Co., Boston). 


Parke, Davis & Co. Standardized (Parke, Davis & Co., 
Detroit). 

Patch’s Flavored (E. L. Patch Co., Boston). 

Scott’s Norwegian, plain (Scott & Bowne Labs., Bloom. 
field, N. J.). 

Squibb (E. R. Squibb & Sons, NYC). 

Ucoline Standardized (Ucoline Products Co., Chicago). 
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CLOTHING AND TEXTILES 


CHILDREN’S SLEEPING GARMENTS 


The first requisite of a sleeping garment is that it shall 
not bind the child. Make sure that the armholes of fitted 
sleeves are large enough; raglan sleeves are preferable. 
Crotch and seat should be roomy, and the suit should be 
amply long from neck to crotch. If the garment has feet, 
feet and legs and the entire suit must be long enough so 
that the child is not cramped and has room for movement 
and growth. 

Look for strong material, good reinforcements, well 
stitched seams and buttonholes. Rubber buttons do not 
break and cut threads, but they are somewhat difficult for 
small children to manipulate. Double thicknesses of ma- 
terial are desirable in feet and crotch. 

All suits listed below have feet, and all button down the 
front. Prices given are for size 8. 

Ref.: CU Reports, Jan.-Feb., 1937. 


Best Buys 


Do Self (Craig-Musgrove, Inc., NYC). $1. Good material, 
full cut. Self-help seat. Crotch double, but rather nar- 
row. 

Me Do (Thomas Dalby, Inc., Watertown, Mass.). $1.35. 
Good material, full cut. Self-help seat. Wide crotch. 


Also Acceptable 


Arnold (Arnold Knit Goods, Cohoes, N. Y.). $3. Double 
thickness of light material, full cut. Buttoned seat. 

Dr. Denton (Denton Sleeping Garment Mills, Inc., 
Centreville, Mich.). $1.60. Slight trace of wool. Fair 
material, full cut. Single thickness of heavier material 
in sole. Buttoned seat. 


Not Acceptable 


Nazareth (Nazareth Waist Co., Nazareth, Pa.). 99c. 
About 6% wool. Fair material, but small feet. 

Sears’ Rollie Cat. No.—9322, fall-winter catalog (Sears, 
Roebuck). 84c plus postage. Fair material, but short 
trunk and narrow armholes. 
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Not Acceptable—Cont’d 


Ward’s Cat. No.—1002, fall-winter catalog (Montgomery 
Ward). 84c plus postage. Fair material, but small, nar- 
row feet. 

LiFalco (Little Falls Mfg. Co.. Little Falls, N. Y.). 79. 
Fair material, but entire garment very skimpily cut. 


CHILDREN’S UNDERWEAR 


Notwithstanding general belief and the efforts of stores 
to push woolen underwear, wool is the wrong material for 
children’s union suits in winter as well as in summer. Even 
part-wool should be avoided, according to child specialists, 
particularly for children who spend much of their time 
indoors. Slight irritations and rashes from woolen under- 
wear occur more frequently than is generally realized. 

All of the suits rated below were size 10, one-piece, all- 
cotton and winter-weight, with short sleeves and short 
trunks. Even the acceptable brands should be carefully 
examined because of the wide variety of knits and con- 
structions available. See that the suit you buy is elastic 
and fairly snug. Buttons, which are best attached by tapes, 
should not be too small for vasy handling. The “self-help” 
suit, with no buttons at all, is a considerable asset, except 
for thin children. 

Ref.: CU Reports, Jan.-Feb., 1937. 


Best Buys 


Me Do (Thomas Dalby, Inc., Watertown, Mass.). $1.09. 
Self-help seat. Raglan sleeves. Very tightly knit. 

Ward’s Comfy Tog Cat. No.—919, fall-winter catalog 
(Montgomery Ward). 48c plus postage. Self-help or 
buttoned seat. Skimpy crotch. A “Best Buy” only in 
view of low price. 


Also Acceptable 
(In approximate order of merit) 


CD Cat. No.—CA5 (Cooperative Distributors, Inc., 
NYC). 78 plus postage. Self-help seat. Not well rein- 
forced. 

E-Z (E-Z Mills, Inc., NYC). 59c. Self-help seat. Elastic 

at neck. Not available in boy’s styles. 
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UNDERWEAR, SNOWSUITS 83 
Also Acceptable—Cont’d 

Carter’s (Carter’s Underwear, Needham Heights, Mass.). 
$1.10. Buttoned seat. Not well reinforced. 

Quickees Tu Way Stretch (Boston Knitting Mills, 
Newton, Mass.). $1.25. Self-help seat, elastic at neck, 
and good general design. 

Vanta (Earnshaw Knitting Mills, Newton, Mass.). $1.39. 
Difficult to get in all-cotton. Self-help seat. Not well 
reinforced. 

Sears’ Handy-wear Cat. No.—7092, fall-winter catalog 
(Sears, Roebuck). 59c plus postage. Buttoned seat, 
rather narrow. 


Not Acceptable 


J. C. Penney No. 950/8 (J. C. Penney Co., Inc., NYC). 
49%. Buttoned seat, much too narrow. Poor crotch. 
Poor elasticity. 

Forest Mills (Brown, Durrell and Co., NYC). 69c. 
Poorly reinforced. Neck too large. 

Nazareth (Nazareth Waist Co., Nazareth, Pa.). 69c. Very 
low bursting strength. 

Quickees Style 816-432 (Boston Knitting Mills). 95c. 
Low bursting strength. Poorly finished seams. 


CHILDREN’S SNOW SUITS 


Check for the following features when you buy a snow 
suit: (1) all-wool, closely woven fabric (look for “all-wool” 
label); (2) fast dyes (look for guarantee); (3) large patch 
reinforcements for knees and inner leg: (4) knit neck-bands, 
anklets and wristlets; (5) roominess; (6) shank attachments 
for buttons (tape instead of thread) and strongly sewn 
buttonholes—or a smoothly working zipper; (7) no un- 
necessary buttons or other ornaments; (8) two-piece de- 
sign with adjustable suspenders to allow for growth. 

To test for warmth, hold the material against the light. 
If the light comes through easily, so will the wind. Warmth 
cannot be judged accurately by weight. 

For protection against moisture, smooth-surface all- 
wool is the best choice. Waterproofing and snowproofing 
processes such as “Nevawet” and “‘Cravenette” are more 
effective on cotton or rayon garments than on wool. 








84 MEN’Ss SUITS 


MEN’S SUITS 


Low-priced suits (around $20) will usually be as durable 
as those selling for $35 to $40. Higher prices mean softer 
and finer, but not better-wearing, fabrics; more hand 
tailoring; more stylish lines and “drape”’; also higher ad- 
vertising and selling costs. Very cheap garments ($10 to $12) 
are usually inferior not only in workmanship and trimmings 
but also in outer material. With rising wool prices, it is 
predicted that there will be increasing adulteration of wool 
suiting materials with spun rayons. 

Linings for men’s suits should have a thread count of 
not less than 120 x 68 to the inch. Acefales are considered 
more durable than viscose rayons. 

All suits listed below were worsted models of similar 
type. Suits of the same brand and price should be reason- 
ably consistent in quality, allowing for variations due to 
particular styles, fabrics, or lines. 

Ref.: CU Reports, Jan.-Feb., 1937. But note price in- 
creases in low-priced lines. 


LOW-PRICED SUITS 
Best Buy 
Richman (Richman Bros. Co., Cleveland). $24.50. 
Also Acceptable 


(In estimated order of merit) 


Howard (Howard Clothes, Inc., Brooklyn, N. Y.). $22.50, 

Crawford (Crawford Clothes, Inc., NYC). $21. 

Bond (Bond Clothing Stores, NYC). $25 with two pairs 
of trousers. 


MEDIUM-PRICED SUITS 


Best Buys 


Worsted Tex (Cohen, Goldman & Co., NYC). $37.50. 
Parkleigh (H. Daroff & Son, Philadelphia). $39 with twe 
pairs of trousers. 
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Also Acceptable 
(In estimated order of merit) 


GGG (William P. Goldman & Bros., NYC). $37.50. 

New Yorker (Michaels, Stern & Co., Rochester, N. Y.). 
$38. 

Society Brand (Alfred Decker & Cohn, Inc., Chicago). 
$40. 

Hart Schaffner & Marx (Hart Schaffner & Marx, Chi- 
cago). $40. 


MEN’S SHIRTS 
BROADCLOTH SHIRTS 


The following listings are based chiefly on recent tests. 
But several brands are included as tested for the Octo- 
ber, 1936 Reports (identified by an asterisk). With ordi- 
nary commercial laundering, cheaper shirts (except for 
“Not Acceptable” brands) wear about as long as more 
expensive ones. 

Only white broadcloth shirts are reported on. Colored 
shirts selling at the same price may have somewhat 
poorer fabric to make up for the extra cost of the dye. 
On the other hand, it may be true that the laundries 
treat colored shirts more gently than white. 

Ref.: CU Reports October 1936, and April, 1937. 


Best Buys 


Ward’s Cat. No.—2745 (Montgomery Ward). 98c plus 
postage. No appreciable shrinkage. Medium count single- 
ply fabric. 

Fruit of the Loom (fabric by B.B. & R. Knight Co., 
NYC; shirt made by Eclipse-Needles Co., Philadelphia) 
$1.50 Slight shrinkage, but not below marked size. 
Medium count single-ply fabric. 

Sears’ Pima Cat. No.—210 (Sears, Roebuck). $1.79 plus 
postage. Shrank, but not below marked size. High 
count single-ply fabric. 


Also Acceptable 
(In estimated order of merit) 


*CD Cat. No.—2844. (Cooperative Distributors Inc., 
NYC). $2 plus postage. Shrinkage in neck varied; some 











86 SHIRTS 


Also Acceptable—Cont’d 
samples shrank below marked size. Otherwise, a “Best 
Buy.” High count double-ply fabric. 

CD Cat. No.—2811. $1 plus postage. Shrank considerably, 
but not below marked size. Low count single-ply fabric. 

Longwear (New Process Co., Warren, Pa). Five for $5.95. 
Size 15 neck shrank from 1534 to 153s. Medium count 
single-ply fabric. 

Lord Pepperell (fabric by Pepperell Mfg. Corp., Bidde- 
ford, Me.; shirt made by Preferred Shirt Mfg. Co., 
NYC). $1.65. Shrank, but not below marked size. 
Medium count single-ply fabric. 

Supre-Macy No. 2 (R. H. Macy & Co., NYC). $2.77. 
Shrank slightly below marked size in neck. Excellent 
quality and appearance. High count double-ply fabric. 

Arrow-Mitoga (Cluett, Peabody & Co., Troy, N. Y.). 
$3.50. Shrinkage very slight. Excellent quality and ap- 
pearance. High count double-ply fabric. 

*CD Cat. No.—2841. $1.30 plus postage. Shrinkage in 
neck var.ed; some samples shrank below marked size. 
Medium count single-ply fabric. 

*Towncraft (J. C. Penney Co., NYC). $1.49. Shrank 
below marked size. Not acceptable unless bought one- 
half size large. High count single-ply fabric. 

*Van Heusen Collarite (Phillips-Jones Corp., NYC). 
$1.17 to $1.65 depending on place of purchase. Shrank 
below marked size. Not acceptable unless bought one- 
half size large. Medium count single-ply fabric. 

*Arrow-Hitt Mitoga $2. No appreciable shrinkage in 
laundering. Medium count single-ply fabric. 

Van Heusen $2.50. Shrank, but not below marked size 
High count single-ply fabric. 

Manhattan (Manhattan Shirt Co., NYC). $3.50. Shrank, 
but not below marked size. Excellent appearance, but 
low tensile strength. High count double-ply fabric. 


Not Acceptable 


Manhattan $2.50. Size 15 shrank from 15% to 15%. 
Lowest tensile strength of all shirts tested. High count 
single-ply fabric. 

Stetson (Stetson Shirt Co. Inc., NYC). 89c. Shrank 
slightly below marked size. Carelessly tailored; sleeves 

were different length. Low count single-ply fabric. 
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SHIRTS, SOCKS 87 
Not Acceptable—Cont’d 


*Radmore (F. & W. Grand stores). 79c. Shrinkage exces- 


sive. Serviceability and appearance poor. Low count 
single-ply fabric. 


WORK SHIRTS 
Best Buys 


Hermitage (F. W. Woolworth stores). 40c. Excessive 
shrinkage in sleeves. Neck shrank to correct size. 

Ward’s Pioneer Cat. No.—3118 (Montgomery Ward). 
67c plus postage. Blue chambray. Purchase a size larger 
to allow for shrinkage. 

Sears’ Hercules Cat. No.—631 (Sears, Roebuck). 84c 
plus postage. Blue chambray. “Sanforized.” No ap- 
preciable shrinkage in laundering. 


Also Acceptable 


Ox Hide (J. C. Penney stores). 59c. Blue chambray. Ex- 
cessive shrinkage in neck and sleeves. Buy one size 
larger. 

Big Yank (F. & W. Grand and other stores). 69c. Blue 
chambray. Excessive shrinkage in sleeves and neck. 
Buy at least one-half size larger. 

Sears’ Sturdy Oak Cat. No.—627. 6% plus postage. Blue 
covert cloth. “Sanforized.” Slight shrinkage in launder- 
ing. 

Not Acceptable 


Sweet-Orr (Sweet-Orr & Co., Inc., NYC). 88c¢ to 98c. 
Both covert cloth and chambray. Extremely poor 
serviceability—one of the shirts went to pieces in 
second laundering. 

Lee (H. D. Lee Mercantile Co., Kansas City, Mo.). 88¢ to 
98c. Both covert cloth and chambray. Excessive shrink- 
age in sleeves and neck. Very poor serviceability. 


MEN’S WOOL SOCKS 


Besides its warmth, wool also has elasticity and the 
ability to absorb more moisture than any other common 
fiber before it feels damp. 

For those who find that all-wool irritates their skins, a 
mixture of wool and cotton or all cotton will be more com- 
fortable. 
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In socks, wool is less durable than cotton of equal weight 
Cotton reinforcements should increase durability of an 
otherwise all-wool sock. 

Before purchasing a pair of socks: 

1. Know your proper size (be sure all-wool socks are at 
least a half-size large, to allow for shrinkage). 

2. Look for strong, ample reinforcements in heel and toe. 

3. Pull the sock where the leg and top join to make sure 
there are no uncaught loops. Notice whether inside seams 
are well trimmed. 

4. See that there is at least a 7-inch stretch across the 
instep. 

5. If you want all-wool socks, be sure that the label says 
“all wool.” 

The brands listed below were rated primarily for dura- 
bility, wool content, and price. All of the all-wool socks had 
good color fastness. 

Ref.: CU Reports, Jan.-Feb., 1937. 


DRESS SOCKS 
Best Buys 


Interwoven (Interwoven Stocking Co., New Brunswick, 
N. J.). 75c. 57 percent wool, rest cotton. Medium-weight, 
fine, plain knit. Entire top contained lastex. 

Penney (J. C. Penney stores). 4%c. All-wool. Heavy: 
coarsely knit. 

Flormate (Florsheim shoe stores). $1.00. All wool except 
for cotton reinforcements. Heavy, coarsely knit. 


Also Acceptable 


W. L. Douglas Foot Form (W. L. Douglas shoe stores). 
45c. 50 percent wool, rest cotton. Medium-weight, very 
finely knit. Flat rubber in top. 

Holeproof Autogart (Holeproof Hosiery Co., Milwau- 
kee). $1.00. All wool except for cotton reinforcements. 
Medium-weight, very finely knit. Lastex band at top. 

Phoenix (Phoenix Hosiery Mills, Milwaukee). 50c. 25 
percent wool, rest cotton. Light-weight, fine, plain knit. 

Allen-A (The Allen-A Co., Kenosha, Wis.). 50c. 26 percent 

mohairs rest rayon and cotton. Heavy, finely knit. Color 

not fast. 





rn 


-s fon = 


Tn 





ra- 


ad 


ck, 
ht, 


socks 89 
Also Acceptable—Cont’d 


Falcon (S. H. Kress stores). 25c. 10 percent wool, 10 per- 
cent acetate, 80 percent cotton. Light-weight, fine, plain 
knit. Color not fast. 


Not Acceptable 


Green Star (F. & W. Grand stores). 15c. 19 percent wool, 
rest cotton. Light-weight, coarse, plain knit. Color not 
fast. 

Ward's Cat. No.—665, fall-winter catalog (Montgomery 
Ward). 49c plus postage. All-wool. Medium-weight, 
finely knit. Poor durability. 

Sears’ Cat. No.—1903, fall-winter catalog (Sears, Roe- 
buck). 55c plus postage. All wool except for cotton 
reinforcements. Heavy, coarsely knit. Poor durability. 

Woolworth’s (F. W. Woolworth stores). 25c. No wool, 35 
percent acetate, 65 percent cotton. (Sold as part-wool.) 
Medium-weight, fine, plain knit. Color not fast. Poor 
durability. 


WORK SOCKS 


These socks are all plain-knit, and coarser than the plain- 
knit dress socks listed above. However, the Ward's and 
Sears’ socks are probably fine enough to be satisfactory to 
many for dress wear. 


Best Buy 


Ward’s Cat. No.—438, fall-winter catalog. 37c plus post- 
age. All wool except for cotton reinforcements in heel 
and toe. Heavy, finely knit. Listed in catalog as a dress 
sock. 

Also Acceptable 


Grantco (W. T. Grant stores). 15c. 34 percent wool, rest 
cotton. Heavy, coarsely knit. Color not fast. 


Not Acceptable 


Sears’ Cat. No.—1935, fall-winter catalog. 35c plus post- 
age. All wool except for cotton reinforcements. Light- 
weight, finely knit. Poor durability. Listed in catalog as 
a dress sock. 

Kressco (S. H. Kress stores). 15c. 48 percent wool, rest 
cotton. Medium-weight, coarsely knit. Color not fast. 
Poor durability. 
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SILK STOCKINGS 


Since stocking quality varies considerably even in 
ordinarily good brands, buy only after inspection, and re- 
member that no stocking will give its best service without 
proper care and handling. 

The following pointers should prove helpful: 


1. Buy two or more pairs at a time. 

2. Very sheer stockings are not durable, no matter how 
much they cost. Buy stockings according to the use to 
which they are to be put. The lower the thread number, 
the thinner the stocking. The higher the gauge number the 


more fabric it should contain per square inch in the leg. | 


3. Be careful to get the right size, length, and stretch. 
The stocking foot should measure at least half an inch 


more than the length of the foot when normally supporting | 


the body’s weight. Stocking lengths usually vary from 29 
to 31 inches, but longer or shorter stockings can be ob- 
tained. Tops should stretch to 11% inches, and ankles to 
814 inches from instep across to heel. 

4. Examine for defects, and check adequacy of rein- 
forcements. 

The ratings which follow are of 4-thread stockings except 
where otherwise noted. They are based on a number of 
tests, both in the laboratory and in actual wear, conducted 
during the past year. Deviations from previous reports 
are based on evidence of more recent tests. Because of the 
great variability in quality of silk stockings, consumers 
must expect unsatisfactory experiences even with stock- 
ings rated as “Best Buys.” Before buying in quantity, 
try out a few pairs to test the particular lot which your 
dealer has on hand. 

Ref.: CU Reports, May and August, 1936. 


Best Buys 


CD Cat. No.—1042 (Cooperative Distributors, NYC). 3 
for $2.75 plus postage. Not sold in single pairs. 

Phoenix Style 705 (Phoenix Hosiery Co., Milwaukee). 
$1. While they have performed satisfactorily in all tests, 
many members have reported poor wear from these 
stockings. 

Ne Mend Style 61/999 (Nomend Hosiery, Inc., NYC) $1. 

Onyx (Onyx Hosiery, Inc., NYC). 79c. 3-thread. 








sts, 
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Alse Acceptable 


Rollins’ Runstop (Rollins Hosiery Mills, Inc., Des 
Moines, lowa). $1. 

Kayser (Julius Kayser and Co., NYC). $1. 

Van Raalte (Van Raalte Co., NYC). $1. 

Gordon (Brown, Durrell Co., NYC). $1. 

Ward’s Cat. No.—935 (Montgomery Ward). 58c. 

Gaymode (J. C. Penney stores). 79c. Wore fairly well al- 
though only 3-thread. Good appearance. 

Phoenix. 79c. 

McCallum (McCallum Hosiery Co., Inc., NYC). 85c. 

Siren (S. H. Kress stores). 50c. 

Frantone (F. W. Woolworth stores). 50c. 

Holeproof (Holeproof Hosiery Co., NYC). $1. 


_ A. S. Beck No. 254 (A. S. Beck shoe stores). 59c. 


Not Acceptable 


Gotham Gold Stripe (Gotham Silk Hosiery Co., NYC) 
$1. 

Gotham Goid Stripe. 79c. 

Allen-A (The Allen-A Co., NYC). $1. 

Fine Hosiery (S. 5. Kresge stores). 25c. 

Gaymode. 5%c. 

Green Star (F. and W. Grand stores). 49c. 

Kayser. 79c. 


MEN’S, WOMEN’S, CHILDREN’S SHOES 


Shoes for normal feet should have toes roomy enough for 
toe freedom, and a last with a nearly straight inner edge. 
Narrow-toed shoes and heels more than 2 inches high may 
cause serious foot trouble if worn regularly. The joint of 
the big toe should come at the widest part of the shoe. 
When buying, test the fit by standing or walking. Properly 
fitting shoes should require no painful breaking in. Measure- 
ments made with a stick or other devices are not depend- 
able. 

Mail-order shoes should not be purchased unless you are 
willing to return them as many times as may be necessary 
to obtain a satisfactory fit. 

Shoes advertised to correct foot troubles should be ys ccn 
only on specific prescription of a competent foot specialist. 
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While seeming to give temporary relief, they may actually 
be aggravating the ailment. The same advice applies to 
arch supports and other such devices. 

Shoes for children should fit comfortably when they are 
bought; a half-inch margin in length will allow for three 
or four months’ growth, and a greater margin is not ad- 
visable. 

The toe of a child’s shoe should be high enough not to 
press down on the toes. Fastenings should be adjustable 
(either laced or with buckled straps rather than buttoned). 
Light and flexible leathers are much better for the feet 
than stiff leathers, although the latter are more durable. 
Sharkskin tips are useful to prevent scuffing. 

Infants do not need leather shoes until they walk. Their 
first pairs should be very soft and pliable. 

Ref.: CU Reports, September, 1936; November, 1936. 


MEN’S SHOES 


Ratings are based on quality of materials and construc- 
tion in relation to price; style was not considered. So far as 
possible, comparable models were tested from each brand. 


Best Buys 


W.L. Douglas (W. L. Douglas Shoe Co., Brockton, Mass.). 
Model A 5584, dress oxford, $5.50. 

A. S. Beck (Diamond Shoe Cerp., Brockton, Mass.) 
Model 226, dress oxford, $3.98. 


Also Acceptable 
(In approximate order of merit) 


Florsheim (Florsheim Shoe Co., Chicago). Model 3140, 
dress oxford, $8.75. 

Buster Brown Official Boy Scout (Brown Shoe Co., St. 
Louis). Moccasin style oxford with “Gro-Cord” sole. $5. 

Ward’s Kangaroo (Montgomery Ward). Model 1657, 
Blucher dress oxford, $3.75 plus postage. 

Walk-Over (Geo. E. Keith Co., Brockton, Mass.). Broad- 
way Model 3933, dress oxford, $6.75. 

Indian Waik (Foot Form Shoe Shops, Inc., NYC). Model 
126, Blucher dress oxford, $10. 

Sears’ Good Luck (Sears, Roebuck). Model 4726, Blucher 

work oxford, $2.79. 
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Not Acceptable 


R. H. Macy (R. H. Macy & Co., NYC). Model 211-23, 
dress oxford, $3.29. 

Thom McAn (Melville Shoe Corp., NYC). Model T649 
H6, dress oxford, $3.30. 

Regal (Regal Shoe Co., Whitman, Mass.). Model 4212, 
dress oxford, $5.55. 

Nunn-Bush (Nunn-Bush Shoe Co., Milwaukee). Model 
2125, dress oxford, $7.50. 


WOMEN’S SHOES 


As with men’s shoes, style was not considered in the 
ratings below. 


Best Buys 


A. S. Beck. Town-mode Model 2733, one-strap street shoe, 
$3.98. 

Lady Douglas (W. L. Douglas Shoe Co.). Model 6E-1815, 
one-strap street shoe, $4.95. 

Enna Jettick (Dunn & McCarthy, Inc., Auburn, N. Y.). 
Model 166, street oxford, $5. 

Official Girl Scout (Melanson Shoe Co., Brewer, Me.). 
Model 112, moccasin type sports oxford, $5.25. 


Also Acceptable 


Red Cross (United States Shoe Corp., Cincinnati). Model 
554, one-strap street shoe, $6.50. 


Not Acceptable 


Thom McAn. Model A 5427, one-strap street shoe, Compo 
construction, $3.30. Uppers poor. 

Walk-Over. Westchester Welts Model 8498, one-strap 
street shoe, $7.50. Poor soles. 

I. Miller (1. Miller & Sons, Inc., Long Island City, N. Y.). 
Model 511-656, one-strap street shoe, Compo construc- 
tion, $8.75. Quality below average. 


CHILDREN’S SHOES 

Ratings are based on quality of materials and construc- 
tion in relation to price. The samples tested were brown 
oxfords, size 10. 











































94 SHOES, RUBBERS 
Best Buys 


Edwards (J. Edwards & Co., Philadelphia. Sold in some 
stores under dealer’s name. Write manufacturer for the 
name of nearest dealer). $3.50. | 4 

Thom McAn. $1.85. 


Also Acceptable 


Indian Walk (Foot Form Shoe Shops, Inc., NYC). $5.75. 

Pediforme (Pediforme Shoe Co., Inc., NYC). $5.50. 

Buster Brown (Brown Shoe Co.). $3.50. r 

Wilton Moccasin (G. H. Bass & Co., Wilton, Me.). $4. 
True moccasin. A similar shoe (Macy's Gro-Shoe) made 
by G. H. Bass & Co. is sold by R. H. Macy & Co., 1 
NYC, for $4.23. 

Pied Piper (Pied Piper Shoe Co., Wausau, Wis.). $4. } 

Bonnie Laddie (Distributed by Morse and Rogers, NYC). 
$3.30. The International Shoe Company states that the ( 
same model is also carried by the Hutchinson-Winch 
Shoe Company, Boston, under the name Bob-o-link. 


Not Acceptable 


Endicott Johnson (Endicott Johnson Corp., Endicott, 
N. Y.). $2.50. Sole not durable; shoe too stiff. 

Ward’s Cat. No.—2900 (Montgomery Ward). $1.59 plus 
postage. Stitchdown construction; poor uppers. 


J. C. Penney 7160-9 (J. C. Penney stores). $1.49. Stitch- f 

down construction. Poor leather. ( 
Sears’ Cat. No.—1125 (Sears, Roebuck). $1 plus postage. 
Stitchdown construction. Moccasin style. Poor leather. 

] 


RUBBER FOOTWEAR 


Ratings are based on resistance to wear and to tearing. 
In both respects rubbers which look alike may differ 
greatly. In general, those with all-rubber uppers resist 
tearing better than the cloth-lined type; they are also 
apt to be lighter and to fit more snugly. 

Ref.: CU Reports, September, 1936. 


ron 





RUBBERS 95 
MEN’S RUBBERS 


Best Buy 


Ball-Band Ariel Sandal (Mishawaka Rubber & Woolen 
Mfg. Co., Mishawaka, Ind.). $1.27. All-rubber. Black, 
dull finish. Very high wear-resistance. 


Also Acceptable 
(In order of merit) 


Goodrich (B. F. Goodrich Co., Akron, O.). $1.50. All- 
rubber. Shiny black. Construction and appearance ex- 
cellent. 

Hood Rubalastic (Hood Rubber Co., Watertown, Mass.). 
$1.25. All-rubber. Dull black. Shell type. Quality good. 

Ward's Cat. No.—4794 (Montgomery Ward) 89%c plus 
postage. Cloth-lined. Shiny black. Quality fair. 

Converse Super Quality No. 5A (Converse Rubber Co., 
Malden, Mass.; sold by F. and W. Grand stores and 
others). 89c. Toe, all-rubber; rest of upper, cloth-lined. 
Shiny black. Quality fair. 

U. S. (United States Rubber Products, Inc.). $1.27. Dull 
black. All-rubber. Quality fair. 


Not Acceptable 
(Quality unsatisfactory) 


Penco (Sold by J. C. Penney stores). 98c. Toe, all-rubber; 
rest of upper, cloth-lined. 

Goodyear’s Glove (Goodyear’s Glove Rubber Footwear 
Div., United States Rubber Products, Inc.). $1.29. 
Cloth-lined. 


MEN’S WORK RUBBERS 
Best Buy 


Ward’s Heavy Duty Cat. No.—4677. 89%c plus postage. 
Cloth-lined. Black with red soles. Quality satisfactory. 


Not Acceptable 


Sears’ Railroader Cat. No.—9161. 89c plus postage. 
Quality inferior. 
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WOMEN’S RUBBERS 


Best Buys 
Ball-Band. $1.27. All-rubber. Moire, black, dull. Strength, 


appearance and construction excellent. 
Penco. 9%8c. All-rubber. Black. dull finish. Strength, ap- 
pearance and construction excellent. 


Also Acceptable 
(In order of merit) 


Goodrich. $1.29. All-rubber. Moire, black. Cuban heel. 
identical in construction and appearance with Penco, 
above, but higher-priced. 

Goodyear’s Glove. $1.19. All-rubber. Black; dull finish. 
Military heel. 

U. S. $1.15. All-rubber. Similar to Goodyear’s above, but 
rated lower in test. 

Hood Rubalastic. 98c. All-rubber. Dull black. High heel: 
tongue style. 


Not Acceptable 
(Quality unsatisfactory) 


Converse Super Quality No. 5D. 89c. Cloth-lined. Shiny 
black. 

Ward’s Cat. No.—4738. 79c plus postage. Cloth-lined. 
Shiny black. 


BATHING SUITS AND TRUNKS 


Know the measurements to which a suit must stretch to 
fit you comfortably, and measure the suit in the store; 
marked sizes are not always dependable. Make sure also 
that the suit is sufficiently elastic to fit snugly after stretch- 
ing. A closely knit suit will usually be more elastic than a 
loose one. 

Scratchiness, caused by harsh, lower-grade wools, can be 
judged roughly by feeling the inside of the suit. If your skin 
is sensitive to wool, buy a suit with cotton lining. 

Look over the suit also for the care with which it is cut 
and sewed; women should examine the tailoring, in the 
bust particularly, with their own figures in mind. 
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All bathing suits will fade somewhat, lighter colors 
usually more than darker ones. 

The following listings, based on tests of 1936 women’s 
suits and men’s trunks, will be of use to those making pur- 
chases from left-over stocks. New models will be tested 
and rated in the Reports as soon as they are available. 

Ref.: CU Reports, July, 1936. 


WOMEN’S SUITS 
Best Buy 


Annette Kellerman (Asbury Mills, NYC). $2.95. 
Skirted, with fitted top. Good quality soft wool. 


Also Acceptable 

Nautical Togs (Greenhill and Daniel, NYC). $2.79. 
Skiftless, with fitted top. Good-grade, soft wool. Lined 
in front with cotton jersey. 

B.V.D. Style No. 1 (The B.V.D. Co., Inc., NYC). $3.95. 
Skirtless, with fitted top. Harsh wool, but entirely lined 
with cotton. 

Not Acceptable 

Jantzen “Bra-Tuck Mio” (Jantzen Knitting Mills, 
Portland, Ore.). $4.95. Skirtless with fitted top. Harsh 
wool. Low yarn strength and not resilient enough. 


MEN’S TRUNKS 
All had built-in lastex supporters except Jantzen. 


Best Buy 


Bradley (Bradley Knitting Co., Delavan, Wis.). $3.95. 
Good-grade, soft wool, good yarn construction. 


Also Acceptable’ 

Wikies, $3.95, and Lo-Wikies, $2.95 (Gantner and 
Mattern Co., Inc., San Francisco). Wikies had slightly 
harsher wool than Lo-Wikies but were more amply cut. 

Jantzen “‘Half-Hitch”’ (Jantzen Knitting Mills). $2.95. 
Harsh wool, poor yarn construction. Inelastic rayon- 
cotton reinforcement in front sewed at waist and crotch. 


Not Acceptable 


Traveto (Travelo Corp., Philadelphia). $2.94. Harsh wool. 
Knit too loose and thin. 
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WOOL BLANKETS 


Be sure to get a blanket which is large enough. For a 
standard 74 inch bed a blanket should be at least 80 inches 
long. 

Do not buy a part-wool blanket unless the wool content 
is at least 25 percent, and so declared on the label. All of 
the blankets here rated were 100 percent wool as labeled. 

A few labels indicate tensile strength (resistance to 
strain) and all labels should. It should be not less than 30 
lb. per inch in the warp and 20 Ib. in the filling. Also, unless 
a blanket is extremely well-made a weight much under 12 
oz. per square yard is undesirable for winter use. All 
blankets listed below as “Best Buys” and “Also Accept- 
able”’ exceeded this figure. 

Try to lift the blanket by a pinch of nap held between 
your thumb and forefinger. You should be able to pick up 
the whole blanket in this way. To make sure that the 
blanket has no thin spots, hold it against the light. Ex- 
amine the weave, to see that it is close and tight for dura- 
bility. Get a guarantee of color-fastness if you can. All 
blankets listed below were satisfactory on this count. 

Prices given are those at which the blankets were pur- 
chased in November, 1936. 

Ref.: CU Reports, December, 1936. 


Best Buys 


Ward’s Cat. No.—3190, fall-winter catalog (Montgomery 
Ward). $6.88 plus postage. Size 72x84. Tensile strength 
good. Wool somewhat coarse. 

El Dorado (California Wool Growers Ass'n, San Fran- 
cisco). $9.25 plus postage. Size 72x84. Tensile strength 
excellent. Very fine wool. 


Also Acceptable 


CD Cat. No.—EAl1 (Cooperative Distributors, NYC). 

$9.60 plus postage. Size 72x84. Tensile strength good. 
Kenwood Arondac (Kenwood Mills, Albany, N. Y.). 
$7.95. Size 72x84. Tensile strength fair. Not too uni- 
form. 
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Also Acceptable—Cont’d 


Golden Dawn (J. C. Penney Co., NYC). $7.90. Size 
72x84. Tensile strength fair. 

Mariposa (Shuler and Benninghofen, Hamilton, O.). 
7.78. Size 72x84. Tensile strength good. Low heat re- 
tention. 


Not Acceptable 


Sears’ Slumbersound Cat. No.—7507, fall-winter cata- 
log (Sears, Roebuck). $6.98 plus postage. Size 72x84. 
Tensile strength low. Not very uniform; a few thin 
places. Considerable shrinkage. 

Gramercy (American Woolen Co., NYC). $8.50. Size 
72x90. Tensile strength low. Low heat retention. 

Sylvania (American Woolen Co., NYC). $5.00. Size 70x80. 
Poor heat retention and very light weight. Tensile 
strength too low even for a summer blanket. 


TOWELS 


TURKISH (BATH) TOWELS 


Turkish towels should have a firm, tight ground weave 
and a dense surface of short, thick, curly loops. Hems and 
selvages should be sturdy. Examine carefully the towels 
you purchase, since any given brand name may be applied 
to towels of many different grades. 

Of the medium size (22 x 44 inch) towels, those selling 
for 25c or less are almost uniformly poor buys. Good white 
towels are obtainable at 40c to 65c. The best white towels © 
sell for around $1.25, more expensive ones often sacrificing 
absorbency and durability for luxurious appearance. 

Towels of satisfactory quality, colored on one side, can 
be bought at 60c to 75c (size 22 x 44). Strong pastels are 
preferable to light pastels, and light pastels to the dark 
colors which bleed when washed, and must be laundered 
separately. 

The first few launderings increase the absorbency of all 
towels. A new towel should be laundered before using, to 
remove the finishing materials. 

Imperfect towels, called “‘run of the mill,” are poor buys 
if the imperfection is due to irregular weaving, but may be 
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economical if price reductions are based merely on un- 
evenness of hems or irregularity in size or pattern. 

The following listings of white and colored towels (size 
22 x 44) are based on a consultant’s recommendations and 
not on tests. 


WHITE 
Best Buys 


The following towels are all firmly woven and have short, 
absorbent loops: 
Cannon Olympic (Cannon Mills, Inc., NYC). 50c. 
Martex Monarch (Wellington, Sears Co., NYC). 50c. 
Haynes (Cone Export & Commission Co., NYC). 50c. 
Mayflower (Rh. H. Macy & Co., NYC). 44c. 
Cannon Navy. 65c. Stronger than 50c towels. Reported as 
of the same quality as towels supplied to the U. S. Navy. 


Also Acceptable 
(Order has no significance) 


The following towels represent high quality, but at high 
prices: 
Cannon Biarritz. $1. 
Superior (R. H. Macy & Co.). $1.09. 
Martex. $1.25. 
Va-mo-co (iselin-Jefferson Co., NYC). $1.25. 


Not Acceptable 


Muscogee (Muscogee Mfg. Co., Columbus, Ga.). 20c. 
Loose ground weave, poor selvages, and inadequate pile. 

Cannon Dryfast. 20c. Comments on Muscogee apply. 

Luxurious towels with long, fine loops selling at $1.50 or 
more are not absorbent enough to be worth the price 
from a utility standpoint. 


COLORED 
Best Buys 


Haynes. 60c to 75c. Colored on one side only. Short, curly 
loops; fairly firm weave. 
Cannon. 60c to 75c. Comments on Haynes apply. 
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Also Acceptable 
(Order has no significance) 
Martex. $1.50. Colored on both sides. Strong, light colors. 
Attractive and durable. 
Semerset (John Watts Sons Co., Roxboro, N. C.). $1.50. 
Comments on Marter apply. 
Va-mo-co, $1.50. Comments on Marler apply. 


Not Acceptable 


Va-mo-co. $1.35. Light pastel on both sides. Exception- 
ally fine yarn. Long loops, very soft. Not absorbent. 
Va-mo-co. $1. Colored on both sides. Attractive, but loose 

warp and long, thin loops. 
Martex. $1. Comments on Va-mo-co ($1) apply. 
Somerset. $1. Comments on Va-mo-co ($1) apply. 
Cannon. $1. Comments on Va-mo-co ($1) apply. 


ATHLETIC AND FRICTION 


Athletic towels are turkish towels woven of highly 
twisted, harsh cotton yarns. They are generally ribbed. 
Narrow-ribbed towels selling at about 60c in the Martez, 
Cannon and Va-mo-co lines are good buys. 

Friction towels are turkish towels woven with a cotton 
ground and highly twisted linen loops. They can be ob- 
tained in the Marter and Va-mo-co lines at $1.85 un- 
bleached, and $2.25 bleached. The unbleached are the 
better buys. 


FACE TOWELS 


A huck towel is more absorbent and durable than a fine, 
smooth damask towel. A good huck linen towel has full, 
long yarns without any knots, and a close, tight weave. 
Partly bleached towels may be stronger than full-bleached 
ones; they are not, of course, so white. Linen face towels 
do not lint or stain so readily as cotton. 

Prices given in the ratings are for size 18 x 32 mches, 
except as otherwise noted. 


Best Buys 


Webb Irish Linen (Distributed by Hamilton Webb Co., 
NYC). Size 18 x 34. 65c. All linen. Fine yarn, close 
weave, damask border. Hemstitched. 
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Best Buys—Cont’d 


Webb Irish Linen. 45c. All linen. Heavy yarns, tightly 
woven. Durable and absorbent. 


Also Acceptable 
(Order has no significance) 


Webb Irish Linen. 40c. All linen, damask border, no 
hemstitching. Finer yarn but not so closely woven as 
45c towel. 

Niagara (Niagara Textile Co., Lockport, N. Y.). 30c. 
Cotton and linen mixture, tightly woven. Absorbent 
and durable. 

Martex West Point. 20c to 25c. All cotton. Soft, heavy 
yarn. Durable. 

Boote Mills (Distributed by Parker, Wilder & Co., NYC). 
20c to 25c. Comments on Marler apply. 


Not Acceptable 


No linen towel will be satisfactory if it has coarse linen 
yarns, broken yarns, or a loose weave. It usually does not 
pay to buy all-linen face towels below 40c. 


DISH TOWELS 


Linen will dry faster than cotton, and stain and lint less. 
A dish towel with a firm twill weave is more absorbent than 
one with a plain weave. 


Best Buys 


Stevens (Stevens Linen Works, Boston). 35c to 40c. Size 
18 x 32. All-linen crash, closely woven. 

Startex Wonder-dri (Tucapau Mills, Boston). 15c to 25c. 
Size 17 x 32. Cotton and linen mixture. Better than a 
cheap linen. 

Imported Irish Linen (York St. Flax Spinning Co., 
NYC). 50c to 60c (size 22 x 36). Twill weave. Too heavy 
for glasses. 

Imported Irish Linen (York St. Flax Spinning Co.). 50c 
to 60c. Smooth plain weave, and fine yarn. A good glass 

towel. 
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Also Acceptable 


Stevens. 18c to 25c. Size 17 x 32. All-linen crash. Heavier 
crash and more loosely woven than 35c “Best Buy”. 


Not Acceptable 


Imported Irish Linen (York St. Flax Spinning Co.). 30c. 
Size 22 x 34. Twill weave. Usually loosely woven; very 
thin after laundering. 

Loosely woven, all-cotton dish towels. 

Linen towels below 15c. 


MUSLIN SHEETS 


Buy sheets 108 in. long (torn size) to allow adequate 
tuck-in with the average 74-inch mattress. 
Quality is determined by the following: 


Thread count. The better grade (“high count”) muslin 
sheets are woven with a count of about 72 x 68; the poorer 
grade (“low count”), about 64x 64. Sheets with still lower 
counts are sold, but are generally unsatisfactory. None 
were tested by CU. Actual thread count in the sheets as 
bought will vary somewhat from woven count. 

Tensile strength. Given on some labels. Specifications 
for U. S. Government purchases (which specify the “high 
count” grade) require 70 lb. each way. Tensile strength 
should be approximately equal in both directions. 

Weight. Should be at least 4.6 oz. per sq. yd. (unsized) 
for good wearing quality. 

Sizing. Does not affect wearing quality, but gives de- 
ceptive smoothness and feel to poor-quality sheets. The 
sizing comes out in the first few launderings. Preferably, 
sheets should contain not more than 1% sizing; 4% is ex- 
cessive. 


Selvages. Tape selvages are preferable to plain. 

Workmanship. Sheets should be torn to length rather 
than cut. Stitching of hems should be fine and even. 

Shrinkage. Label specifications should guarantee the 


maximum shrinkage which the sheet will sustain in launder- 
ing. 
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The ratings below (in approximate order of merit, price 
considered) are based on laboratory tests. Prices are for 
81 x 108 in. size. 

Ref.: CU Reports, March, 1937. 


Best Buys 


Sears’ Lady Fair (Sears, Roebuck). $1.29 plus postage. 
High count. 
Pernico (J. C. Penney stores). $1.22. High count. 


Also Acceptable 


Ward’s Treasure Chest (Montgomery Ward). $1.32 plus 
postage. High count. Shrank excessively in length, but 
quality good otherwise. 

Fruit of the Loom (B. B. and R. Knight Corp., Provi- 
dence, R. I1.). $1.44. High count. 

CD (Cooperative Distribi:tors, Inc., NYC). $1.57 plus 
postage. High count. 

Chatham ‘64 Square Specification (Chatham Mfg. 
Co., NYC). $1.06. Low count. Excessive sizing. 

Nation Wide (J. C. Penney stores). $1. Low count. 
Excessive shrinkage and sizing. 

Sears’ Launderite (Sears, Roebuck). $1- plus postage. 
Low count. Excessive sizing. 

Pequot (Naumkeag Steam Cotton Co., Salem, Mass.). 
$1.98. High count. Good quality but expensive. 

Utica (Utica and Mohawk Cotton Mills, Inc., Utica, 
N. Y.). $1.98. High count. Good quality but expensive. 

Lady Pepperell (Pepperell Mfg. Co., Biddeford, Me.). 
$1.98. High count. Good quality but expensive. 

Mohawk (Utica and Mohawk Cotton Mills, Inc.). $1.41. 
Low count. 

Cannon (Cannon Mills, NYC). $1.66. Low count. 


Not Acceptable 


Ward’s Longwear (Montgomery Ward). $1.09 plus post- 
age. Low count. Excessive sizing. Poor tensile strength. 
Low resistance to abrasion. 

Pepperell Regular (Pepperell Mfg. Co.). $1.47. Low count. 

Excessive shrinkage and sizing. Poor tensile strength. 

Low resistance to abrasion. 
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HOUSEHOLD AND MISCEL- 
LANEOUS EQUIPMENT 


LIGHT BULBS 


“Better Light—Better Sight” advertising to the con- 
trary, an illuminating intensity of 5 to 10 foot-candles with 
the combination of direct and semi-indirect illumination 
frequently used in homes is adequate for ordinary read- 
ing for persons with normal vision. With the types of 
lamps common in most homes, higher intensities may 
produce sufficient glare to cause marked eyestrain. The 
following table gives the distances at which light bulbs of 
various sizes must be placed from reading matter to give 
an illuminating intensity of about 10 foot-candles. 


Size of bulb Distance 
25 watts 19 inches 
40 re 
50 “ 33 “ 
60 “ 37 “ 

100 i?) 56 “ 


Remember that the cost of the bulbs themselves is less 
important than the cost of the electricity they use. Many 
Japanese and other cheap bulbs have such low efficiencies 
that they are exorbitantly expensive to use in spite of their 
low original price. 

REFERENCE: “Cautions Concerning Illumination In- 
tensities Used for Reading.” By Dr. Miles A. Tinker, 
American Journal of Optometry, february, 1935. 

Acceptable 
Champion (Champion Lamp Works, Lynn, Mass.). 
General Electric (General Electric Co., Nela Park, Cleve- 
land). Either “Mazda” or “Type D” bulbs. 
Hygrade (Hygrade-Sylvania Corp., Salem, Mass.). 
Save (Save Sales Co., Toledo, O.). 
Westinghouse (Westinghouse Electric & Mfg. Co., East 
Pittsburgh, Pa.). 
Not Acceptable 


Duro-Test (Duro-Test Corp., NYC). 


_ Northern Lights. 


Japanese bulbs. 
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ELECTRIC IRONS 
Ref.: CU Reports, December, 1936. 


Best Buys 
Sears’ Heatmaster Cat. No.—356 (Sears, Roebuck): 
$3.49 plus postage. 6 lb. 700 watts. Cork handle. Temp- 
erature drops somewhat more than average while iron 
is in use. Not adapted for heavy ironing work. 


Also Acceptable 
Dominion Style 5110 (Dominion Electrical Mfg. Co., 
Mansfield, Ohio; distributed by Montgomery Ward as 
Ward's Lightweight Cat. No.—5110). $3.75 plus postage. 
3% lb. 1000 watts. Slight shock hazard indicated by 
tests. In sample tested low heat was too high for fabrics 
such as Celanese, Acele, and Seraceta. 


Not Acceptable 


All irons not having thermostats to control operating 
temperatures—because of fire hazard. 


The following irons all showed ercessive shock hazard: 
Brannon Cord-Less-Matic Model 6105-1 (Brannon, 
Inc., Detroit). 
Kwickway Model K-48 (The Kwickway Co., St. Louis). 
Ward’s Cat. No.—5113 (Montgomery Ward). 


VACUUM CLEANERS 
Ref.: CU Reports, December, 1936. 
Best Buys 


General Electric Models AV1 and AV3 (General Electric 
Co., Bridgeport, Conn.). $29.95 and $19.95, respectively. 
Both models lack only certain refinements and con- 
venience features of more expensive machines. Model 
AV3, a small cleaner with no revolving brush, ranked 

high in cleaning ability; Model AV1, which has a re- 

volving brush, ranked highest of all cleaners tested. 
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CAN OPENERS 


A can opener should be safe, durable, easy to use and 
easy to clean. Common knife-type openers (usually com- 
bined with corkscrews and bottle openers) are unsatis- 
factory because of the danger of cutting the hands on the 
ragged edges of the can or through the knife’s slipping. 
Some of the mechanical openers are unsafe because they 
drop an excessive amount of metal slivers inside the can. 

For opening cans whose contents are completely liquid— 
fruit juice or the like—the openers given away with canned 
beer are recommended. 


Best Buys 


E-Z-Kleen (Relda Mfg. Co., Chicago). 79c in department 
stores. Wall type. 

Vaughan’s Safety Roll Jr. (Vaughan Novelty Mfg. Co., 
Chicago). 10c in 10-cent stores. Hand type. Blade not 
too durable. Out of the four samples tested, one de- 
posited appreciable quantities of metal shavings. A 
“Best Buy” in view of its low price. 


Also Acceptable 


Dazey Senior (Dazey Churn and Mfg. Co., St. Louis). 
$1.39. Wall type. 

Edlund Junior, No. 5 (Edlund Co., Burlington, Vt.). 
50c. Hand type. 

Dazey De Luxe (formerly Speedo). $1.69. Replaceable 
cutting wheel. Unsatisfactory for small square cans. 
Edlund No. 4T. $1.41. Table mounting and wall types. 

Replaceable blade. 

Wear-Ever (Aluminum Cooking Utensil Co., New Kens- 
ington, ™a.). $2.95. Hand type. Replaceable blade. 
Especially easy to operate, but price excessive. 

A & J Miracle (A. & J. Kitchen Tool Co., Chicago). 10c. 
Wood handle. Blade dulled easily. 


Not Acceptable 


A & J Miracle. 10c. Metal pliers type. Cutting edge 
dulled quickly. 
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Not Acceptable—Cont’d 


Liggett’s (Liggett’s drug stores). 49c. Metal pliers type. 
Poor action. 

Rival No. 888 (Rival Mfg. Co., Kansas City, Mo.). $1. 
Wall type. Operation difficult. 


The following openers deposited excessive quantilies of 
slivers in the can: 


Vaughan’s Safety Roll No. 225. 23c from Sears Roebuck 
and Montgomery Ward; sold also in 10-cent stores. 
Wall type. 

Dazey Junior. 6%. 

Vaughan’s Safety Roll Senior. 5% from Sears Roebuck 
and Montgomery Ward. 


COFFEE MAKERS 


Experts agree that the best results are obtained from a 
coffee maker in which the ground coffee is in contact with 
water just below the boiling point for 6 to 10 (preferably 7) 
minutes. 

Percolators boil the coffee, causing it to lose its more 
volatile flavor constituents. In the Siler type or vacuum- 
return coffee makers, the time of brewing varies with the 
temperature of the room, making uniformity of brewing 
difficult. Coffee makers of this type also require close 
watching, and are very fragile. Coffee made by steeping in 
the pot grows bitter if allowed to stand too long, and is 
likely to be muddy. Drip-type coffee makers are the most 
capable of making uniform coffee; they are also durable, 
easy to clean, and economical. 

All-aluminum vessels will not impart an off-flavor to 
coffee; vessels made of two different metals, however, may 
do so. Any coffee maker must be kept scrupulously clean 
or it will spoil flavor. The cloth filters required with some 
types of coffee makers are particularly difficult to keep 
properly clean. 


Acceptable 


Drip-Drop (Buckeye Aluminum Co., Wooster, Ohio). 
$1.49. All aluminum. Cup capacity, 6. 
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Acceptable—Cont’d 


Wear-Ever 2031% (Aluminum Cooking Utensil Co., New 
Kensington, Pa.). $2.50. All aluminum. Cup capacity, 6. 

Dripolator (Enterprise Aluminum Co., Massillon, Ohio). 
$1.17 model tested; others are available at 60c to $1.85. 
All aluminum. Cup capacity, 6. Some Dripolators over- 
flow around the coffee basket. 


Not Acceptable 


Visivac (Wessco Mfg. Co., Chicago). $1.98. All glass. Cup 
capacity, 8. Filter cloth required. Glass pot very fragile. 


Tricolator No. 3100 (Tricolator Co., Inc., NYC). $2.50. 
Aluminum top, china base. Cup capacity, 6. China base 
easily cracked. Filter papers required. Brewing time 
excessively long. 

Silex, Jr. (The Silex Co., Hartford, Conn.). $2.95. All 
glass. Cup capacity, 8. Requires filter cloth. Glass pot 
too fragile. 

Porcelier (Porcelier Mfg. Co., Greensburg, Pa.). $1. 
Aluminum top, china base. Cup capacity, 6. Spout of 
base pours poorly. Base fragile. Very poor, muddy brew. 

Jackson Tricolator (Tricolator Co., Inc.). $1.50. All 
aluminum. Cup capacity, 6. Filter papers required. 
Brewing time excessively long. 

Clear-Drip (Aluminum Goods Mfg. Co., Manitowoc, 
Wis.). 79c. All aluminum. Cup capacity, 6. Handle weak. 
Very poor, muddy brew. 


Mirro-Clear-Drip 88114M (Aluminum Goods Mfg. Co.). 
$1.68. All aluminum. Cup capacity, 6. Leaked over 
around basket. Very poor, muddy brew. 


EGG BEATERS 


The egg beaters listed below were rated on beating speed 
and effectiveness, shape of handle, sturdiness, resistance to 
rust, and price. 

A cheap toothbrush makes a very convenient tool for 
cleaning egg beaters. 
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Best Buys 
Edlund No. 2 (The Edlund Co., Burlington, Vt.). 75c. 


A and J Super Center Drive (A and J Kitchen Tool Co., 
Chicago). 25c. Plated blades. A good beater, but not 
rust proof. 


Also Acceptable 
(In order of merit) 


Blue Whirl Medium Size (Turner and Seymour Mfg. Co., 
Torrington, Conn.). $1.00. A good buy except for price. 

Sears’ Ball Bearing Cat. No.—5278 (Sears, Roebuck). 
65c. 

Turbine (Washburn Co., Worcester, Mass.). 35c. Effective 
primarily for beating small quantities. Not rust proof. 

A and J Super Center Drive (Sears, Roebuck Cat. No.— 
5277, 43c, and Montgomery Ward Cat. No.—1994, 43c). 
Stainless steel blades. Body and gears not rust proof. 

Not Acceptable 


A and J (F. W. Woolworth stores). 10c. Two blades. Poor 
handle and low effectiveness. Flimsy construction. 
FOUNTAIN PENS 
Ref.: CU Reports, December, 1936. 


Best Buys 


CD Cat. No —7501 (Cooperative Distributors, Inc., 
NYC). $1.75 plus postage. Gold point. Ink capacity, 


1.5 cc. Apparently the same as Sheaffer Wasp listed | 


below. 


Sheaffer Wasp (W. A. Sheaffer Pen Co., Fort Madison, | 


lowa). $1.95. Gold point. Ink capacity, 1.5 cc. Point 
showed some variation in setting. 


Waterman’s Ideal No. 3 (L. E. Waterman Co., NYC). | 
$3.00. Gold point. Ink capacity, 1.6 cc. Exceptionally | 


smooth-writing. 
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FOUNTAIN PENS lI] 
Also Acceptable 


Sears’ Webster Cat. No.—5763 (Sears, Roebuck). $2.39 
plus postage. 14K gold point. Ink capacity, 1.3 cc. Point 
somewhat rough. 


Secretary (Newark Pen Co., Newark, N. J.). $2.50. 14K 
gold point. Ink capacity, 2.8 cc. Slight tendency to leak. 


Newark (Newark Pen Co.). $2.50. Small, stenographer’s 
size. 14K gold point. Ink capacity, 1.7 cc. Slight tend- 
ency to leak. 


Fifth Avenue Pen (F. W. Woolworth stores). 20c. Gold- 
plated steel point. Ink capacity, 1.1 cc. Examine pen 
for inner cap; some do not have this feature. Otherwise 
fair value for the low price. 


Supreme (F. W. Woolworth stores). 20c. Gold-plated 
steel point. Ink capacity low, 0.8 cc. 


Kreko (S. H. Kress stores). 20c. Gold-plated steel point. 


Ink capacity low, 0.8 cc. Inner cap absent on some 
models. , 


Not Acceptable 


Chilton 16718 (Chilton Pen Co., Long Island City, N. Y.). 
$3.00. Feeding uneven. 


Eberhard Faber (Eberhard Faber Pencil Co., Brooklyn, 
N. Y.). $1.00. Poor workmanship. 


Ink-D-Cator (Inkograph Co., Inc., NYC). $1.00. Steel 
point, gold plated. Inferior construction. 


Esterbrook (Esterbrook Steel Pen Mfg. Co., Camden, 
N. J.). $1.00 and $1.50 models. Stainless steel point in 
both. Irregular feeding with tendency to leak. 


Inkograph (Inkograph! Co., Inc., NYC). $1.39. Tubular 
point construction not recommended for ordinary 
purposes. Ink flow irregular. Hard to keep clean. 
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HOT WATER BOTTLES 


The tests on which the following ratings are based fol- 
lowed the methods used by the U. S. Government in in- 
specting bottles purchased by government agencies. They 
include (1) inspection of construction and fittings, (2) 
measurement of wall thickness, and (3) measurement of 
strength and elasticity as received and after accelerated 
aging in hot air and boiling water. 

Ref.: CU Reports, September, 1936. 


Best Buys 


Ward’s Wearwell Cat. No.—7439 (Montgomery Ward), 
42c plus postage. 
Symbol (Liggett drug stores). $1. 


Also Acceptable 
(Quality good, but price high) 


Crest SR 70 (Seamless Rubber Co., New Haven, Conn.). 
$1.21. Quality excellent. 

Ward’s Supreme Quality Cat. No.—7435. $1.59 plus 
postage. Qualjty excellent. 

Kantleek R 1408 (Liggett drug stores). $1.50. 

Goodrich 35 (B. F. Goodrich Co., Akron, Ohio). $1.25. 

Sears’ Approved Cat. No.—241i (Sears, Roebuck). $1.59 
plus postage. 

Walgreen Commander (Walgreen drug stores). $1.49. 


(Quality fair; price reasonable) 


Defender (Liggett drug stores). 79c. 
Walgreen Service. 89c. 

Queen No. 72 (F. and W. Grand stores). 49c. 
Lorado E 11 (S. H. Kress stores). 25c. 


Not Acceptable 
(Quality unsatisfactory) 
Goodyear 25 (Goodyear Rubber Sundries, Inc.). 
Sanoval (S. H. Kress stores). 
Handibag (F. W. Woolworth stores. Made in Japan). 


Bestmaid (F. and W. Grand stores. Made in Japan). 
Mascot (F. and W. Grand stores. Made in Japan). 
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JUICE EXTRACTORS 


For squeezing a small number of fruits at a time, or for 
infrequent use, a common one-piece glass extractor is 
recommended, of the type consisting of a saucer with a 
conical center reamer. But make sure that the saucer will 
hold adequate juice, and that the reamer is not too sharp. 
Do not buy combination sets with a glass extractor having 
slots through which the juice drains into a glass pitcher. 
The slots clog, and chips of glass can fall into the juice 
unnoticed. 

For squeezing a number of fruits, a straight pressure- 
type squeezer is more convenient, but yields somewhat less 
juice. 

Mechanical extractors in which the reamer rotates are 
usually undesirable because they deliver an excessive 
amount of seeds and pulp and are difficult to clean. 


Best Buy 
Any good one-piece glass extractor (hand type). 10-25c. 


Super Juicer (National Die Casting Co., Chicago). $1.98. 
Pressure type. 


Also Acceptable 
Wearever Jiffy (Aluminum Cooking Utensil Co., New 
Kensington, Pa.). $2.95. Pressure type. 


Dazey Speedo Super-Juicer (Dazey Churn and Mfg. 
Co., St. Louis, Mo.). $1.75. Rotating type, but more 
satisfactory than most. 


Juicerette (Bridgeport Casting Co., Bridgeport, Conn.). 
$1. Pressure type. 


Sears’ Cat. No.—5150 (Sears, Roebuck). 95c plus postage. 

Pressure type. 
Not Acceptable 

The following were of the rotating reamer type: 

Knapp’s and Knapp’s De Luxe (Knapp Monarch Co., 
Belleville, Ill.). 

Ladd (United Royalties Corp., NYC). 

Handy Andy (Handy Andy Specialty Co.). 
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MECHANICAL PENCILS 





Prices of mechanical pencils have very little relation to 
quality. Ten-cent store and other inexpensive pencils are 
good buys if they meet most of the following requirements: ( 
1. They should take long leads. 
2. They should have reservoirs for extra leads. : 
3. They should move the lead back as well as forward, 
ejecting lead completely when all the way forward. The ‘ 


propelling mechanism should work smoothly and without 
requiring too great force. 

4. They should have an easily replaced eraser. 

5. The hole in the metal point should be small enough to 
keep the lead from wobbling. 


No completely satisfactory pencil has been found. Pen 
and pencil combinations, or 2-color pencils, are usually 
unsatisfactory. 

Owing to frequent changes in chain store stock, some of 
the brands recommended below may soon be unavailable. 


Best Buys 


W Square (F. W. Woolworth stores). 20c. Takes 4-in. 
leads and has space for 4 extra leads. Eraser may be 
difficult to remove. 


Scripto Model MS-1 (Scripto Co., Atlanta, Ga.). 25c. 
Takes 4-in. leads. Has space for 7 extra leads. 


Also Acceptable 


‘ahl Eversharp (Wahl Co., Chicago). 50c. Takes 4-in. 
leads. Space for extra leads. 

Velvet Gift Set (American Pencil Co., NYC.; distrib. by 
Woolworth’s). 15c with 6 extra 4-in. leads and 3 extra 
erasers. No lead reservoir. 

Wearever (Woolworth’s). 10c. Takes 4-in. leads, but has no 
lead reservoir. 

Scripto (Woolworth’s and elsewhere). 10c. Takes 4-in. 
leads but has no lead reservoir. 

Rite-Rite (Rite-Rite Mfg. Co., Chicago). 10c. Takes 4-in. 

leads, but has no lead reservoir. 


1e 
it 


PENCILS, VEGETABLE SEED 115 
Also Acceptable—Cont’d 


Kreko (S. H. Kress & Co. stores). 25c. Good sized lead 
reservoir, but takes only l-in. leads. Eraser holder only 
fair. 

Camel (Camel Pen Co., Orange, N. J.). $1.50. Good sized 
lead reservoir, but takes 1-in. leads. 

Sheaffer (W. A. Sheaffer Pen Co., Fort Madison, Iowa). 
$1. Lead reservoir and eraser too small. 

Chilton (Chilton Pen Co., Long Island City, N. Y.). $2 
to $3.50. Nothing to warrant high price. 


Not Acceptable 


Autopoint (Autopoint Co., Chicago). 75c. Does not grip 
lead; no “repel.” 

Kreko Pencil and Pen Combination (S. H. Kress & Co. 
stores). 25c. Will take only '%-in. leads. 


VEGETABLE SEED 
WHERE TO BUY 


Most packet seeds are inferior to those sold in “bulk 
to farmers by the same seedsmen. Do not be impressed 
by beautiful catalogs or seed store “service.” 

For highest quality buy from firms specializing in certain 
varieties. Any seedsman who offers a great many varieties 
is not likely to control each one carefully. For fine crops, 
high germination is less important than quality and purity 
of strain, which can be checked only by performance of the 
seed in field trials. The location of the seed house is of little 
consequence. 

Gardeners should use their State Experiment Station 
services and state seed inspection bulletins. Visit an Ex- 
periment Station running field trials; take notes and ask 
questions. Ask a Station worker where he buys seed for his 
own home vegetable garden. 

Ref.: CU Reports, June, 1936, full edition. 


Best Buys 
(Same grade in packets as in bulk) 


Joseph Harris Co., Inc. (Coldwater, N. Y.). Probably 
the best commercial seedsman for persons buying all 
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vegetable seed from the same firm. Specialties: beans, 
beets, corn, muskmelons, tomatoes. Ask for treated seed. 

Eastern States Farmers’ Exchange (Springfield, Mass.). 
All seed treated against disease. Low prices. 

Francis C. Stokes Co., Inc. (Moorestown, N. J.). 
Tomato seed only. 

Comstock Ferre Co. (Wethersfield, Conn.). Corn, peas, 
beans, onions. 

F. H. Woodruff & Sons (Milford, Conn.). Specialties: 
corn, beets. Good general list. 

F. W. Eberle (Albany, N. Y.). 

Robson Seed Farms (Hall, N. Y.). Specialty: sweet corn. 

Abbott & Cobb (Philadelphia). Speciaity: celery. Good 
list. 

Also Acceptable 


Ferry Morse Seed Co. (Detroit, San Francisco). Not 
recommended as a general seed source, but in their 
specialties (celery, carrots, lettuce, beets) their highest 
priced seed is very good. 

Northrup King & Co. (Minneapolis). Sweet corn a spe- 
cialty. Highest priced seed good; other grades Nol 
Acceptable. 


The following seedsmen are believed to be reliable, but 
their ratings are qualified for lack of detailed information: 


Brown Bros. Seed Co. (Vancouver, B. C., Canada). 

Puget Sound Seed Co. (La Conner, Wash.) 

D. V. Burrell (Rocky Ford, Colo.). Specialty: cantaloupes. 

Wisconsin Cabbage Seed Co. (Racine, Wis.). Disease- 
resistant strains. 

O. H. Will & Co. (Bismarck, N. D.). 

Gill Bros. (Portland, Ore.). 


Not Acceptable 


None of the following can be generally recommended. Some 
of their seed is good, but il is apl to vary. 
Peter Henderson & Co. (NYC). 
Alexander Forbes & Co. (Newark, N. J.). 
Henry A. Dreer (Philadelphia). 
W. Atlee Burpee Co. (Philadelphia). 
Vaughan’s Seed Store (Chicago; NYC). 
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VEGETABLE SEED 117 
Not Acceptable—Cont’d 
Breck’s (Boston). 
Good Seed Co. (Fredonia, N. Y.). Sells through schools 
and 4H Clubs. 


Commission packets of any seedsman (e.g., Ferry’s, 
Vaughan's, Best by Test, Sure to Grow displayed on 
racks at florists; hardware, department, and 10c stores). 
Dates and germination figures on the packets usually 

offer little protection, except in those states with good, 

well administered seed laws (e.g. New York). This type of 
seed is cheap and convenient, but the best seed suppliers 
give much more for the money. 

“Collections” (City Garden Collection, Home Garden Col- 
lection, etc.). Put up to sell at a low price. 


SELECTION OF VARIETIES 


Never select varieties on the basis of catalog descrip- 
tions. Most standard varieties are fairly good; do not try 
novelties. Variety lists given in state bulletins on home 
gardening are helpful, but may place wide use by growers 
ahead of quality. Consult State Experiment Stations for 
varieties adapted to particular localities and noted for 
fine flavor rather than for appearance merely. The farmer 
operating a roadside stand often sells fine varieties not 
sold in city markets; ask him about them. 

A good early variety sown in succession for later crops 
may often be substituted for an inferior later variety. 
Where the growing season is short only early varieties can 
be used. 

It seldom pays the amateur to use the so-called “legume 
inoculants”’ for beans and peas; consult the State Experi- 
ment Station regarding their use. 

The following varieties are recommended for flavor and 
suitability to different sections. Even the best varieties will 
produce poor crops if poor in strain or if not properly cared 
for and picked at the right age. 


BEANS 
GreEN Pop: 


Stringless Green Pod (not “Giant Stringless Green 
Pod”’). 
lendergreen. 
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Georgia Pole (H. G. Hastings Seed Co., Atlanta, Ga.). 


Wax Pon: 
Pencil Pod Black Wax. 


GREEN SHELL: 
French Horticultural. But a good strain is hard to find. 


BEETS 

Crosby’s Egyptian. 

Early Wonder. 

Ohio Canner. Stands long without getting tough. 


BROCCOLI 


Italian Green Sprouting. Endures heat. 


CABBAGE 


Golden Acre. Highest quality. 

Louisiana Copenhagen. A very early Golden Acre sold by 
the Eastern States Farmers’ Exchange. 

Penn State Ballhead. Late. 

Savoy Perfection Drumhead. Late. Not good in North 
Dakota. 


CHINESE CABBAGE 
Chihli. 


CARROTS 


Tendersweet. 
Nantes Half Long (Stump-rooted). 
Imperator. 


SWEET CORN 


We highly recommend the best hybrid or “crossed” 
varieties. Their price is high; but quality is excellent, the 
strains pure, and, in the present market, the seed fresh. 
Hybrids grow well in the East, Pacific Northwest, and some 
parts of the Corn Belt, but probably not in California. The 
following ratings listed in order from early to late, are 
based mainly on flavor, sweetness, and tenderness, with 
little regard for size, color, drought resistance, etc. 
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VEGETABLE SEED 119 

Pickaninny. Small, black. 

Golden Gem. Not good in the South. 

Dorinny. 

Golden Sunshine. 

Marcross 6. Wilt-resistant hybrid. 

Golden Bantam. A good strain is scarce. : 

Early Pearl (C. C. Hart Seed Co., Wethersfield, Conn.). 

Black Mexican. Ready several days before the color turns, 
as well as afterward. 

Golden Cross Bantam. Late, wilt-resistant hybrid. 

Spancross 39 (mediocre quality, early) and Pearlcross 
(from the C. C. Hart Seed Co., good, but very late). Wilt- 
resistant hybrids. Somewhat resistant to corn-ear worm. 


LETTUCE (head) 


New York. Same variety sold as Wonderful and Los 
Angeles. Crisp head; slow to mature. Buy strains 12 
and 515 for the East; in other sections, ask your State 
Experiment Station for preferred strains. 

White Big Boston. Usually the most successful. 

White Paris Cos. Same variety sold as Trianon. For 
head lettuce in cool weather, leaf lettuce in summer. 


MUSKMELONS 


Aristocrat (Joseph Harris Co.). Early. Generally con- 
sidered the best variety in the N. Y. Experiment Station 
trials, 1936. 

Emerald Gem. For very short season localities. 

Delicious. 

For California and the South, with irrigation: 

Persian. 

Honey Ball. 

Honey Dew. 


ONIONS 


Best from seedlings, and next best from “‘sets,”’ rather 
than from seeds, except where summers are fairly cool. 
Riverside Sweet Spanish. 

Yellow Globe Danvers. 
Ebenezer, also called Japanese. Usually from “sets.” 
Japanese Bunching. For “green” onions in spring. 
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PEAS 

Thomas Laxton. 

Lincoln. Probably the best, but seldom offered. Joseph 
Harris has a small stock, 1937. 

Little Marvel. Very small vines and pods. Superior in 
many parts of U. S., but unfavorably reported from N. 
Y. Station. 

Giant Stride. Some strains, e.g., Asgrow 40, resist fusa- 

rium root rot. 


POTATOES (white). 


Buy only certified, northern-grown seed. Insist on official 
state certification tag. “Selected Seed’ means nothing. 


Cobbler (especially for baking). 


Green Mountain. 
Russet Burbank. 
Early Ohio. 
PUMPKIN 


Winter Luxury. 


RADISH 


Scarlet Globe. 
White Icicle. 
China Rose. A “winter” variety. 


SPINACH 
Long Standing Bloomsdale Savoy. 


SQUASH 
Golden Delicious. 


SUMMER SQUASH 
Italian Vegetable Marrow, also sold as Cocozelle. 


TOMATOES 
Bonny Best. Early. 

Marglobe. Blight-resistant; main crop. 

Comet. For training upright. Rather small. Harris has a 
good strain. 
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| WATERMELON 
_ Wondermelon. 


TOILET PAPER 


Disregard advertising scares about germs, sterilization, 
so-called “‘medication,” or traces of acids or chemical 
impurities. But coarse, harsh tissues should be avoided. 
Analyses published by the New Hampshire State Board of 
Health last year showed that satisfactory toilet papers 
were available at 5c a roll. Economy should be judged not 
o ly by price per roll, however, but by the number of 
sheets per roll; look on the label for this information. 

Consumers clubs or large families can make savings buy- 
ing toilet tissue by the case from a dealer in paper supplies. 
Two-thousand-sheet, hotel size rolls may be particularly 
economical. 

The brands included in the New Hampshire analyses are 
_ rated below: 


Best Buys 
(Soft texture at low price) 


| Kiltie (S. S. Kresge stores). 5c a package. 
Grandee (F. W. Woolworth stores). 5c a package. 

_ Statler (M. A. King Co., Somerville, Mass.). 8c a package. 

| Statler Vio-Ray (M. A. King Co.). 8c a package. 

| Texlin Perfumed (Regal Paper Co., Pulaski, N. Y.). 10c 
a package. 

Red Robin Antiseptic Silk (S. S. Kresge stores). 10c q 
package. 

Challenge (J. J. Newberry stores). 10c a package. 

Silk Finish (F. W. Woolworth stores). 10c a package. 

Scott (Scott Paper Co., Chester, Pa.). 10c a package. 


Also Acceptable 
(Soft texture but expensive) 
Seda (Gotham Tissue Corp., NYC). 15c a package. 
Superior Medicated (Wells River Mills). 18c a package. 
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Also Acceptable —Cont’d 
A. P. W. Jr. (A. P. W. Paper Co., Albany, N. Y.). 25c a 


package. 
A. P. W. Finest Satin (A. P. W. Paper Co.). 40c a pack- 


age. 
(Cearser texture) 





Fort Orange (A. P. W. Paper Co.). 10c a package. 

Tintex (Regal Paper Co., Pulaski, N. Y.). 5c a package. 

Silver Swan (M. A. King Co.). 5c a package. 

Pacific (A & P stores). 5c a package. 

Imperial (J. J. Newberry stores). 5c a package. 

Imperial (Regal Paper Co.). 5c a package. 

Waldorf (Scott Paper Co.). 6c a package. 

Red Clover (J. J. Newberry stores). 10c a package. 

Amoskeag (Manchester Paper Supply Co., Manchester, 
N.H.). 10c a package. 


Not Acceptable 
(Texture too harsh) 


Philipa Superfine (J. J. Newberry stores). 5c a package. 

Bon Ton (J. J. Newberry stores). 5c a package. 

Blue Ribbon Finest Silk Medicated (S. S. Kresge 
stores). 5c a package. 

Bob White (A. P. W. Paper Co.). 5c a package. 

Ashuelot (Ashuelot Paper Co., Hinsdale, N. H.). 10c a 
package. Very harsh texture. 
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HOUSEHOLD CLEANING SUPPLIES 
| 


A multitude of products are advertised for all sorts of | 
cleaning and polishing tasks. Many of them consist of ma-) 
terials which can be purchased much more cheaply under 
their own names than under fancy trade names. Very often 
such products are recommended for uses for which they are 
not suited, or in which they may actually injure the objects 
to which they are applied. 

The following few standard supplies will suffice for most 
housecleaning tasks for which ordinary soaps and washing 
powders are insufficient: 


Trisodium Phosphate (TSP) (chemical supply stores; 
also from Cooperative Distributors, NYC, 2% bb 
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5c a} package, 28c plus postage). For washing dishes and silver- 
ware and cleaning greasy surfaces, use 2 teaspoonfuls to 
yack- | a gallon of water. Acts as a water softener. Do not use 
on silks, woolens, colored fabrics, or aluminum. May ir- 
ritate the skin. The following proprietary products con- 
sisted mainly of TSP: 

Oakite, Eazo, Brito. 


= ‘Household Ammonia (grocery stores). For washing 
windows, and similar tasks. The clear type is preferable 
to the cloudy since it evaporates completely, leaving no 
residue. 

Kerosene (gasoline stations). For cutting grease. Inflam- 
mable. 

ester, | Steel Wool, grade 00 (hardware and paint stores; much 

cheaper in quantity than in small packages). For rough 

scouring. Use rubber gloves to avoid splinters. Do not use 

on plated ware. SOS, Brillo, and other combinations of 

steel wool and soap are much more expensive than steel 

ewe wool and soap purchased separately. 

‘K88°-) Copper Tinsel Balls (10c stores). May be used in place 
of steel wool. 

Whiting (ground chalk) (hardware and paint stores). A 
mild abrasive or scouring powder, safe for use on porce- 

10c a lain and porcelain enamel, enamelware, plated ware, 

silverware, etc. Use alone or mixed with TSP, moistened 

with water, soap and water, ammonia, or kerosene, de- 

| pending on the task to be done. Preferable to such 

ES | branded powders as Babbitl’s, Old Dutch Cleanser, Bab-O, 

| Kirkman’s, or Vit, which are too harshly abrasive for 





ka 





rts of most of the uses mentioned above (all but Kirkman’s 
“a were labeled as recommended for such tasks). 


; often| Ref.: Housecleaning Made Easier, Farmers’ Bulletin No. 
ey are) 1180, (Sc from Sup’t of Docs., Washington, D. C.). 


METAL CLEANERS AND POLISHES 


Warm vinegar or buttermilk may be used to remove 
tarnish from copper, brass, or bronze. Wash thoroughly 
with water, dry and polish with dry whiting. 
stores; Ammonia, or whiting and ammonia, is also effective. 

4 |b) Scouring powders, while effective, are apt to scratch 
excessively. 
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Acceptable 
(For solid metals but not plated.) 
Rub-Less (Feiner Chemical Mfg. Co., Springfield, Mass.). 
3-oz. can, 10c. 


Silco (Tamms Silica Co., Chicago). 4-oz. envelope, 10c. 
Alumin-Nu (Vaporine Co., Chicago). 





Not Acceptable 


Comet Rust Remover (J. W. Crane Co., Brooklyn, N. 
» aX 


SILVER POLISHES 


The tarnishing of silver is caused by its reaction with 
sulfur compounds in the air to form a coating of black silver 
sulfide. Hence, silver articles not in use can be protected 
by wrapping them tightly in paper or cloth, or by placing 
them in a container which closes tightly. 

Avoid harsh abrasives, especially on plated silver. 

A paste made of moistened fine whiting, or whiting and 
ammonia, is a safe polish for silverware. 


Best Buys 


Johnson’s Shi-nup (S. C. Johnson & Son, Inc., Racine, 
Wis.). 25c for 8-oz. jar. 

Gorham Cream (The Gorham Co., Providence, R. 1) 
25c for 8-oz. jar. 


Also Acceptable 


Magic Polish (Magic Polish Co., NYC). 25c for 4-pt. can. 
Brito. Consisted of TSP at a marked-up price. 
Tarnish-Resist (John L. Snowber, NYC). 50c for 4-oz. 
bottle. But price is excessive, and claims are objection- 
able. 
Not Acceptable 


Avoid any silver polish whose label states that it con- 
tains cyanide or other poisonous ingredients. 
Sil-ver-ene (Lane Laboratories, Inc., Camden, Me.). Con- 

tained cyanide. 

The Glad Rag. 
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TARNISH PREVENTIVES 


Special tarnish preventives are composed of chemicals 
which are supposed to absorb all the sulfur compounds 
from the air, but they are effective only in a confined space. 
Do not use any silver-tarnish preventive of unknown com- 
position, as many contain lead acetate or other poisonous 
substances. ' 

No silver polish has effective tarnish-preventing proper- 
ties. 

Acceptable 


Silver Sentry (Columbia Refining Co., Long Island City, 
N. Y.). 
Not Acceptable 


Silverbrite Pad. Contained lead acetate. 


DRAIN CLEANERS 


Clogged drains can often be opened by use of a “‘plumber’s 
friend” (rubber suction cup on the end of a wooden handle). 
Accumulations of grease can be removed by washing with a 
solution of caustic soda or lye (sodium hydroxide), avail- 
able from grocery or hardware stores. A corrosive poison. 


Not Acceptable 


Drano (Drackett Co., Cincinnati). 

Desolvo. 

Skasol (Allied Engineering Products Co., St. Louis). 
Dilute hydrochloric acid, likely to injure plumbing. 


TOILET BOWL CLEANERS 


Use washing powder or TSP applied with a long-handled 
brush. Sodium acid sulfate (sold by chemical supply 
houses) may be more effective. 

Acceptable 
Sani-Flush (Hygienic Products Co., Canton, O.). Consists 
largely of sodium acid sulfate. 
PAINT REMOVERS 


A strong solution of TSP—1 lb. to a gal. of hot water— 
will soften paint so that it can be scraped off. Complete 
removal may require the use of an abrasive such as sand- 
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paper or steel wool. Avoid inhaling the dust from sanding, 
especially with lead paints. 


PAINT BRUSH CLEANERS 


Proprietary paint removers and paint-brush cleaners 
often contain alkaline chemicals such as TSP which are 
likely to damage the bristles. Brushes in frequent use may 
be kept immersed in kerosene or turpentine; do not keep 
them in water. Brushes on which the paint has hardened 
may be cleaned by long soaking in kerosene, followed by 
soaking in a mixture of 3 parts benzol (vapors poisonous to 
inhale) and 2 parts acetone, and thorough brushing out on e 
rough board. 

Not Acceptable 


Savabrush (Schalk Chemical Co., Los Angeles). Consisted 
of TSP. 


DEODORANTS AND DISINFECTANTS 


A disinfectant destroys disease germs. It is usually not 
suitable for use on the human body. A disinfectant is not 
necessarily a deodorant, or vice versa. Antiseptics, which 
also render disease germs harmless, differ from disin- 
fectants in that they may be applied to living tissue. 

Cleanliness, sunshine, and fresh air are the best de- 
odorants and are sufficient disinfectants in many cases. 
Immersion in boiling water or heating at the temperature 
of boiling water or above is the most reliable method of 
disinfecting articles which can be treated in this way. 
Fumigation of rooms to disinfect them after illness is 
usually unnecessary and not very effective anyway. 

Ref.: Some Common Disinfectants, Farmers’ Bulletin No 
926 (5c from Sup’t of Docs., Washington, D. C.). 


Acceptable 


40% Formaldehyde Solution (formalin) (drug stores; 
about 50c a lb.). Dilute 1 part of the solution with 9 
parts of water. 

Compound Solution of Cresol USP (drug stores; about 
60c a pt.). 4 oz. in 1 gal. of water (does not mix well with 
hard water). Poisonous. 

Chlorinated Lime (bleaching powder, chloride of lime) 

(drug stores; about 12c a lb.). 6 oz. in 1 gal. of water. 
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Keep in tightly sealed containers. Good disinfectant and 
deodorant but harmful to fabrics and metal. Not effec- 
tive against tuberculosis germs. 

Clorox (Clorox Chemical Corp., Oakland, Calif.). 13c for 
16 oz. See comments on chlorinated lime. When diluted 
five times, is equivalent to the much more expensive 
Zonile. 

Not Acceptable 


Pine-oil Disinfectants. Ineffective against many kinds of 
bacteria. There are on the market many weak and adult- 
erated pine-oil “disinfectants” which are almost worth- 
less. 

Bichloride of Mercury (corrosive sublimate, mercuric 
chloride). A dangerous poison and less effective than 
other, safer disinfectants. 

Carbolic Acid (phenol). Poisonous, expensive, odor ob- 
jectionable; and less effective than generally believed. 
Lysol (Lehn & Fink Products Corp., Bloomfield, N. J.). 
79c a pt. Similar to compound solution of cresol USP, but 
more expensive. Unsuitable or dangerous for many of 

its recommended uses. 

Zonite (Zonite Products Corp., NYC). 69c for 14 oz. 
Essentially the same as Cloror, but only one-fifth as 
strong. 

Sanovan Deodorant. 8-0z. can, 80c. Price excessive. 
Irritating if used on skin as suggested. 


The following disinfectants have been proceeded against by 
the Food and Drug Administration for misbranding or for 
making false claims: 


Moon-Shine (Moonshine Chemical Co., Pittsburgh). 
De-Germ (Century Chemica! Products Co., Detroit). 
Creofectant (Dixie Chemical Products Co., Birmingham, 
Ala.). 

Zorite (Zoro Co., Chicago). 

H & D Health Spray (Haines Products Co., Carey, Ohio). 
—, Germicide (Spratt’s Patent, Ltd., Newark, 

.J.). 
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MISCELLANEOUS CLEANERS 


Not Acceptable 


Ammo (American Ammone Co., NYC). Essentially wash- 
ing soda; ammonia content too low to be effective. 

Dic-A-Doo Paint Cleaner (Patent Cereals Co., Geneva, 
N. Y.). Likely to damage painted surfaces. 


Pretone (Pretone Co., Camden, N. J.). A solution of TSP 
and soap with a trace of pine oil; expensive. 97% water. 

Savogran Heavy Duty Cleaner (Savogran Co., Boston). 
Not harmless to hands or paint brushes as claimed. 


INSECT AND RODENT CONTROL 


Satisfactory control of insects and other pests requires 
some study of their habits. Following the instructions in 
the references given below will often make unnecessary the 
expense of purchasing commercial insecticides. 

Brief suggestions are also given here for the control of 
various pests, using for the most part supplies which can 
be most cheaply obtained under their own names at drug, 


hardware, and seed stores. Fumigation with hydrogen © 


cyanide gas (“cyanide gas” or “hydrocyanic acid gas’) is 


an effective means of exterminating insects, but this gas | 


is so dangerous to humans that it should be used only by 
a competent professional exterminator. 

Proprietary insecticides are usually overpriced and many 
of them are either dangerous to use or ineffective under 
ordinary conditions of use. 


ANTS 


Sodium fluoride (poison) may be dusted in places 
frequented by ants. (Available from Cooperative Dis- 
tributors, Inc., NYC; 33c plus postage for 10-oz. can.) Or 
shallow dishes of tartar emetic syrup—1 oz. of tartar 
emetic (poison) dissolved in 1 pint of thick sugar syrup— 
may be placed where ants will find it. 


BEDBUGS 


Kerosene (fire hazard) should be forcibly injected with 
a syringe into all cracks in furniture and walls. 
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INSECTICIDES 129 
COCKROACHES 


Sodium fluoride (poison) may be dusted into corners, 
cracks, etc. Dusting with borax or pyrethrum powder 
(buy the latter at seed stores or from insecticide companies) 
is safer, but less effective. Dusting with flowers of sulfur 
repels roaches. 

Carbon disulphide is dangerous to use, since it is 
inflammable. 


FLIES 


Fly-paper intelligently placed about the house is recom- 
mended. A mixture of 3 teaspoons of 40% formaldehyde 
(formalin) solution (poison) in a pint of water and a little 
brown sugar may be placed with pieces of bread in saucers 
where flies will be attracted to it. Keep mixture out of reach 
of children and household pets. Pyrethrum-kerosene sprays 
such as Flit or Fly-Tox are effective only if they come in 
actual contact with the flies. See CU Reports, June, 1936, 
for directions on making at home for about 50c a gal. 


MOSQUITOES 


A kerosene-pyrethrum spray may be used (see above). 
Oil of citronella is an effective temporary repellant. Place 
a few drops of the following solution, which your druggist 
can make up, on a cloth hung over the head of the bed: 
Oil-of-citronella, 1 oz.; spirits-of-camphor, 1 0z.; oil-of- 
cedar, 14 oz. 


MOTHS 


The following materials, used in the recommended 
amounts, will kill moth larvae if they are distributed 
thoroughly among the articles to be protected in a tighily 
sealed chest or closet: 


Naphthalene flakes or 

balls (moth balls) 1 lb. toeach 6 to 10 cu. ft. 
Paradichlorobenzene’ 1 lb. to each 20 to 30 cu. ft. 
Gum camphor (expensive) 1 lb. to each 5 to 8 cu. ft. 


Spray solutions such as Flit or Fly-Tox are effective 
only if articles are dipped in them or are so powerfully 
sprayed as to bring the liquid into actual contact with all 
moth larvae and eggs. ““Moth cakes” and preparations for 
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use in metal or glass devices which hang in the closet are 
ineffective as ordinarily used. Do not use moth prepara- 
tions containing arsenic. 

The following preparations, used mainly for commercial 
application, are effective, and may be obtainable for home 
use in some localities: 


Eulan and Eulan BL (General Dyestuffs Corp., NYC). 
Konate (American Cyanamid and Chemical Corp., NYC). 
Ref.: CU Reports, June, 1936. 


RATS AND MICE 


Traps are preferable to poisons for killing rats and mice 
since poisoned animals may die and decompose in the walls 
and foundations of the house. Red squill is an effective 
poison; the oven-dried is preferable to the sun-dried. For 
method of use see reference below. Do not use preparations 
containing thailium or strychnine, or living viruses, all of 
which may be extremely dangerous to humans or domestic 
animals. 


Acceptable 
K-R-O (K-R-O Co., Springfield, O.). Oven dried red squill. 


COMMERCIAL INSECTICIDES 


A list of brands follows against which action has been 
taken by the Food and Drug Administration for adul- 
teration, misbranding, or making false claims, or against 
which other unfavorable reports have been received. 


Not Acceptable 


MISCELLANEOUS PREPARATIONS 


All-Nu Roach and Ant Killer (All-Nu Products Co., Cam- 
den, N. J.). Adulterated and misbranded. 

Antzis (Bonide Chemical Co., Utica, N. Y.). Contained 
thallium sulfate. 

German Roach and Waterbug Powder (German 
Chemical Co., Pittsburgh, Pa.). Misbranded. 

Key Brand Ant Killer (Interstate Chemical Mfg. Co., 
Jersey City, N. J.). Contained sodium arsenite. 

Scientific Fly Spray (All-Nu Products Co.). Ineffective 

and poisonous. 
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Not Acceptable—Cont’d 
FLEA PREPARATIONS 


Fleadex (Walter B. Stevens and Son, Inc., NYC). Mis- 
branded. ; 

Justrite (Justrite Co., Jersey City, N. J.). Misbranded. 

Spratt’s Flea Soap (Spratt’s Patent, Ltd., Newark, N. 
J.). Misbranded. 

Spratt’s Flea and Insect Powder (Spratt’s Patent, 
Ltd.). Misbranded. 


MOTH PREPARATIONS 


Ineffective under ordinary conditions of use, or composed of 
materials readily obtainable under their own names: 


Banol, Expello, Germ-ax, Larvex, Mothex, Moth 
Wool, No Moth, Odora Moth Cake and Motholator, 
Termox, Vapoo. 


REFERENCES: See page 6 for directions on ordering. 


General. “Common Insects of the Household,’”’ Extension 
Bulletin 202, N. Y. State College of Argiculture, Ithaca, 
N. Y., free. 

Ants. Farmers’ Bulletin 740, 5c. 

Farmers’ Bulletin 1101, 5c. 

Bedbugs. Farmers’ Bulletin 754, 5c. 

Extension Bulletin No. 144 (“Fleas, Bedbugs, and Hu- 
man Lice’’), Michigan State College, free. 

Carpet Beetles (‘Buffalo Moths”). Farmers’ Bulletin 
1346, 5c. 

Centipedes. Farmers’ Bulletin 627, 5c. 

Cockroaches. Farmers’ Bulletin 658, 5c. 

Flies. Farmers’ Bulletin 1408, 5c. 

Farmers’ Bulletin 734 (“Fly Traps and their Operation”’), 
5c. 

Fleas. Extension Bulletin No. 144, Michigan State College, 
free. 

Farmers’ Bulletin 897, 5c. 

Lice. Extension Bulletin 144, Michigan State College, free. 

Mosquitoes. Farmers’ Bulletin 1570 (Remedies and Pre- 
ventives), 5c. 

Farmers’ Bulletin 1354 (The Yellow Fever Mosquito), 
5e. 
Farmers’ Bulletin 450 (Malaria Mosquitoes), 5c. 
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Moths. Farmers’ Bulletin 1353 (Clothes Moths), 5c. 
Farmers’ Bulletin 1655 (Moths in Upholstered Furni- 
ture), 10c. 

Rats and Mice. Farmers’ Bulletin No. 1533, 5c. 

Silverfish. Farmers’ Bulletin No. 1665, 5c. 

Termites (“White Ants’’). Farmers’ Bulletin No. 1472, 5c. 


LAUNDRY SOAP 


Since a soap satisfactory for white cottons and linens 
may damage silk, wool, rayon, and certain colored textiles, 
buy your laundry soap with an eye to the purpose for which 
it is to be used. 

Ref.: CU Reports, August, 1936. 


SOAPS FOR FINE LAUNDRY 


Safe for any washable fabric. Ordinarily will not irritate 
the hands. 


CHIP, FLAKE, AND BEAD SOAPS 


Best Buys 


Kirkman’s Chips (Kirkman & Son, Inc., Brooklyn, N. 
Y.). 18-0z. package, 19c; 18¢ per Ib. of dry soap. 

Cooperative Flakes (Distributed only in the East by | 
Eastern Cooperative Wholesale, NYC, which will supply 
addresses of retail distributors on request). 22-0z. pack- 
age, 18c; 14c per lb. of dry soap. 

Cooperative Granulated Soap. 28-oz. package, 23c; 14c 
per lb. of dry soap. 


Also Acceptable 


CD Flakes (Cooperative Distributors, Inc., NYC). 18¢ 
plus postage for 13-0z. package; cheaper in larger 
quantities. Quality excellent, but not a good buy if 
postage becomes a major factor. 25c per lb. of dry soap. | 

Ivory Snow (Procter & Gamble, Cincinnati). 27c for 2 
8'4-0z. boxes; 25c per lb. of dry soap. 

Palmolive Beads (Colgate-Palmolive-Peet Co., Jersey 
City, N. J.). 15 for 2 5-0z. boxes; 25c per lb. of dry soap. 

Lux (Lever Bros. Co., Cambridge, Mass.). 23c for 12%-oz. 
box; 30c per lb. of dry soap. 10c for 5-oz. box; 33c per bb. 

of dry soap. 
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LAUNDRY SOAP 133 
Also Acceptable—Cont’d 
Ivory Flakes. 23c for 12'-0z. box; 32c per lb. of dry soap. 
10c for 5-0z. box; 33c per lb. of dry soap. 
Not Acceptable 


La France (La France Mfg. Co., Philadelphia). 15c for 
2'4-0z. box; 98c per lb. of dry soap. A pure flake soap 
containing a small amount of bluing. Price exorbitant. 

Jalma (Mistral Co., Lexington, Mass.). Not suitable for 
fine fabrics as claimed. 


While ordinarily considered as toilet soaps, the following 
are suitable for fine laundry work. 
Best Buy 
Gondola Floating (F. W. Woolworth stores). 5c a cake; 
l6c per lb. of dry soap. 
Also Acceptable 
Ivory. 10c a cake (large size); 23c per lb. of dry soap. 


Not Acceptable 


Ordinary cake laundry soaps, such as Kirkman’s, Boraz, 
Fels- Naptha, etc., are not suitable for fine laundry. 


GENERAL LAUNDRY SOAPS 


Suitable only for white or fast-colored cottons or linens. 
Do not use on silk or wool. May irritate the hands. 


CHIP, FLAKE, AND BEAD SOAPS 
Best Buy 


Chipso (Procter & Gamble). 20c for 22-0z. box; 16c per lb. 
of dry soap. 17c for 2 844-0z. boxes; 19c per lb. of dry 
soap. 

Also Acceptable 

CD Chips (Cooperative Distributors, Inc.). 21c plus post- 
age for 22-oz. package; cheaper in larger quantities. Not 
a good buy if postage becomes a major factor. 17c per lb. 
of dry soap. 

Chipso Granules. 20c for 22-0z. box; 17c per lb. of dry 
soap. 
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Also Acceptable—Cont’d 
Rinso (Lever Bros. Co.). 17c for 234%4-0z. box; 16c per lb. 
of dry soap. 17c for 2 8-oz. boxes; 23c per lb. of dry soap. 
Silver Dust (Gold Dust Corp., NYC). 27e for 2 16-0z. 
boxes; 19c per lb. of dry soap. 


Not Acceptable 
Kirkman’s Granulated (Kirkman & Son, Inc.). Excessive 


filler. 

Selox (Procter & Gamble). Excessive filler. 

Super Suds (Colgate-Palmolive-Peet Co.). Excessive 
filler. Claims objectionable. 

Oxydol (Procter & Gamble). Excessive filler. Not suitable 
for silk and wool as implied on label. 

Grandma’s Powdered Soap (Procter & Gamble). A mis- 
labeled washing powder. 


CAKE SOAPS 
Best Buy 


Kirkman’s Borax. 13c ‘or 3 cakes. Contained no borax, 
but quality good and cost low. llc per lb. of dry soap. 


Also Acceptable 


Fels-Naptha (Fels & Co., Philadelphia). 5c a cake. Should 
not be used for silks and woolens as advised. 13c per lb. 
of dry soap. 

Octagon (Colgate-Palmolive-Peet Co.). 5c a cake. Not 
“safe for all uses.”’ 14c per lb. of dry soap. 


Not Acceptable 


P & G White Naptha (Procter & Gamble). 5c a cake 
Excessive amount of alkaline salt (builder). 


WASHING (“SOAP”) POWDERS 


These contain 15 to 20 percent soap, about 40 percent 
soda, and 30 to 40 percent moisture. They are useful as 
water softeners, and for miscellaneous household cleaning 
jobs, but injurious for laundry use, especially to silks and 
woolens. 

Best Buy 


A&P Soap Powder (A & P stores). 13c a box. (But not 
for use on silks and woolens, as suggested on label.) 
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Also Acceptable 


Pride Washing Powder (Swift & Co., Chicago). 15c a box. 
Not safe “for all cleaning purposes.” 

Gold Dust (Gold Dust Corp., NYC). 14c a box. Not an 
“all purpose cleaner.” 

Kirkman’s Soap Powder (Kirkman & Son, Inc., Brooklyn, 
N. Y.). 18¢ a box. 


STAIN AND SPOT REMOVERS 


There is no universal stain remover. An effective re- 
mover for one kind of stain may actually make another 
more difficult to remove. The type of fabric stained must 
also be considered. The pamphlet entitled “Stain Removal 
from Fabrics, Home Methods” (Farmers’ Bulletin No. 
1474, 5c from Supt. of Documents, Washington, D. C.) 
will be found very helpful. Most stain-removing products 
are simple in composition, and can be bought much more 
cheaply under their common or chemical names than 
under trade names. Because of the serious hazard of fire 
or poisoning involved in these substances, none can be 
approved for home use in bulk (as for dry-cleaning a whole 
garment). Any use of them should be undertaken with 
extreme care. 


Acceptable 


Naphtha (paint stores). About 10c a quart. Very in- 
flammable, and vapors somewhat poisonous. Recom- 
mended only for use on a small area of fabric, not near 
any flame, and preferably at an open window or out of 
doors. 


The following tested as naphtha: Put, Northern, Cenol, 
Hytest, Frost’s Mystic, De Pree, Mufti. 

Carbon tetrachloride. Not inflammable, but vapors are 
poisonous. Other remarks under naphtha apply. Avail- 
able from Cooperative Distributors, Inc., NYC, at 33c 
a pint, plus postage. 

The following tested as carbon tetrachloride: Carbona, 
Tet, Elkay’s Klens-All. 
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SPOT REMOVERS 






The following tested as miztures of naphtha and carbon 
tetrachloride. These are not inflammable unless allowed 
partly to evaporate in an open container, bul are poisonous: 


Extrane, Nyal Kle-Nem, Purity Hi-test, C-H Feltop. 


GREASE ABSORBENT POWDERS 


Chalk, talc, fuller’s earth, corn meal, or blotting paper 
will serve as inexpensive and satisfactory substitutes for 
commercial products such as Carbona Grease Absorbent 


SUBJECT INDEX 


Powder. 
Acetanilid 73, 74 | 
Acne, treatment 76 | 
Alkalies for colds 61, 63 | 
Alum in baking 

powder 17, 18 | 
Amidopyrine 73, 74 | 
Ammonia, household 123 
Antiseptics 44, 59 
Ants, insecticides 

for 128, 130, 131 
Applejack brandy 26 | 
Apricots, canned 12,13 
Arch supports 66 
Argyrol 61 





Artificial teeth, cleaners 


for 35 
Asparagus, canned 9,10 
Aspirin 60, 70, 73 | 
Astringents, facial 27 | 
Athlete’s foot, treatment 67 | 
Baked beans, canned 10 
Baked goods 22, 23 | 


Baking powder 17, 18 
Baldness 40,75 
Barley, cereal 19 
Bathing suits and 

trunks 96, 97 
Bedbugs, insecticides 

for 128, 131 
Blankets, wool 98, 99 
Bleaches— 

—skin 30, 31, 49 

—tooth 36 
Bran cereals 20 
Bulbs, light 105 
Bunions, treatment 66 
Burns, treatment 60 
Can openers 107, 108 
Canned fruits and 

vegetables 8-14 
Carbon 

tetrachloride 135, 136 


Carpet beetles, 


extermination of 128,131 
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Ca to Fa 


Cascara 65 
Castile soap 55 
Cathartics as obesity 

cures 71, 72 
Catsup, tomato 14 
Centipedes, 


extermination of 128,131 
Cereals— 


—break fast 18-20 
—for infants 19 
Chalk, precipitated 32 
Cherries, canned 13 
Children’s shoes 91-94 


—sleeping garments 81, 82 


—snow suits 83 
—underwear 82, 83 
Cinchophen 73, 74 
Cleaners— 
—drain 125 
—dry 135 
—metal 123 
—paint 128 
—paint brush 126 
—toilet bowl 125 


Cleaning supplies, house- 


hold 122-128, 134, 135 
Cleansing creams 28-30 
Cockroaches, ir .2cticides 

for 128-131 
Cod-liver oil 78, 79, 80 
Coffee 21 
Coffee makers 108, 109 
Cold creams 28-30 
Colds 60-63 
Constipation 63-65, 68 
Corn cereal 19 
Corns, treatment 66 
Coughs, treatment 65, 66 


SUBJECT INDEX 137 
Creams 27-31 
Custard— 

—frozen 21 

—fillings 23 
Cuticle removers 31 
D andruff 40, 41 

| Dentifrices 31-36 
Deodorants— 

—household 126, 127 

—perspiration 44-16 
Diathermy 75 
Dinitrophenol as obesity 

cure 71, 72 
Disinfectants 126, 127 
Douches 7, 68 
Drain cleaners 125 
Dyes— 

—eyelash 37, 38 

—hair 38-40 
Dysmenorrhea 73 
Earache 74 
Eczema, treatment 76 
Egg beaters 109, 110 
Electric irons 106 

—light bulbs 105 
Electrolysis, hair removal 36 
Enemas 65 
Ephedrine 61, 62 
Evaporated milk 22 
Eyelash and eyebrow 

preparations 37, 38 
Eyes, care 66 
Face lotions 27 

—powders 46-48 





False teeth, cleaners for 35 




















Household cleaning 
supplies 
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Feet, care 66, 67, 91, 92 
Feminine hygiene 67, 68 
First aid 68 
Fleas, insecticides 

for 128, 131 
Flies, insecticides 

for 128-131 
Flour 15-17 
Fountain pens 110, 111 


Freckle removers 49 | 
Fruit, canned 8, 12,13 
Fruit juice— 

—grapefruit 14 

—tomato 12 
Fumigation 126 
Gargles 77 
Germicides 59, 126, 127 
Gin 25, 26 
Goitre 23 
Gonorrhea, treatment 78 
Grapefruit juice 14 
Grease absorbent 

powders 136 
Hair dyes 38-40 
Hair removers 36-37 

—tonics 40-42 

—care of 41 
Hand lotions 42-44 
Headache 73 
Henna 39 
Hominy 19 
Hosiery— 

—men’s 87-89 

—women’s 90, 91 
Hot water bottles 112 








Fe to Mi 
Res cream 21, 22 
Illumination 105 
Indigestion 68, 69 
Infra-red lamps 74, 75 
Inhalants for colds 61-63 
Insect control 128-132 
In-omnia 69, 70 
Toaine, tincture of 59, 70 
Iodized salt 23 
Irons, electric 106 


Irradiated canned milk 22 
Juice extractors 113 


| for cleaning 123 


Ketchup, tomato 14 
Lanoita 29, 42 
Laxatives 62, 63-65, 69 
Leucorrhea 67, 68 
Lice, extermination 
of 128, 131 
M aple syrup 20, 21 


Mechanical pencils 114,115 


Medicine cabinet 70, 71 
Men’s rubbers 94, 95 

—shirts 85-87 

—shoes 91-93 

—socks 87-89 

—suits 84, 85 
Menstrual pain 73, 75 
Metal cleaners and 

polishes 123, 124 
Mice, extermination 

of 128, 130, 132 
Milk 22 


Milk of Magnesia 65 
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Mi to So 
Mineral oil 61, 65, 70 


Mosquitoes, insecticides 


for 128, 129, 131 
Moths, control of 128-132 
Mouthwashes M44, 63, 77 


Nail polish removers 44 


Naphtha 135, 136 
Nose drops and 

sprays 61, 62 
Oars, cereal 19 
Obesity cures 71-73 
Ointments for colds 61,63 
Orange squeezers. 113 
Pain, treatment 73, 74 


Paint brush cleaners 126 


Paint cleaners 128 
—removers 125, 126 
Pastry 22, 23 
. Peas, canned ll 
Perborate, sodium 32 
Percolators 108 
Perspiration suppres- 
sors 44-46 
Phenolphthalein 63 
Physical therapy 74-76 
Poison ivy 76, 77 
Polish, silver 124 
Polishes, metal 123, 124 
Powder, face 46-48 
Prophylactics 78 
Purgatives 62, 63-65, 69 
Pyramidon 74 


Rats, extermination 


of 128, 130, 132 
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Razor blades 53 
Razors, safety 53 
Roaches, insecticides 

for 128-131 
Rodent control 128, 130, 132 
Rouge 49 
Rubbers— 

—men’s 94, 95 

—women’s 94-96 

—work 95 


Safety razors and 


blades 53 
Salt 23 

—iodized 23 
Sauerkraut, canned ll 
Seed, vegetable 115-121 
Shaving creams 49-51 

—lotions 52, 53 

—soaps 52 
Sheets 103, 104 
Shirts, men’s 85-87 
Shoes 91-94 

—children’s 91-94 

—men’s 91-93 

—women’s 91-93 
Silver polish 124 
Silverfish, extermination 

of 128, 132 
Skin bleaches 30, 31, 49 

—lotions 27 

—disorders, treat- 

ment 76,77 

Sleeping garments, 

children’s 81, 82 
Saow suits, children’s 83 
Soap— 

—Castile 55 
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Soap—(Continued) 
—laundry 132-134 
—shaving 52 
—toilet 53-55 

Socks, men’s 87-89 

Sore throat 77 

Special purpose 
creams 30, 31 

Stain and spot 
removers 135, 136 

Steel wool 123 

Stockings, silk 90, 91 

Styes, treatment 66 

Suits, men’s 84, 85 

Sunburn preventives 56 

Sunburn, treatment 77 

Sunlamps 62, 75, 76 

Syphilis, treatment 78 

Syrup, maple 20, 21 

Talcum powder 48, 49 

Tannic acid 60, 70 

Tarnish preventives 125 

Teeth— 

—care of 31, 32 
—artificial, cleaners 

for 35 
—stain removers 36 

Termites, extermination 
of 128, 132 

Thyroid compounds 71,72 

Toilet paper 121, 122 

Toilet bowl cleaners 125 

Tomato catsup 14 


—juice 12 








So to Wo 

Tonics 77, 78 

—hair 40-42 
Tooth bleaches 36 

—brushes 57, 58 

—powders 31-33 
Toothache 74 

—drops and waxes 36 
Toothpastes 31, 32, 34, 35 
Towels 99-103 
Trisodium phosphate 

(TSP) 122, 123 
Unra-violet 

therapy 62, 75, 76 
Underwear, chil- 

dren’s 82, 83 
V acoum cleaners 106 
Vaccines for colds 62 
Vegetable seeds 115-121 
Vegetables, canned 8-11 
Venereal diseases 78 
Viosterol 80 
Vitamin concentrates 80 
Vitamins 22, 72, 78-80 


W ashing powder 134, 135 


Water softeners 123 
Wheat cereals 19 
Whiting 123 
Whiskey, American 24,25 
Wines, domestic 24 
Women’s shoes 91.93 

—silk stockings 90, 91 

—trubbers 94, 96 
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To: Consumers Union of U. S., Ine., 55 Vandam Street, New York, N. Y. 


I hereby apply for membership in Consumers Union. 

I enclose: 

[] 33 for 1 year’s membership, $2.50 of which is for 
a year's subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

(-] $1 for 1 year’s membership, $.50 of which is for 
a year's subscription to abridged edition of Con- 
sumers Union Reports and Anaual Buying Guide. 


I agree to keep confidential material so designated. 


To: Consumers Union of U. S., Inc. 
55 Vandam Street, New York, N. Y. 

I hereby apply for membership in Consumers Union. 

I enclose: 

[] $3 for 1 year’s membership, $2.50 of which is for 
a year’s subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

(] $1 for 1 year’s membership, 3.50 of which is for 
a year’s subscription to abridged edition of Con- 
sumers Union Reports and Annual Buying Guide. 

I agree to keep confidential material so designated. 










To: Consumers Union of U. S., Inc. 
55 Vandam Street, New York, N. Y. 

I hereby apply for membership in Consumers Union. 

I enclose: 

C) $3 for 1 year’s membership, $2.50 of which is for 
a year's subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

[] $1 for 1 year’s membership, $.50 of which is for 
a year's subscription to abridged edition of Con- 
sumers Union Reports and Annual Buying Guide. 


I agree to keep confidential material so designated. 


ee 









MEMBERSHIP BLANKS 


As noted in the introduction, this Buying Guide bE 
is for the confidential use of Consumers Union 
members. Your friends are not permitted to use 
the Guide, but they can get their own copies by be- 
coming members. The application blanks which 
follow can be torn out and given to any who ' 
wish to become members of Consumers Union. 











' Tear Along This Line 
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To: Consumers Union of U. S., Inc., 55 Vandam Street, New York, N. Y. 


I hereby apply for membership in Consumers Union. 

I enclose: 

[J $3 for 1 year’s membership, $2.50 of which is for 
a year's subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

(C] $1 for 1 year’s membership, $.50 of which is for 
a year’s subscription to abridged edition of Con- 
sumers Union Reports and Annual Buying Guide. 

I agree to keep confidential material so designated. 


To: Consumers Union of U. S., Inc. 
55 Vandam Street, New York, N. Y. 

I hereby apply for membership in Consumers Union. 

I enclose: 

[] $3 for 1 year’s membership, $2.50 of which is for 
a year's subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

[] $1 for 1 year’s membership, $.50 of which is for 
a year’s subscription to abridged edition of Con- 
sumers Union Reports and Annual Buying Guide. 

I agree to keep confidential material so designated. 
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To: Consumers Union of U. S., Inc. 
55 Vandam Street, New York, N. Y. 

I hereby apply for membership in Consumers Union. 

I enclose: 

(] $3 for 1 year’s membership, $2.50 of which is for 
a year's subscription to complete edition of Con- 
sumers Union Reports and Annual Buying Guide. 

() $1 for 1 year’s membership, $.50 of which is for 
a year’s subscription to abridged edition of Con- 
sumers Union Reports and Annual Buying Guide. 


I agree to keep confidential material so designated. 





